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A1  J  k  i  L'J 


An  arachis  oil  base  containing  paradichlorobenzene  and  chlorbutol. 

EAR  DROPS 

the  confident  way  to  unblock  ears 

Ref  1.  Holmes  RC.  Johns  AN,  Wilkinson  JD.  Black  MM,  Rycroft  RJG.  J  Soc  Med  1982:  75:  27-30. 


Further  information  is  available  from 
Laboratories  for  Applied  Biology  Ltd 
91  Amhurst  Park.  London  N16  SDR 
Telephone  01-600  2252 
Cerumol6  is  a  registered  trade  mark 
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^^^Speaal  reporting  to  CSM 
required 

Consult  data  sheet  before 
prescribing. 

Use:  H  ypertension  when  standard 
therapy  is  ineffective  or  inappro- 
priate Congestive  heart  failure 
(ad|unctive  therapy) 
Presentation;  Tablets  containing 
2  5mg,  5mg,  1 0mg  or  20mg  lisino- 
pril (  Zestnl) 

Dosage  and  administration: 
Hypertension  -  initially  2  5mg 
daily,  a  2  5mg  dose  seldom 
achieves  a  therapeutic  response, 
adjust  dose  according  to  response 
Maintenance  usually  1 0-20mg 
once  daily  Maximum  is  40mg 
daily  Diuretic-treated  patients  -  if 
possible  stop  diuretic  2-3  days 
before  starting  'Zestnl'  Resume 
diuretic  later  if  desired 
Congestive  heart  failure  (adjunc- 
tive therapy)  -  initially  2  5mg  daily 
in  hospital  under  close  medical 
supervision,  increasing  to  5-20mg 
once  daily  according  to  response 
Impaired  renal  function-may 
require  a  lower  maintenance  dose 
'Zestnl'  is  dialysable  Elderly 
patients -no  change  from  stan- 
dard recommendations 
Contraindications:  Pregnancy  - 
stop  therapy  if  suspected  Hyper- 
sensitivity to  'Zestnl'  Patients  reac- 
ting with  angioneurotic  oedema  to 
previous  ACE  inhibitor  treatment 
Precautions:  Assessment  ot  renal 
tunction  is  recommended  Renal 
insufficiency,  renovascular  hyper- 
tension, surgery/anaesthesia, 
possibility  of  hypotension  espec 
lally  m  ischaemic  heari  disease 
and  cerebrovascular  disease 
Combination  with  antihyperten 
sives  may  increase  hypotensive 
effeci  Sometimes  increased  blood 
urea  and  creatinine  and/or  cases 
of  renal  insufficiency  if  given  with 
diuretics  Minimises  thiazide- 
induced  hypokalemia  and  hyper- 
uncaemia  Potassium  supplements 
potassium-sparing  diuretics  and 
potassium  -  containing  salt  sub- 
stitutes not  recommended  Indo- 
methacm  may  reduce  hypotensive 
effect  Possible  reduced  response 
in  Afro-Caribbean  patients  Use 
with  caution  in  breastfeeding 
mothers  Do  not  use  in  aortic 
stenosis  or  outflow  tract  obstruc- 
tion or  cor  pulmonale  Monitor 
lithium  serum  levels  if  lithium  salts 
administered 

Sldeeffects:  Dizziness,  headache, 
diarrhoea,  fatigue,  cough  and 
nausea  Less  frequently,  rash  and 
asthenia  Rarely,  angioneurotic 
oedema  and  other  hypersensitivity 
reactions,  renal  failure,  symp 
tomatic  hypotension  (especially  il 
volume-depleted),  severe  hypoten- 
sion (more  likely  if  severe  heart 
failure),  palpitation,  hyperkalemia, 
increases  in  liver  enzymes  and 
serum  bilirubin  (usually  rever- 
sible on  discontinuation  ol 'Zestnl') 
and  impotence 

Product  licence  numbers  and 
basic  NHS  cost:  Zestnl'  2  5mg 
(29/0208)  28  tablets.  £7  84,  5mg 
(29/0204)  28  tablets,  £9  83,  10mg 
(29/0205)  28 tablets,  £12  13,20mg 
(29/0206)  28  tablets.  £20  96 
'Zestrll'  is  a  trademark. 

Further  information  is  available 
on  request 


1  m  sttO'n^  cm  ipp  af\ t£c  wvt&cf 


Everyone  has  a  certain  zest  for  life  'Zestnl' 
lets  your  hypertensive  patients  enioy  their's 
'Zestril'  is  an  etfective  ACE  inhibitor  from  ICI 
'Zestnl"  is  taken  once  daily,  so  encouraging 
good  patient  compliance 


A  valuable  aspect  of  'Zestnl'  therapy  is  that  it 
is  well  tolerated,  and  suitable  for  a  wide  range 
of  hypertensive  patients  (for  whom  conventional 
therapy  is  ineffective  or  inappropriate)  Your 
hypertensive  patients  will  appreciate  the 


convenient  dosage  and  good  tolerabihty 
of  'Zestnl'  It's  a  therapy  they'll  find  easy  to 
live  with  -  one  which  helps  retain  their  zest 
for  life  Helps  retain  that  'sitting  on  top  of 
the  world'  feeling 


lisinopril  ICI 


Once  daily  antihypertensive  therapy  which  helps  retain  that  zest  for  life. 

ICI  Pharmaceuticals  (UK),  Southbank,  Alderley  Park,  Maccleslield,  Cheshire  SK10  4TF 
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This  week  we  publish  another  co-sponsored  training 
seminar,  part  of  the  considerable  training  package 
available  to  subscribers  of  Chemist  &  Druggist  (p751 ) . 
Earlier  this  year  we  relaunched  our  technical  features  on 
prescription  and  OTC  medicines,  and  clinical  and  practice 
matters  under  the  Pharmacy  Update  banner  —  each  month 
there  are  at  least  10  pages  of  colourful,  well  illustrated, 
user- friendly  data.  And  for  the  independent  community 
pharmacist  Eric  Jensen  has  been  giving  hints  on  "Setting 
up  shop"  in  a  six-part  series,  while  John  Kerry  has  been 
focusing  on  individual  businesses,  suggesting  how  they  can 
pick  up  on  their  good  points  and  remedy  some  of  their 
failings. 

Assistants  continue  to  have  many  of  their  training  needs 
addressed  by  our  monthly  Over  the  Counter  supplement. 
Each  month  there  are  comprehensive  articles  on  how  to 
use  medicines  and  beauty  products,  while  in  a  calendar  year 
we  index  the  USPs  of  all  OTC  medicines  as  a  ready 
reference.  Over  the  Counter  also  publicises  industry- 
sponsored  training  events  notifed  to  C&D.  Of  course,  the 
National  Pharmaceutical  Association  is  in  the  vanguard  of 
training  both  pharmacists  and  assistants,  but  Sterling 


Health,  Merrell  Dow,  Ciba,  Almay,  Reckitt  &  Colman, 
Crookes,  and  a  raft  of  Numark  wholesalers,  are  among 
those  who  have  been  to  the  fore. 

Meanwhile,  Department  of  Health  support  for  the 
continuing  education  of  pharmacists  through  Section  63 
funding  seems  to  grow.  Last  week  we  had  notice  of  a 
distance  learning  initiative  for  the  UK  written  by  the 
Pharmacy  Practice  Research  Group  at  the  Queen's 
University  of  Belfast.  This  week  we  learn  Section  63  funds 
two  computer  assisted  learning  packages  —  the  first  of 
their  type  —  one  from  Liverpool  Polytechnic,  the  other  led 
by  the  College  of  Pharmacy  Practice  (p725) . 

All  such  initiatives  are  part  of  the  necessary  and 
increasingly  available  further  education  offered  to 
pharmacists  and  their  assistants  —  but  none  of  it  is  yet 
compulsory.  Earlier  this  year  the  Society  produced 
proposals  that  could  lead  to  a  national  curriculum  with 
certificates  for  course  attendance.  With  doctors  already 
having  accepted  medical  audit  from  the  Government, 
pharmacy  cannot  be  too  far  away  from  a  similar  situation. 
And  with  the  public  thirsty  for  knowledge  the  profession 
needs  to  take  full  advantage  of  what  is  on  offer. 
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Trade  responds  to 
vitamin  A  warning 


Evidence  that  high  levels  of 
vitamin  A  during  pregnancy  may 
cause  birth  defects  has  prompted 
the  Chief  Medical  Officer  to  advise 
expectant  mothers  not  to  take 
vitamin  A  supplements  except 
when  recommended  to  do  so  by  a 
doctor  or  antenatal  clinic. 

High  levels  of  the  vitamin  in 
some  animal  livers  has  also 
prompted  him  to  advise  women 
not  to  eat  liver  or  liver  products, 
such  as  pate  or  liver  sausage. 

A  small  number  of  cases  have 
been  reported  abroad  of  birth 
defects  occurring  after  women 
have  taken  daily  8,000-10,000 
meg  or  24, 000-30,  OOOiu  of  vitamin 
A.  An  American  woman's  child 
also  had  birth  defects  after  she  had 
eaten  large  quantities  of  liver  daily 
throughout  pregnancy. 

Sir  Donald  advises  that  women 
who  stop  eating  liver  need  to 
maintain  their  iron  intake  by  con- 
suming more  lean  red  meat  and 
meat  products,  fortified  breakfast 
cereals,  bread  and  vegetables. 

He  adds:  "The  cause  of  high 
vitamin  A  levels  in  animals  is  being 
investigated  as  a  matter  of 
urgency  with  a  view  to  seeing 
whether  changes  in  current  animal 
feeding  practices  and  in  the  use  of 
veterinary  vitamin  A  supplements 
could  reduce  those  levels." 

The  Department  of  Health 
stated  the  recommended  daily 
intake  of  vitamin  A  is  750mcg  or 
2,250iu,  and  the  maximum  intake 
during  pregnancv  should  be 
2,700-3,300mcg  or  8,000- 
10, OOOiu.  Some  products  on  sale 
contain  more  than  the  RDA  and 


this  situation  is  currently  being 
reviewed. 

Commenting  on  the  CMO's 
announcement,  Vitalia  said: 
"Vitamin  A  in  reasonable 
quantities  is  not  only  good  for 
women  when  pregnant,  but  an 
essential  part  of  their  diet".  The 
Vitalia  multivitamin  and  mineral 
products  contained  3,300iu. 

Sanatogen  said  their 
multivitamins  contained  750mcg 
of  vitamin  A  and  supplied  the  RDA 
for  all  women,  while  being  within 
the  endorsed  dosage  level. 

Seven  Seas  Healthcare  said: 
"Our  products,  directed  for  use  in 
pregnancy,  are  licensed  by  the 
Department  of  Health  for  their 
proven  health  benefits  without 
side  effects  and  have  been 
recommended  for  antenatal  use 
for  over  50  years". 
■  An  in-house  adverse  drug 
reaction  reporting  system  at  the 


Royal  Free  Hospital,  London,  has 
brought  to  light  a  fiftyfold  increase 
m  the  bioavailability  of  an 
injectable  vitamin  A  preparation 
after  the  formulation  had  been 
changed  by  Roche  Products. 

Information  pharmacist 
Janette  Hughes  and  clinical 
colleagues  at  the  hospital  reported 
in  last  week's  British  Medical 
Journal,  that  several  of  their 
patients  with  liver  disease 
reported  severe  pain,  swelling  and 
peeling  at  the  site  of  monthly 
vitamin  A  injections.  Inquiries 
showed  that  the  oil  base  for  the 
injection  had  been  changed  to  a 
water  base,  and  polyoxyl  40 
hydrogenated  castor  oil  had  been 
added  as  a  solubiliser. 

Patients  whose  liver  function 
was  impaired,  they  reported, 
might  be  at  increased  risk  of 
vitamin  A  toxicity  and  the  signs 
ascribed  instead  to  the  disease. 


shortage? 

A  manufacturing  problem  may 
mean  that  pharmacists  are 
experiencing  difficulty  in  obtaining 
the  5g  size  of  methadone  powder, 
according  to  a  Department  of 
Health  spokesman.  The  problem 
is  restricted  to  the  5g  size ,  the  lg 
pack  remaining  available. 

Steve  Axon,  PSNC  secretary, 
says  that  arrangements  have  been 
made  with  the  PPA  so  that 
pharmacists  will  be  reimbursed  for 
the  additional  cost,  providing  the 
prescription  is  suitably  endorsed. 

A  Department  of  Health 
spokesman  said  this  will  only  apply 
to  pharmacists  forced  to  purchase 
5  x  lg  packs  where  a  5g  pack  is 
required.  Prescriptions  fulfilled  by 
purchasing  a  5g  size  will  continue 
to  be  reimbursed  at  Drug  Tariff 
prices. 

Reports  of  a  shortage  of 
methadone  powder  have  been 
denied  by  manufacturers 
Macarthy  Medical  and  Calmic. 

'Look  at  your 
pharmacies' 

Pharmacy's  future  lies  in  the 
hands  of  every  pharmacist,  saidpj 
David  Coleman,   the  Royal| 
Pharmaceutical  Society's  vice-] 
president  last  week. 

"It's  no  use  Council  sayingji1 
how  good  the  profession  is  ii 
patients  in  our  pharmacies  do  notll 
see  the  evidence  before  theirl 
eyes,"  he  told  the  Westerri 
Pharmacists  Association 
centenary  dinner  in  London! 
"This  is  why  we  must  all  look  at! 
our  pharmacies.  Can  we  improve! 
them?  Can  we  make  it  clear  wel 
are  interested  in  healthcare™ 
Community  pharmacies  derive  7(1 
per  cent  of  their  income  from  thel 
NHS  and  a  further  10  per  cent  oil 
so  from  medicine  sales;  do  ouij 
pharmacies  reflect  this?  It  is  noli 
only  what  we  have  to  offer  than 
matters,  it  is  what  we  are! 
perceived  to  be  and  what  we  ar m 
believed  to  offer." 

Mr  Coleman  went  on:  "Wa 
are  judged  by  the  patients  we| 
helped  today  —  the  patient  with  arl 
incontinence  problem  who  found  i 
sympathetic  and  understanding 
listener,  the  mum  with  a  youn£ 
baby  who  found  reassurance. 

"Although  we  are 
pharmacists,  not  social  workers, 
we  must  not  ignore  the  treatment 
of  the  whole  patient,"  he 
concluded.  "We  have  pridec 
ourselves  on  being  the  most! 
approachable  of  all  the 
professions.  We  must  build  or! 
that." 


Af/irrorapology  to  Vitalia 


A  company  whose  product  was 
inappropriately  used  to  illustrate 
an  article  in  a  national  newspaper 
about  the  use  of  sustained  release 
niacin  and  liver  damage  has 
received  a  published  apology. 

Last  week's  Daily  Mirror 
statement  included  the  following: 
' '  In  some  editions  our  report  was 
accompanied  by  a  photograph  of 
niacin  pills  produced  by  Vitalia. 

"Vitalia  Ltd  does  not  market 
any  form  of  sustained  release 
niacin   products.   The  product 


pictured  in  the  article  is  perfectly 
safe  if  taken  in  the  recommended 
dosage." 

Vitalia 's  managing  director 
Pradip  Pattni  told  C&D  that 
sensationalism  about  health  might 
sell  newspapers,  but  it  could 
never  be  justified  if  it  caused 
concern  to  the  public.  He  added: 
"It  is  a  matter  of  concern  that  any 
good  the  industry  might  achieve 
by  setting  higher  standards  can  be 
so  easily  undone  by  inaccurate 
reports." 
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Addict  bites 


Computer  assisted  learning 
coming  soon 


pharmacist 

A  drug  addict  in  Newcastle-upon- 
Tyne  has  used  a  new  form  of 
violence  during  an  attempt  to 
obtain  drugs  from  a  pharmacy. 
The  addict,  who  is  HIV  positive, 
grabbed  the  pharmacist  and  sank 
his  teeth  into  his  hand  and  said: 
"I'll  give  you  AIDS".  The 
pharmacist,  whose  name  has  not 
been  disclosed,  is  undergoing 
tests  to  see  if  he  has  contracted 
the  disease. 

Police  were  called  during  the 
attack.  The  addict  was  bailed  after 
appearing  before  magistrates 
accused  of  wounding  with  intent. 

A  spokeswoman  for  the 
National  Pharmaceutical 
Association  said  she  was  horrified 
by  the  event.  It  was  important  to 
get  the  message  across  that  such 
attacks  would  yield  little  as 
pharmacies  now  stocked  a 
minimum  of  Controlled  Drugs. 


Numbers  of  AIDS  cases  are 
clearly  increasing,  and  the  365 
new  cases  reported  in  the  UK  this 
quarter  is  the  highest  quarterly 
total  yet,  says  the  Department  of 
Health. 

The  figure  is  substantially 
higher  than  the  327  reported  in 
the  first  quarter  of  the  year  and 
the  276  reported  in  the  second 
quarter.  Last  year's  figures 
suggested  an  apparent  levelling  off 
in  the  rate  of  notification.  This  is 


Computer  assisted  learning  is 
likely  to  be  the  next  important 
advance  in  continuing  education 
for  community  pharmacists. 

Unlike  the  distance  learning 
package  on  health  screening  now- 
being  mailed  directly  (last  week, 
p686),  computer  packages  will  be 
issued  firstly  to  regional  course 
organisers  who  will  use  them  in 
courses.  The  aim  is  to  offer  an 
interactive  system  with  a  question 
and  answer  format . 

The  first  package,  being 
produced  by  Liverpool 
Polytechnic,  is  expected  to  be 
available  in  the  next  few  months. 
It  covers  two  topics;  the  major 
part  is  devoted  to  response-to- 
symptoms  case  studies  while  the 
rest  is  devoted  to  pharmacy  law 
multiple  choice  questions. 


no  longer  the  case ,  says  the  DoH , 
and  it  appeal's  that  AIDS  cases  are 
increasing  in  a  linear  fashion. 

The  cumulative  total  of  cases 
reported  in  the  UK  is  3,798,  of 
whom  2,040  are  known  to  have 
died.  Cases  in  heterosexuals  are 
increasing  faster  than  in  any  other 
group,  with  240  acquired  by 
intercourse  and  136  from  sharing 
injection  equipment. 

The  total  of  HIV  antibody 
positive  reports  is  14,723. 


Another  project,  being 
devised  by  the  College  of 
Pharmacy  Practice  in  conjunction 
with  the  National  Council  for 
Educational  Technology,  is 
expected  to  be  available  in 
Autumn  1991.  It  will  provide 
computer  assisted  learning  on 
response-to-symptoms,  dealing 
initially  with  the  upper  respiratory 
tract  then  possibly  other  areas. 

The  schemes  are  being  funded 
by  the  Department  of  Health 
under  Section  63  of  the  Health 
Services  and  Public  Health  Act 
1968.  It  is  the  first  time  the 
Department  has  funded  a  project 
of  this  type  and  its  efficacy  and 


At  what  ever  pharmaceutical 
forum  he  had  attended  during  his 
year  of  office  somebody,  sooner 
or  later,  had  said  that  pharmacy 
was  at  the  crossroads, 
commented  Mr  R.  McMullan, 
president  of  the  Pharmaceutical 
Society  of  Northern  Ireland,  at  its 
annual  meeting. 

But  crossroads  are  places 
where  decisions  have  to  be  made 
and  options  exercised,  said  Mr 
McMullan.  Because  of  the  difficult 
challenges  that  had  been 
successfully  faced  by  all  branches 

EC  debates 

regulatory 

procedures 

The  fifth  Directive  in  the  package 
for  establishing  a  single  market  in 
pharmaceuticals  after  1992,  which 
concerns  future  systems  for 
marketing  products,  is  up  before 
the  European  Parliament. 

The  Directive,  which  received 
wide  coverage  in  the  Press  last 
week,  proposes  that  alter  1992 
there  would  be  two  procedures 
for  approving  drugs.  One  would 
be  a  centralised  system,  for  new 
chemical  entities  and 
biotechnology  products,  which 
would  be  granted  a  licence  by  a 
European  drugs  agency. 

All  other  medicines  would 
have  the  option  of  continuing  to 
rely  on  national  approval  for  their 
products,  a  decentralised 
process.  Mutual  recognition, 
whereby  one  country  can  approve 
a  product  that  has  been  licensed  in 
another,  would  then  apply. 


acceptability  to  pharmacists  will 
be  evaluated.  A  feasibility  study 
was  undertaken  first. 

Liverpool  Polytechnic  has  also 
produced  two  VHS  video 
programmes  —  "Screening  for 
health  in  the  community 
pharmacy"  and  "Improving  the 
role  of  pharmacy  in  health 
promotion"  —  to  support  the 
distance  learning  package  on 
health  screening  compiled  by  the 
Queen's  University,  Belfast. 
They  should  be  available  from  the 
Royal  Pharmaceutical  Society's 
recorded  lecture  service  and 
regional  course  organisers  in  a  few 
months. 


of  the  profession  over  the  years, 
pharmacy  was  in  a  strong  position 
to  make  further  progress  and  to 
face  and  overcome  the  challenges 
of  the  1990s. 

At  the  65th  annual  meeting, 
which  took  place  on  September 
27,  the  following  pharmacists 
were  elected  to  Council  for  a 
period  of  three  years:  John 
Alexander  Crawford,  Terence 
Gabriel  Hannawin,  William 
Thomas  Hunter,  Terence 
Anthony  Maguire,  Catherine 
O'Rourke  and  William  Woodside. 

Mr  McMullan  thanked  his 
colleagues  on  Council  for  then- 
help  and  support  during  the  year. 
He  also  thanked  the  secretary  and 
his  staff  for  their  support, 
especially  Carole  Anthony  and 
Naomi  Hutley  for  coping  during 
Mr  Lawson's  illness. 

Changes  to 
Dental  List 

Co-codaprin  dispersible  tablets 
were  deleted  from  the  Dental  List 
in  England  and  Wales  with  effect 
from  October  1.  However, 
because  they  were  omitted  from 
the  advance  notice  in  the 
September  Drug  Tariff  any  dental 
prescriptions  dispensed  during 
the  month  of  October  will  be 
passed  for  payment.  From 
November  1  any  orders  for  co- 
codaprin  dispersible  tablets  on 
form  FP14  will  be  disallowed. 

PSNC  and  the  Department  are 
taking  steps  to  ensure  future 
changes  are  notified  in  advance. 
PSNC  will  also  discuss  with  the 
British  Dental  Association  how 
dentists  are  told  of  changes. 


The  speakers  line  up  before  the  presentation  of  their  papers  at  a  seminar 
on  vitamins  jointly  sponsored  by  Chemist  &  Druggist  and  Fisons 
Consumer  Health.  From  the  left  are  Professor  Arnold  Bender,  senior 
brand  manager  Catherine  Patterson,  sales  planning  manager  Peter 
Marsden,  and  medical  services  manager  Dr  Stephen  Hewitt.  Mr 
Marsden  gave  a  presentation  on  how  to  organise  shelf  display  to  get  the 
most  out  of  vitamin  sides 


AIDS  reports  highest  yet 


Back  at  the  crossroads? 
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Review  Panel 
update 

Pharmaceutical  Services 
Negotiating  Committee  has 
issued  a  statement  regarding  its 
meeting  with  the  Pharmacy 
Review  Panel  on  October  16,  but 
refuses  to  comment  further. 

"The  Panel  stated  that  it 
wished  to  be  of  assistance  to  both 
PSNC  and  the  Department  of 
Health  in  the  agreement  of 
remuneration.  It  was  recognised 
that  both  the  remuneration 
system  and  the  role  of  the  Panel 
had  now  changed  and  that  it  was 
important  that  both  parties  now 
discuss  the  question  of  criteria  on 
which  to  base  future  remuneraion 
negotiations.  The  Panel  refused  to 
discuss  the  imposed  1990/91 
package.  In  addition,  the  Panel 
emphasised  the  importance  of  the 
rules  of  reference  being  defined 
and  made  the  point  that  its  role 
would  be  in  the  interpretation  of 
these  rules  and  not  in  the 
adjudication  as  to  their  fairness." 


Augmentin, 
Eskornade 


recall 


Smithkline  Beecham  are  recalling 
two  batches  of  Augmentin  375mg 
dispersible  tablets  21s  that  were 
dispatched  between  June  21  and 
October  8.  The  batches, 
numbered  29744 A  and  29744B, 
contain  tablets  which  may  have 
discoloured  to  off-white/yellow 
due  to  poor  foil  sealing. 

SB  also  report  that  a  number 
of  batches  of  Eskornade  Spansule 
capsules,  manufactured  between 
August  1985  and  June  1987,  could 
become  sub-potent  before 
reaching  their  stated  expiry  date. 

As  a  precaution,  they  are 
recalling  the  following  batches  — 
in  securitainers  of  30:  FC  5751 ;  in 
blisters  of  30:  FJ5878,  GD  7266, 
GJ  7731 .  HP  7972,  HJ  7133;  and  in 
securitainers  of  250:  FC  5751 ,  FI 
5878,  FK  7133. 

Stocks  of  the  above  batches  of 
both  products  should  be  returned 
to  wholesalers  for  credit.  Stock 
received  directly  from  SB  should 
be  marked  "batch  recall"  and 
sent  to  Returned  Goods  Inwards, 
SB  Pharmaceuticals,  Ridge  way, 
Welwyn  Garden  City,  Herts.  A 
credit  note  will  be  issued. 

Over  a  dozen  MPs  have  now  signed 
the  Parliamentary  Motion  calling 
on  the  Department  of  Health  to 
resist  giving  permission  to 
Roussel  Laboratories  to  market 
the  abortion  pill  RU486. 


OPICAL  REFLECT10 


Unhappy 


nappies 

Unichem  have  already  shed 
their  "friendly"  image  and 
with  a  vengeance.  Having 
altered  pharmaceutical 
wholesaling  irretrievably 
they  are  now  polishing  their 
halo  in  the  pages  of  The 
Grocer  (September  29, 
1990) .  If  your  local  Unichem 
depot  is  unable  to  supply 
nappies,  never  fear,  you  can 
now  placate  that  worried 
mother  and  send  her  down 
to  the  local  corner  store, 
safe  in  the  knowledge  that  your  superb 
quality  and  prices  can  now  be  matched  by 
her  friendly  grocer  —  his  Castlecraft 
nappies,  of  course,  are  supplied  by 
Unichem! 

As  a  "Pic"  company,  Unichem  have  a 
duty  to  their  shareholders  to  sustain 
profitability.  Trading  with  the  grocery 
sector  may  make  sound  commercial 
sense,  but  beware;  in  a  free  market  and 
with  a  tidy  capital  gain  in  their  pockets, 
some  Unichem  customers  may  prefer  to 
transfer  allegiance  to  more  partisan 
suppliers. 

Servicing  medicines 

There  is  a  well  respected  family  bookshop 
near  me  and  I  have  known  its  owner  for 
many  years.  He  was  sorrowful  at  Dillons' 
attempt  to  break  the  Net  Book 
Agreement  (C&D,  October  20  p713), 
seeing  it  as  an  attempt  to  increase  market 
share  at  his  expense,  but  at  the  same  time 
he  predicted  that  Dillons  would  ultimately 
be  successful. 

He  could  visualise  the  chain  store  book 
sellers  concentrating  on  cut  price  slush 
novels,  with  the  minority-appeal  author 
being  refused  publishing  opportunities  by 
publishers  pressurised  into  concentrating 
on  the  mass  market.  Profit  will  be  dictated 
by  volume,  and  the  specialist  will  go  to  the 
wall. 


The  scenario  is  not 
totally  similar  in  pharmacy 
but  the  lesson  is  clear. 
Many  drug  stores  would 
dearly  love  to  "loss  lead" 
medicines  on  the  grounds  of 
financial  consumer  benefit, 
but  it  must  be  made 
abundantly  clear  that  such  a 
policy  would  deprive  the 
public  of  the  professional 
services  of  the  pharmacist. 
We  must  support  the  PATA 
in  its  efforts  to  uphold  RPM 
on  medicines,  but  we  must 
act  also  as  our  own 
ambassadors,  by 
demonstrating  to  every 
patient  that  medicines  are 
not  ordinary  items  of  commerce" . 


The  Sawtry  saga 

The  saga  of  Sawtry  is  at  an  end.  Dr 
Hackman  and  partners,  having  exhausted 
the  appeals  procedures  to  prevent  Mr 
Lakhani  from  opening  his  pharmacy  then 
resorted  to  a  Judicial  Review  procedure. 
The  most  liberal  interpretation  is  that  Mr 
Lakhani  should  have  been  dispensing  for 
the  patients  of  Sawtry  on  July  10  this  year, 
but  by  various  court  actions  the  doctors 
have  deprived  him  of  another  three 
months  of  NHS  income.  Perhaps  Mr 
Lakhani  would  fail  if  he  sought  redress  in 
the  courts,  but  Cambridge  Family  Health 
Services  Authority  must  immediately 
transfer  all  patients,  and  pharmacy  should 
pay  no  compensation  to  the  doctors. 
Perhaps,  even,  that  compensation  could 
be  paid  to  Mr  Lakhani  instead? 


Name  that  gel 

I  thank  Mr  Bunce  for  clarifying  the  position 
of  Feldene  Gel  (C&D  Letters  October 
13,  p671)  but  what  should  I  dispense  for 
30g  Feldene  Gel?...60g!  I  cannot 
understand  Pfizer' s  marketing  logic.  If 
they  feel  the  necessity  for  two  sizes,  fine, 
but  why  different  names? 
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Braun's 
haircare  blitz 

Braun  is  back  on  national 
television  in  December  with  a  new 
advertisement  for  their  Control  12 
hairdryer  and  diffuser. 

Braun  say  they  are  one  of  only 
two  manufacturers  to  advertise 
pistol  grips  on  television  this 
Christmas  and  will  be  spending 
£400,000.  The  campaign  is  part  of 
a  £1.19  million  spend  on 
advertising  and  promotions  to 
support  their  haircare  ranges  this 
Christmas. 

Gas  curlers  will  also  be 
advertised  on  national  television. 
Both  gas  ranges  have  been  given 
a  new  look  this  year.  The 
company  is  also  planning 
advertorials  in  Elle  and  Haircare 
Magazine.  Braun  (UK)  Ltd.  Tel: 
0932  785611. 


Free  Cosmo 
with  Wella 

From  this  month  consumers  have 
the  chance  to  pick  up  a  free  copy  of 
Cosmopolitan  with  two  purchases 
from  the.  Wella  Balsam  range  of 
shampoos  and  conditioners. 

The  250ml  bottles  carry 
collars  giving  details.  The 
consumer  has  to  cut  out  two  bar 
codes  from  the  back  labels  of  her 
chosen  product,  stick  them  onto 
the  neck  collar  and  take  it  to  the 
local  newsagent  for  a  free  c<  >py  <  if 
Cosmopolitan.  Consumers  can 
redeem  coupons  until  Februarv 
28,  1991. 

The  magazine's  target  market 
corresponds  directly  to  that  of  the 
Wella  Balsam  consumer,  say 
Wella  Great  Britain.  Tel:  0256 
20202. 

Unichem  are  offering  their  members 
discount  on  the  recently 
introduced  Palmolive  dandruff 
shampoo.  Retailers  purchasing  up 
to  four  cases  will  benefit  from  32 
percent  POR,  5-12  cases  gives  45 
per  cent  POR,  and  over  13  cases 
gives  50  percent  POR.  The  offer 
will  run  until  the  end  of 
November,  sav  Unichem.  Tel: 
081-3912323.  ' 
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Healthcrafts  one-a- 
day  for  first-timers 


Booker  Nutritional  Products  are 
launching  a  12-strong  range  of 
health  supplements  aimed  at  the 
first  time  user.  The  range  of  one- 
a-day  capsules  or  capsule-shaped 
tablets  will  be  marketed  under  the 
Healthcrafts  brand  name  with 
mid-market  price  points. 

The  move  comes  as  the  brand 
is  being  promoted  in  the  London 
television  area  with  a  £1  million 
campaign  which  inns  until  the  end 
of  November.  It  is  planned  to  roll 
the  campaign  out  nationally  m 
January.  Healthcrafts  has  not  been 
promoted  on  television  for  nearly 
two  years,  and  the  decision  to 
advertise  follows  moves  at  BNP 
to  redefine  the  brand's  direction. 
Consumer  recognition  of  the 
brand  name  is  not  as  high  as  sales 
volume  suggests  it  should  be,  say 
Booker. 

By  this  Spring  health  food 
stores  took  31  per  cent  of  the 
supplements  market,  but  growth 
was  only  9  per  cent,  says  Booker. 
Boots  took  28  per  cent  of  the 
market  and  <  >ther  chemists  22  per 
cent,  but  they  were  showing 
growth  of  27  per  cent  and  22  per 
cent  respectively.  Grocers  with 
only  10  per  cent  of  the  market 
were  sin  > wing  07  per  cent  gr<  > wth . 

BNP  are  looking  to  maintain 
their  leading  position  in  the  core 
market  sectors  while  gaining 
share  in  the  faster  growing  areas. 
Within  the  last  year  the  company 
has  relaunched  the  Superted, 


Ladycare,  and  Heath  and  Heather 
brands  and  improved  technical 
training  in  the  sales  force.  BNP 
claim  to  be  seeing  good  year  on 
year  growth  as  a  result  of  these 
and  other  promotional  strategies, 
contrary  to  a  general  flatness  in 
the  market. 

Thi'  new  one-a-day  range 
features  colour  coded  packaging  in 
a  tamper  evident  plastic  bottle, 
cartoned  with  an  information 
leaflet.  It  consists  of  multivitamins 
with  iron  (£1.99),  vitamin  C 
300mg  (£1.99),  vitamin  B 
complex  (£1.99),  cod  liver  oil 
(£1.89),  evening  primrose  oil 
(£3.99),  ginseng  700mg 
equivalent  (£4.99),  odourless 
garlic  2mg  extract  (£1.99). 
vitamin  E  250iu  (£2.99),  royal  jelly 
(£6.99),  chewable  calcium  witii 
vitamin  D  (£1.99),  and  children's 
multivitamins  with  iron  (£1.99). 
The  range  becomes  available 
nationally  on  November  5. 

The  campaign  in  the  London 
area  is  targeted  at  women 
supplement  users  aged  25-40 
years.  They  account  for  70  per 
cent  of  all  purchases.  Two 
different  executions  have  been 
used,  both  in  a  serious  vein, 
and  intended  to  be  thought 
provoking  and  position 
Healthcrafts  as  a  "serious" 
brand.  More  activity  is  forecast  in 
the  first  months  of  1991.  Booker 
Nutritional  Products.  Tel:  0932 
336361). 


Special  offers 
across  the 
range 

Max  Factor  are  promoting  a 
number  of  their  cosmetic  brands 
with  special  offers  and  reduced 
prices  over  the  Christmas  period. 

A  free  face  brush  is  on  offer 
with  Colorfast  liquid  foundation 
and  demi-pressed  powder  when 
both  are  purchased  together.  The 
offer  is  available  from  the  end  of 
October  until  mid-December,  or 
while  stocks  last  through  selected 
chemists,  Boots  and  department 
stores. 

Mary  Quant's  eyeshadow 
duos  in  eight  colour  combinations 
are  offered  to  consumers  with  30p 
off  rsp  at  £1.55.  Multipleyes  will 
be  promoted  for  eight  weeks  from 
the  end  of  December,  or  while 
stocks  last,  through  independent 
chemists  and  Boots. 

From  Outdoor  Girl  there  is  a 
lace  saving  offer  with  foundation, 
powder,  blusher  and  Cover-up 
concealer  all  at  £0.99.  This  "lace- 
event"  will  run  from  the  end  of 
December  until  mid-February 
through  independent  chemists, 
Boots  and  Superdrug. 

A  range  of  Charlie  products 
will  be  on  offer  during  the  same 
period  at  £1.49.  They  include 
Fresh  Lip  Colour  (four  shades). 
Nail  Gleamer  (three  shades), 
Fresh  Eye  Colour  singles  and 
duos  and  once-a-day  Lashiest 
mascara. 

Blase  body  spray  is  being 
offered  as  100ml  for  the  price  of 
the  normal  75ml  spray  (£1.75) 
from  the  beginning  of  December 
for  eight  weeks  or  while  stocks 
last,  through  the  chemist  and 
grocery  sectors.  Max  Factor  Ltd. 
Tel:  0202  524141. 

Lewis  Woolf  Griptight  have  changed 
the  colours  ( if  their  s<  ><  ithers ,  after 
research  showed  mums  are 
moving  away  from  the  traditional 
blue  for  boys  and  pink  for  girls. 
Safety,  rattle,  special  and 
orthodontic  soothers,  all  with 
ventilated  shield  and  flexi-ring,  are 
now  available  in  mint,  lemon, 
white,  peach  and  pastel  blue. 
Lewis  Woolf  Griptight  Ltd.  Tel: 
021-414  1122. 
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Bergasol 
Coup 

Chefaro  have  introduced  Bergasol 
Coup  Double,  a  dual  tanning 
product  developed  for  the  needs 
of  Winter  protection. 

The  product  consists  of  a 
UVA/UVB  facial  tanning  sun  block 
(SPF 10)  in  a  tube,  plus  a  mandarin 
flavoured,  total  block  lip  protector 
incorporated  onto  the  lid. 

An  introductory  parcel 
containing  24  Bergasol  Coup 
Doubles  in  a  pre-packed  display 
outer  is  available  at  £77.47  trade, 
with  a  total  retail  value  of  £1 1 8.80, 
say  Chefaro  Proprietaries  Ltd.  Tel: 
0223  420956. 


Added  value 
on  Cussons 
for  Men 

The  Cussons  for  Men  range  of 
toiletries  and  skincare  products  is 
offering  consumer  purchase 
incentives  to  stimulate  sales. 

Packs  of  CFC-free  body 
spray,  supershave,  shower  gel, 
talc  and  anti-perspirant  spray 
contain  between  20-50ml  extra 
product  free.  Price  discounts  of 
between  10-17  per  cent  are 
running  on  all  other  products  in  the 
range,  including  stick  deodorant, 
aftershave,  shave  stick  and 
brilliantine.  Cussons  (UK)  Ltd. 
Tel:  061-792  6111. 

A  body  treatment  complex  is  joining  the 
Red  bath  and  body  collection  by 
Giorgio  Beverly  Hills.  The 
product  is  available  from  Harrods 
in  November  and  other  accounts 
in  February  1991 . 

The  product  contains 
hydrobeads  with  vitamin  B3, 
potassium  and  magnesium 
suspended  in  a  deep  moisturising 
cream  complex.  Giorgio  Beverly 
Hills.  Tel:  071-4372626. 


March  launch  for  Innoxa 
Sun  Defence  range 


Innoxa  are  launching  Sun 
Defence,  a  range  of  sun  care 
products  which,  in  keeping  with 
the  brand's  heritage,  is  not  tested 
on  animals  and  is  free  of  all  animal 
by-products  or  derivatives,  they 
say. 

"Sun  Defence  is  a  major 
international  launch  for  the 
company,"  says  John  Kingham, 
general  manager  of  Glopec  UK 
Ltd.  "We  have  made  a  substantial 
investment  in  research  and 
development  to  produce  a  product 
range  which  combines  all  the 
skincare  properties  traditionally 
associated  with  Innoxa  alongside 
the  latest  technology  in  sun 
preparations." 

To  retail  from  March  1991  in 
the  UK,  the  Sun  Defence  range 
includes  100ml  tan  activator  gel 
(£7.95),  100ml  self  tan  cream 
(£7.95),  150ml  tanning  lotion 
sprav  SPF2  (£6.95),  150ml 
tanning  lotion  SPF7  (£6.95),  7g 
total  block  stick  (£4.95),  100ml 
total  block  cream  (£7.95),  150ml 
hair  shield  spray  (£3.95)  and 
150ml  aftersun  gel  (£6.95). 

The  range  is  suitable  for  all 
skin  types,  particularly  those  who 
have  experienced  problems  in  the 
sun  or  are  sensitive  to  other  sun 
preparations,  say  Innoxa.  The  tan 
activator  gel  stimulates  the 
production  of  melanin;  active 
ingredients  include  a  moisturiser, 
conditioner  and  soothing  vitamin 


derivatives.  The  self  tan  cream 
has  an  SPF  of  4  and  allows  the 
user  to  tan  with  or  without  the 
sun.  Once  applied,  a  tan  will 
develop  in  four  hours  and  last  for 
up  to  five  clays,  the  company 
claims. 

Sun  Defence  tanning  lotion 
SPF7  is  water  resistant  and 
contains  skin  conditioning  agents 
and  active  skin  moisturisers.  With 
a  sun  protection  factor  of  12,  the 
hair  shield  spray  is  a  fine  hold,  non 
aerosol  hairspray  which  contains 
hair  conditioning  agents  to 
counteract  the  drying  and 
bleaching  effects  of  the  sun. 
Glopec  (UK)  Ltd.  Tel:  0323 
641244. 


Be  a  Charlie 
at  Christmas 

Charlie  are  offering  a  handbag  size 
gift  set,  available  for  the  next  eight 
weeks  through  independent 
chemists  and  Boots. 

"Charlie  in  harmony"  sets 
contain  a  7ml  fragrance,  a  Fresh 
Lip  colour  and  a  matching  Nail 
Gleamer  for  £4.99.  Three 
different  colour  combinations  are 
available.  Max  Factor  Ltd.  Tel: 
0202  524141. 


Marigold 
gets  into  DIY 

LRC  have  relaunched  their 
Marigold  Suregrip,  Handyman, 
and  Tough  gloves  to  give  them 
more  appeal  to  the  DIY  and  home 
improvement  sector. 

The  packs  picture  the  gloves 
in  use,  feature  strong  positioning 
statements  on  the  front,  and  have 
similar  graphics  to  ensure  they  are 
seen  as  a  complete  range,  says 
the  company.  In  addition  Tough 
and  Suregrip  have  been  made  10 
per  cent  heavier  and  15mm 
longer. 

Suregrip  are  yellow  gloves, 
Handyman  are  blue,  and  Tough 
are  black;  they  are  all  available  in 
medium  and  large  sizes,  and  retail 
at  £1 .99.  LRC  Products  Ltd.  Tel: 
081-5272377. 


Triple  Lash 

New  Triple  Lash  mascara  is  being 
introduced  into  the  Maxi  range  in 
December  at  an  introductory 
price  of  £1.99  (normal  rsp  £2. 19). 

The  formulation  is  fragrance 
free ,  water  resistant  and  smudge 
proof,  and  contains  keratin  and 
panthenol.  It  is  available  in  black, 
brownish  black,  navy  and  brilliant 
blue.  Max  Factor  Ltd.  Tel:  0202 
524141. 

Sheer  Genius 
or  Max  Factor 

Special  prices  will  be  offered  on 
Max  Factor  eyeshadow  duos  and 
quartettes  from  the  end  of 
December  until  the  end  of  January 
1991  while  stocks  last.  Duos  will 
be  offered  at  £1 .25  (normally  rsp 
£2.95)  and  quartettes  at  £1.95 
(normally  £3.49). 

A  similar  special  offer  is  being 
made  on  nine  shades  of  Sheer 
Genius  all-in-one  foundation  and 
seven  shades  of  Pan-stik:  prices 
are  being  cut  by  a  third  to  £1.99 
and  £2.25  respectively. 

In  January  a  special  edition 
creme  puff  compact  will  be  offered 
for  £0.99  (rsp  £2. 49),  available  in 
nine  shades.  Max  Factor  Ltd.  Tel: 
0202  524141. 


I1      "~]  111  ili.fi  r  &  Value,  the  choice  is  ^$ineM  "  itself! 


COMPRESSION 
HOSIERY 


Complete  Made-to-Measure  service  in 
traditional  qualities  including 
Flatbed  Knit,  One  Way  Stretch  and 
Nylon  Net. 


•  Stock  Belts  (abdominal  &  spinal) 

•  Elastic  Band  Trusses 

•  Jock  Straps    ©Athletic  Slips 

•  Stockinette  Bandages  D.T. 


DRUG  TARIFF  COMPRESSION  HOSIERY  IN  BELOW  KNEE  AND  I  HIGH  STYLES  -  CLASSES  I.  II  &  III 


HEALTHCARE 
PRODUCTS 


.  SALLIS  LIMITED    Waterford  St.,  Old  Basford,  Nottingham  NG6  0DH    0602  787841/2 
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Wellcome 


LYCLEAR; 

Permethrin 

A  single  10-minute  treatment 

for  head  lice. 


Going. . . 


Going. . . 


Gone . . . 


^99%  overall  cure  idle  after  one  week. 


Eradicating  head  lice  hasn't  always  been  easy 
or  pleasant.  Bui  now  Wellcome  presents  a  new 
pediculicide.  It's  called  Lyclear. 

Based  on  the  tried-and-tested  permethrin 
compound,  new  Lyclear  is  highly  effective  as  a 
single  application  creme  rinse,  and  used 
as  easily  as  a  normal  hair  conditioner. 

In  tact,  just  one  ten  minute  Lvclear  l  .Mil  \l< 
treatment  is  sufficient  to  kill  lite  and 
eggs,  with  the  comparative 
effectiveness  of  either  a  2  or  12  hour 
malathion  application.  What's  more, 
Lyclear's  strong  residual  capacity  can 
protect  against  reinfestation  lor  as 
long  as  6  weeks  after  use. 

Although  highly  effective,  Lyclear  has  a 


pleasant  smell,  is  unlikely  to  cause  eye  irritation, 
has  low  potential  tor  to\icit\  or  allergic  reactions, 
and  being  biodegradable  is  environment  and  user 
friendly. 

With  its  recognised  cosmetic  advantages  together 
with  its  proven  clinical  potency,  Lyclear  is  an  ideal 
head  lice  treatment  for  every  member  of  the 
family. 

Lyclear  is  a  head  lice  treatment  you  can 
confidently  recommend  to  be  quick. 
w  1 1  \k     effective,  and  pleasant  to  use. 


NEW 

LYCLEA 

C  r  e  m   e      R  i  n  s 


Kills  head  lice  in  just  one  10-minute  application. 


Natural  look 
from  Innoxa 

Warm  rustic  shades  and  new 
formulations  feature  in  Innoxa's 
new  colour  collection.  All 
formulations  are  fragrance  and 
lanolin  free. 

Blushers  (£4.95)  in  rosy  glow 
or  woodland  blusJi  have  been 
formulated  to  give  greater 
adherence  to  the  skin,  making  the 
effect  long-lasting.  Micro-fine 
pearling  agents  give  a  semi-matte 
finish,  say  Innoxa. 

Lips  are  treated  to  a  rich  red 
such  as  poinsettia  or  rustic  shades 
such  as  fresh  mango,  natural 
brown,  rich  earth  and  persimmon 
(£3.50),  Gone  is  the  traditional 
frosted  or  cream  look  for  lips  — 
colours  are  essentially  matt 
glazes,  say  Innoxa. 

Complementing  tones  for  the 
nails  come  in  eight  shades  (£3.50). 
Six  new  eyeshadow  duos  (£3.50) 
make  their  debut  in  January  1991 
in  a  reformulated  range  which  is 
100  per  cent  talc  free,  giving 
greater  crease  resistance  and 
longer  lasting  properties.  Shades 
include  rustic  warmth,  teracotta, 
cool  grey,  peach  indigo  and  dawn. 

Midnight  (£3.95)  joins  the  line- 
up of  mascaras.  Glopec  UK  Ltd. 
Tel:  0323  641244. 


Sensodyne  Search 
gets  contra-angled 


'AS 

- 


Monday  sees  the  launch  of  the 
Search  angled  toothbrush,  which 
Stafford-Miller  say  features  a 
revolutionary  design  developed  in 
association  with  the  dental 
profession. 

The  brush  features  a  contra- 
angled  neck  which  means  that  the 


rounded  end  filaments  are  in 
parallel  with  the  handle  of  the 
toothbrush.  This  ensures  that  it 
cleans  both  the  back  and  front 
teeth  effectively  and  is  comfort- 
able to  use,  says  the  company. 

Search  angled  also  features  a 
broad  handle  with  a  thumb  rest  for 
comfortable  grip,  a  compact  head 
with  rounded  contours  to  avoid 
gum  trauma,  and  densely  packed 
filaments  for  plaque  removal. 

Packaging  features  a  large 
viewing  window,  and  the 
toothbrushes  (£1.35)  come  in 
outers  of  12  in  a  display  base. 
Merchandiser  units  are  available. 

Stafford-Miller  promise  sub- 
stantial marketing  support  for  the 
Search  range  during  1991 ,  includ- 
ing television  advertising,  on-pack 
offers  and  POS  material.  Stafford- 
Miller  Ltd.  Tel:  0707331001. 

Ulti-Mam:  The  price  of  the  new  Ulti- 
Mam  soother  being  launched  in 
January  1991  will  be  around  £2.50 
a  pair,  not  as  stated  in  the 
Babycare  Supplement,  last  week, 
p30.  Mam  (UK)  Ltd.  Tel:  021-459 
4304. 


Braun  push 
oral  care 

Braun  are  introducing  a  new, 
ultra-soft  children's  refill  brush- 
head  (EB3K)  to  their  range  of 
dental  products. 

Tests  conducted  among  a 
group  of  3-6  year  old  children 
showed  that  the  children  found  the 
brush  gentle  and  pleasant  to  use, 
and  likely  to  encourage  them  to 
brush  for  longer  periods. 

The  children's  refill  brushes 
are  packaged  in  brightly  coloured 
blister  packs  (£1.75  for  two 
replacement  brushes). 

This  Christmas  Braun  will  be 
spending  £400,000  on  promoting 
their  oral  care  products.  The 
campaign,  claimed  to  be  the 
company's  biggest  spend  yet  on 
television  advertising  in  this  area, 
will  run  on  nationally  throughout 
December  and  January. 

The  "Effective  brushing  made 
simple"  campaign  conveys  the 
fact  that,  due  to  the  multi- 
directional brushing  movement 
and  speed  of  the  Braun  electric 
tooth  brush,  every  member  of  the 
family  is  more  likely  to  clean  their 
teeth  properly.  The  campaign  will 
be  backed  up  with  advertising  in 
the  dental  Press.  Braun  (UK) 
Ltd.  Tel:  0932  785611. 


HealthAid 


100%  NATURAL 

ENERGY  BOOSTER 


HERBAL 
START 

is  a  unique  energy 
boosting  formula  of 
14  natural  herbs 
from  all  over  the 
world  renowned 
for  promoting 
natural  energy. 

IDEM,  for  busy  executives, 
athletes,  the  elderly,  housewives, 
teenagers,  people  feeling  weak. 

tired  or  run  down. 
HERBAL,  START  is  mm  habit  forming 
and  free  from  any  artificial  ingredients, 
preservatives,  colouring  or  flavour. 

YEAST,  SUGAR.  GLUTEN  &  STARCH  TREE. 


AVAILABLE  FROM  CHEMISTS  AND  1  IE  AWL  FOOD  SHOPS 

Ml  TABLETS  M.99  RETAIL 


E4JTII  FOl 

TAll 

Start  your  day  with  HERBAL  START 

. . .  and  feel  the  difference. 

HealthAid  by  PHARMADASS  LIMITED  284a  Water  Road,  Wembley,  Middlesex  HAO 1HX   Tel:  081-991  0035 


KODAK 

■  * 

*  m 

wise 

SINGLE  USE  CAMERAS 

BUY  10  MIXED 
KODAK  SINGLE  USE  CAMERAS 

KODAK  FLING  CAMERA  &  FILM 
KODAK  STRETCH  CAMERA  &  FILM 
KODAK  WEEKEND  CAMERA  &  FILM 

Trade        B.C. P.  Guide 
3.84          3.53  5.49 
5.59          5,14  7.99 
6.29          5.79  8.99 

RECEIVE  A  FLING  FREE 

AN  IDEAL  CHRISTMAS  GIFT 

H 
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EasUai-.c  House.  Westgate,  Hur.stanlon,  Norfolk.  Tel:  0485  533393  Fax  C4S5  533244 
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PERFORMANCE 


WITH  NESFIT 


Palmolive  have  just  added  a  dandruff  shampoo  to  their  successful  range  of 
shampoos  and  conditioners.  Supported  by  a  SI  million  coupon  campaign  in  the 
major  women's  magazines. 

And,  in  true  UniChem  tradition,  we've  just  secured  an  exclusive  trade 
discount  for  all  our  members.  The  POR  can  be  as  much  as  50%,  depending  on  the 
quantity  ordered.  With  equally  good  margins  on  the  whole  Palmolive  range. 

So  you  don't  need  much  of  a  head  on  your  shoulders  to  work  out  the 
benefits  of  stocking  it.  The  offer's 
only  until  the  end  of  November.  ■  >~vi 

So  hurry.  It's  going  fast.  (JniOnGITl 


UniChem  PLC,  UniChem  House,  Cox  Lane,  Chessington.  Surrey  KT9  1SN.  Tel:  081-391  2323 


COUNTERPOINT! 


Manicure  by  Wilkinson 


Wilkinson  Sword  are  planning  a 
"strong  support  programme"  for 
their  new  range  of  "high  quality' ' 
manicure  and  pedicure 
instruments,  currently  being  sold 
in. 

The  products  have  features 
which  distinguish  them  from 
existing  manicure  items,  the 
company  says.  The  scissors, 
tweezers,  clippers  and  pliers  are 
made  from  chrome-plated  steel 
and  come  with  a  lifetime 
guarantee  against  corrosion  and 
defects  in  manufacture  or 
materials.  The  scissors  have  a 
screw  fitting  to  allow  repeated 
adjustability. 

The  turquoise  plastic 
packaging  with  pink  graphics  is 


intended  to  be  retained  for  storing 
the  instruments  and  protecting 
them  from  dust.  A  counter  display 
unit  is  available  to  show  the  full  or 
selected  manicure  range. 
Research  estimates  the  market 
value  at  £18m. 

The  range  is:  scissors  - 
straight  (£6.45),  curved  (£6.75), 
cuticle  (£6.95),  nail  (£6.95),  baby 
nail  (£6.25);  files  —  sapphire 
medium  (£2.35)  or  long  (£2.75), 
nail  polisher  (£3.95),  emery 
boards  (£0.99);  clippers  —  small 
(£2.50),  toe  nail  (£3.50);  tweezers 
straight  (£2.75),  slanted 
(£2.75),  automatic  (£5.95);  pliers 
-  cuticle  (£9.95),  nail  (£10.95), 
toe  nail  (£16.35).  Wilkinson 
Sword.  Tel:  0670  713421. 


1                   ON  TV  NEXT  WEEK  1 

GTV  Grampian 
B  Border 

BSB  British  Satellite 

Broadcasting 

C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                           SK  Sky 

G  Granada                        STV  Scotland  (central) 

A  Anglia                         Y  Yorkshire 

TSW  South  West              HTV  Wales  &  West 

TTV  Thames  Television       TVS  South 

TV-am  Breakfast               TT  Tyne  Tees 

Television 

Asilone: 

U,G,C,A,HTV,TSW,TVS,TTV,C4,Sky  &  BSB 

Celsius; 

All  areas  except  CTV,TTV,TV-am,Sky  &  BSB 

Empathy: 

Y,C 

Healthcraft  Range: 

C4 

Inoven: 

All  areas  inc  Sky  and  BSB 

Loving  Care: 

GTV,U,STV,BTV,C,TTV,TT 

Minadex: 

TV-am 

Mum  deodorant: 

All  areas 

Nurofen: 

All  areas 

Olvant: 

All  areas  except  U.CTV.C4  &  TV-am 

Sanatogen  Single  Vitamins:                           All  areas  except  TV-am 

Seven  Seas  Cod  Liver  Oil:                                            All  areas 

Slim-Fast: 

All  areas  except  CTV.C4  &  TV-am 
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Laughton  &  Sons  Ltd., 
Warstock  Road,  Birmingham. 
Tel:  021-474  5201 
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OUNTERPOINTS 


HD  700  dryer 
coming  soon 

Morphy  Richards  start  1991  with 
a  new  professional  hairdryer. 

Available  from  January,  the 
111)700  1500w  hairdryer 
incorporates  three  heat/airflow 
settings,  a  detachable 
concentrator  nozzle  and  a  safety 
cut  out  switch  to  prevent 
overheating.  Its  ultra  low  noise  fan 
is  combined  with  a  coolshot  facility 
to  help  set  curls  in  place. 

The  HD700  (I'll. 99)  comes 
fitted  with  a  BS1363  plug  and  the 
hanging  tag  can  be  used  to  prevent 
scorch  or  scratch  marks  on 
surfaces.  Morphy  Richards 
Ltd.  Tel:  0709585525. 


Silks  cut 

Silks  4in  nail  scissors  are  the  latest 
addition  to  H.  Cubitt  Bexfield's 
hair  and  beauty  range. 

The  scissors  (£2.99)  are 
presented  for  sale  in  sliding  blister 
packs.  The  grey  handles  are 
contoured  for  comfort  and  control 
and  the  specially-hardened 
stainless  steel  blades  have 
precision  edges.  H.  Cubitt 
Bexfield  Ltd.  Tel:  0909  772866. 


wm 
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The  hair  care  bunch.. 


Pifco  have  introduced  the  Carmen 
Hair  Care  Bunch,  said  to  be  a  new 
concept  in  hair  care  creating  a  fun 
way  to  dry  hair. 

The  Hair  Care  Bunch  (£19.99) 
consists  a  1200w  low  noise 
hairdryer  with  two  heat/speed 
settings;  a  panda  shaped  diffuser, 
a  hippo  shaped  blow  wave  nozzle 
and  a  standard  blow  wave  nozzle. 

All  the  attachments  are  non- 
electrical making  them  safe  to 
handle,  say  Pifco.  However,  they 
still  offer  versatility  for  drying 
different  styles. 


Available  in  black  with  white 
and  pink  the  product  is  sure  to 
catch  the  eve,  say  Pifco  Saltan 
Carmen  Ltd.  Tel:  061-681  8321. 


New  packs 

Vykmin  is  now  available  in  a  new 
60  size  (£4.99).  In  the  next  few 
weeks,  Iron  Jelloids  will  be 
available  in  a  new  100  pack 
(£2.99).  Smithkline  Beecham 
Healthcare.  Tel:  081-560  5151. 


Steam 
Therapy 

A  combined  facial  sauna  and  nasal 
inhaler  has  been  introduced  by 
Pifco  Carmen,  to  fill  what  they  see 
as  a  gap  in  the  market. 

The  Carmen  Steam  Therapy 
(£24.95)  is  a  moulded  white  base 
containing  a  heating  element  and 
metal  water  tray.  There  are  three 
settings  giving  a  choice  between 
vigorous  vapours,  gentle  vapours 
or  nasal  inhalation.  For  the  latter, 
the  white  nasal  inhaler  adaptor  is 
selected. 

The  unit  also  incorporates  a 
digital  timer/alarm,  drainage 
channel,  automatic  shut  off, 
measuring  jug  with  storage 
position  in  base,  fitted  plug  and 
cord  storage.  Pifco  Saltan 
Carmen  Ltd.  Tel:  061-681  8321 


Bayer  are  offering  a_  series  ol 
discounts    on  Alka-Seltzer 
throughout    November  and: 
December,   available  through 
major  wholesalers.  The  brand  will 
be  further  supported  by  a  new 
national  television  campaign 
featuring  the  lemon  flavoured! 
variant,  running  over  Christina 
and  the  New  Year,  say  Bayer  UR\ 
Ltd  Consumer  Products  Division 
Tel:  0635  39000. 


GOOD  NEWS 

FOR  CHEMISTS  IN  LONDON  &  THE  SOUTH 


0 


RcadySpcx 


£2.99 


THE  QUALITY  READING  GLASSES^  £5.99 

•  Superb  choice  of  styles  •  9  strengths  •  No  prescription  necessary 

We  can  now  offer  you  an  excellent  back  up  service  for  our 
excellent  products,  the  attractive  self  selection  carousels  will  be 
regularly  serviced  by  our  reliable  new  distributors. 


NORTH  LONDON 


Philip  Gilbody  0603  501000 
NOW  SERVING  NORTH  LONDON  & 
ESSEX,  BEDS,  HERTS,  CAMBS,  NORFOLK 
&  SUFFOLK 


SOUTH  LONDON 


Barry  Pope  081  658  6987 
NOW  SERVING  SOUTH  LONDON  &  KENT, 
SURREY  &  SUSSEX 


SOUTH  WEST  OF  ENGLAND 


The  Carrs,  Leonard  ,  Stuart  &  Ian  0752  666131. 
NOW  SERVING  AVON,  BERKSHIRE,  CORNWALL,  DEVON,  DORSET, 
GLOUCESTERSHIRE,  HAMPSHIRE,  ISLE  OF  WIGHT,  OXFORDSHIRE,  SOMERSET, 

WILTSHIRE 


READYSPEX  is  a  quality  product  of  Crown  Eyeglass  pic. 
FOR  DISTRIBUTORS  IN  ALL  OTHER  AREAS  TELEPHONE  0254  680010 
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For  some  of  your  customers 

this  is  a 
Chamber  of  Horrors 


Microscopic  House  Dust  Mites  can't  be 
seen  with  the  naked  eye,  yet  they  are 
found  in  every  home  in  Britain.  They  live 
on  the  skin  scales  shed  by  humans  and 
animals,  and  are  found  in  the  greatest 
lumbers  in  the  mattresses  and  soft  furnishings  of 
•edrooms.  Despite  their  size  House  Dust  Mites  are  a 
erious  problem.  It's  been  clinically  proven  that  they 
elease  potent  allergens  into  the  air. 
vhich  are  major  'trigger'  factors  in 
Asthma  and  allergic  conditions  such 
s  Perennial  Rhinitis  and  Eczema. 
|>o,  for  some  of  your  customers,  the 
iedroom  can  be  a  dangerous  place. 
New  Actomite 
destroys  the  threat 
Actomite  is  an  easy-to-use, 
ffective,  CFC-free  spray.  It  is 
froven  to  destroy  House  Dust  Mites, 


o 


ACTOMITE 

Actively  Controls 
House  Dust  Mites 


their  larvae  and  eggs  so  thoroughly  that  their  numbers 
are  significantly  reduced  for  up  to  three  months. 
Actomite  is  spreading  the  word 

A  £500k  initial  launch  campaign  will  explain  the 
danger  of  House  Dust  Mites  and  the  solution 
nationwide,  through  full  colour  advertisements  in  the 
Women's  and  Parental  press  and  informative 
FREE  leaflets. 

100  Gold  Cross  and  Searle 
Representatives  will  be  telling  the 
compelling  story  to  Hospital 
Specialists  and  GPs  too,  combined 
with  impactful  advertising  in  the 
medical  press. 

Stock  and  recommend  Actomite  now, 
help  your  customers  to  protect 
themselves  and  their  families 
against  the  threat  of  the  House 
Dust  Mite. 


Ictomite  is  a  trademark  of  G.I).  Searle  St  Co 


Exclusively  Through  Chemists 


Searle  Consumer  Products 

PO  Box  53,  Lane  End  Road.  High  Wvcombe. 

Buckinghamshire  HPI2  -4HL 


COUNTERPOINTS 


New  Unichem  own-label 
supplements 


Three  new  products  have  been 
added  to  Unichem's  own-label 
range  of  dietary  supplements 
extending  the  range  to  a  total  of  12 
products.  The  three  new  launches 
are  royal  jelly,  evening  primrose 
oil  and  children's  vitamins.  The 
new  packs  are  characterised  by  a 
co-ordinated  graphic  style  and 
distinctly  coloured  caps. 

Unichem  royal  jelly  lOOmg  is  a 
one-a-day  formulation  (30  £2.49), 


as  is  the  evening  primrose  oil. 
Each  EPO  capsule  contains 
500mg  of  oil  (30  £2.59). 

The  children's  chewable 
vitamins  are  available  in  packs  of 
100  mixed  flavour  orange  and 
blackcurrant  tablets  (£1.99).  The 
sugar-free  tablets  are  a  one-a-day 
formulation  and  provide  100  per 
cent  of  the  recommended  daily 
amount  of  vitamins  A,C  and  D. 
Unichem  Pic.  Tel:  081-391 2323. 


Asilone 
rationalisation 

Crookes  have  made  further 
changes  to  their  Asilone  range, 
which  they  say  are  a  continuation 
of  the  brand's  development. 

Asilone  gel  has  been 
discontinued  and  the  infant 
suspension  temporarily 
withdrawn.  The  gel  is  no  longer 
available  because  Crookes  want 
the  suspension  to  become  the  sole 
dispensing  line  for  prescriptions. 

The  infant  suspension,  which 
recently  had  its  shelf  life  reduced 
to  one  year,  will  be  off  the  market 
until  research  into  a  formulation 
with  a  two-year  life  span  is 
completed,  sav  Crookes 
Healthcare  Ltd.  Tel:  0602  507431 . 


AAH  plasters 

A  selection  of  washproof  and 
fabric  pre-cut  sticking  plasters  has 
been  introduced  by  AAH 
Pharmaceuticals  under  the 
Vantage  label. 

The  washproof  plasters  and 
fabric  plasters  retail  at  £0.85  (12, 
£6.24  trade).  There  is  also  a 
Vantage  dressing  strip  (£0.99;  12, 


£7.26  trade).  The  new  plasters 
replace  the  Family  Health  range. 
AAH  Pharmaceuticals  Ltd.  Tel: 
0928  717070. 


Ranges  from 
Miles  Group 

Miles  Group  of  Cambridge  are 
marketing  and  selling  a  range  of 
products  to  independent 
pharmacies  via  transfer  orders 
placed  with  wholesalers. 

The  products  being  distributed 
are:  Wassen  International  dietary 
supplements,  Cassa  (Declon) 
sponges,  Bambo's  Helen  Harper 
and  Larissa  feminine  hygiene 
products,  a  restricted  range  from 
Power  Health,  Lewcal  disposable 
sterilising  bags,  Alka  Seltzer,  and 
Kent  Cosmetics'  apple  blossom 
and  Spectacular  fragrance  ranges. 

The  group  will  also  be 
distributing  Nothing  by  Nature's 
range  of  children's  vitamins  which 
includes  Garfield  vitamins  A,C, 
and  D  (100,  £2.49),  Paddington 
vitamins  A,C,  and  D  (100  £2.49; 
30,  £1 .25),  Ghostbusters  vitamins 
A,C  and  D  (100  £2.49)  and 
Duckula  multivitamins  (30, 
£1.75).  The  Miles  Group.  Tel: 
0223315446. 


Inhaler  from 
Clearway 

The  Clearway  inhaler,  said  to  be 
portable  and  easy  to  use,  is  the 
first  product  to  be  launched  by 
Clearway  Products  of  Wisbech  in 
Cambridgeshire. 

The  device  consists  of  a 
polypropylene  container  with 
projecting  PVC  mask  which  fits 
over  the  nose  and  mouth.  It  can  be 
used  for  the  inhalation  of  steam, 
plus  inhalants  in  the  treatment  of 
catarrh,  sinusitis,  and  coughs  and 
colds,  says  the  company. 

One  of  the  advantages  of  the 
mask  over  the  traditional  "bowl 
and  towel  method",  say 
Clearway,  is  the  fact  that  the  eyes 
are  not  exposed  to  the  vapour  so 
there  is  less  irritancy.  Clearwav 
Products.  Tel:  0945  475005. 

UK  gets 
Slow-Mag 

Larkhall  are  now  distributing 
Slow-Mag  in  the  UK;  the  product 
was  launched  in  the  USA  some 
three  years  ago. 

The  supplement  is  a  time- 
release  formulation  of 
magnesium,  which  the  company 
says  was  designed  to  overcome 
the  problems  traditionally 
associated  with  dietary 
magnesium. 

An  enteric  coating  prevents 
the  tablets  from  dissolving  in  the 
stomach  and  causing  diarrhoea 


normally  associated  with  the 
intake  of  magnesium  salts.  This 
allows  Slow-Mag  to  dissolve 
slowly  and  evenly  in  the  small 
intestine.  Additionally,  the 
presence  of  magnesium  chloride 
in  the  formulation  allows  more 
free  magnesium  ions  to  be 
available  for  absorption,  say1; 
Larkhall. 

Slow-Mag  is  available  in  packs 
of  100  (£7.95).  Larkhall 
Laboratories.  Tel:  081-874  1130. 


Power  Health 
gets  to  the 
point 

Power  Health  are  running  a 
reward  style  promotion,  to  run  for 
an  initial  six  month  period  from 
this  month. 

The  company  has  drawn  up  a 
list  of  35  best  selling  products; 
each  has  been  given  a  point  value 
which  is  credited  to  retailers 
placing  orders.  Over  40  gifts  canj 
be  exchanged  for  points.  Rewards 
range  from  a  Waterman  s  graduate; 
pen  set  (144  points)  or  an  Elec- 
tronic intercom  (277  points)  to  an 
answer  machine  (991  points). 
Products  range  in  point  value  from; 
a  6  by  30  Bumbles  royal  gellee  ati 
three  points  to  6  by  90  1000g! 
evening  primrose  oil  at  15. 

In  addition  to  the  standard  35 
products,  a  bonus  stock  selection 
will  be  available  every  month  tc 
help  build  points,  say  Powe> 
Health  Products  Ltd.  Tel:  075$ 
302595. 


Susan  Bargh,  pharmacist  at  Medimart  Chemists,  Wibsey,  Bradford, 
receives  £600  of  Thomas  Cook  vouchers  as  the  winner  of  Capal 's  Mcltus 
£1 , 000  Superheat  draw  made  at  Chemex  '90.  Cupal 's  director  of  sales 
and  marketing  Clive  Woolley  (left)  makes  the  presentation,  watched  by 
George  Simpson,  the  company's  regional'  manager  for  the  North  of 
England 


Cupal  have  launched  Cupanol  under  6 
paracetamol  suspension  in 
cartoned  packs  of  100ml  (£1.40) 
and  200ml  (£2.40),  and  introduced 
a  new  11  dispensing  pack  (£4.32 
trade),  which  replaces  the  500ml 
size.  The  company  has  also  added 
a  200ml  pack  of  the  over  6 
250mg/ml  suspension  (£2.95),  for 
dispensing  and  OTC 
recommendation.  Special 


discounts  are  available  on  botn 
variants  from  Cupal 
representatives.  Consumer! 
advertising  begins  next  month 
with  half-page  colour  inserts  in 
Mother  and  Baby,  Practical 
Parenting,  Under  Five  anq 
Maternal  and  Child  Health] 
1  'isitor,  running  through  till  March 
1991.  Cupal  Ltd.  Tel:  0254 
580321. 
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FoR  YEARS  YOU'VE 

MADE  BREAD  OUT 
oF  REGINA  ROYAL 
JELLY... HERE  ARE 
TWO  NEW  WAYS 
To  PUT  JAM  oN  IT. 


REGINA 


EVENING  1, 
PRIMROSE 
OIL 

30  CAPSULES 

A  UNIQUE  FORMULATION 
CONTAINING  500mg  OF 
EVENING  PRIMROSE  OIL 
W  ITH  FRESH  ROYA1  JELLY 


Since  Regina  pioneered  the  introduction 
of  Royal  Jelly  to  this  country  over  fifteen 
years  ago,  we  have  remained  brand 
leader  through  one  simple  principle.  We 
will  only  sell  the  finest  quality  products, 
created  to  the  highest  specifications. 
Royal  Ginseng,  made  only  from  6-year 
old  Korean  Ginseng,  and  pure  Evening 
Primrose  Oil  have  each  been  blended 
with  fresh  Regina  Royal  jelly  to  provide 
a  totally  unique  range  of  health  care 
products.  And  from  January,  we  will  be 
running  a  stunning  new  national  adver- 
tising campaign  in  quality  women's 
magazines.  For  you,  it  represents  a  unique 
opportunity  to  make  a  right  royal  profit. 
VITALITY   COMES  NATURALLY 


ALES     ENQUIRIES     To     REGINA     DISTRIBUTOR     E  R  NEST     JACKSON     &     COMPANY     LIMITED     TEL      0  3  t>  3  2     2  2  5  1 


COUNTERPOINTS 


William  Ransom  repack 
range  in  modern  bottles 


William  Ransom's  range  of  18 
over  the  counter  pharmaceutical 
products  has  been  repacked  in 
modern,  round  100ml  and  200ml 
bottles. 

They  replace  the  old-fashioned 
square  bottles  which  dominated 
the  "packed  goods"  market  in  the 
past,  and  bring  the  range  in  line 
with  major  consumer  brands,  say 


Ransom.  The  company  feels  this 
will  help  to  encourage  better  shelf 
presence  and  display  in  the 
community  pharmacy. 

Important  new  features  to  the 
range  are  tamper  evident 
closures,  the  inclusion  of  bar 
codes,  and  larger  clearer  labelling. 
William  Ransom  &  Son  pic.  Tel: 
0462  437615. 


On  bonus... 

Merck  Sharp  and  Dohme  are 
offering  a  bonus  scheme  linked  to 
Tyrozets  lozenges,  starting  on 
orders  of  six  dozen  packs. 

The  bonus  scheme  offers  a  top 
return  of  112  per  cent  on 
investment  and  gives  pharmacists 
a  chance  to  participate  in  the 
"conundrum"  competition 
which  had  over  1 ,000  entrants  last 
year  —  and  to  win  up  to  £1 ,000. 

All  pharmacists  are  being  sent 
an  order  form  and  competition 
entrv  form,  say  Merck  Sharp  & 
Dohme  Ltd.  Tel:  0992  467272. 


Bowel  advice 

From  November  1,  consumers 
concerned  about  bowel  problems 
can  call  information  lines 
sponsored  by  Warner-Lambert. 

Pre-recorded  messages  will 
provide  advice  on  treatment  and 
self-help  remedies  and  indicate 
when  to  see  a  doctor. 

The  numbers,  all  prefixed  with 
the  code  0898,  are  as  follows: 
piles  777210;  constipation 
777211;  laxatives  777212;  fibre 
777213;  and  diarrhoea  777214. 
Warner-Lambert  Health  Care. 
Tel:  0703  620500. 


PRESCRIPTI 

IALITIE 

Lipantil  —  a  lipid 
lowering  drug 


Manufacturer  Laboratoires 
Fournier,  Dijon,  France. 
Distributors  Norgine  Ltd,  116 
London  Road,  Oxford  OX3  9BA 
Description  White  hard  gelatin 
capsules  each  containing  lOOmg 
fenofibrate 

Uses  Treatment  of  severe 
hyperlipidaemias  in  patients  in 
whom  dietary  measures  alone 
have  failed  to  produce  an  adequate 
response  ie  type  Ha,  lib,  III,  IV  or 
V  hyperlipidaemias  where 
cholesterol  and/or  triglyceride 
levels  are  raised 

Dosage  Initially  300mg  daily  in 
divided  doses  (adults  and  elderly). 
Children  5mg/kg  daily.  As  it  is  less 
well  absorbed  from  an  empty 
stomach  it  should  always  be  taken 
with  food.  Dietary  restrictions 
should  be  continued.  Response 
should  be  monitored  by 
determining  serum  lipid  values 
and  dosage  adjusted  within  the 
range  200mg-400nlg  daily. 
Discontinue  if  an  adequate 
response  has  not  been  achieved 
within  three  months. 
Side  effects  Mild  gastro- 
intestinal disturbances,  skin 
reactions,  headache,  fatigue  and 
vertigo.  Sexual  asthenia  and 
muscle  cramp  are  reported  less 
frequently.  Moderately  elevated 
serum  transaminases  may  be  seen 
but  rarely  interfere  with 
treatment. 

Contra-indications,  warnings 

etc  Severe  liver  dysfunction, 
existing  gall  bladder  disease, 
severe  renal  disorders  and 
hypersensitivity  to  the  drug.  Not 
recommended  in  women  who  are 
pregnant  or  breast-feeding.  In 
renal  dysfunction  the  dose  may 
need  to  be  reduced.  The  dose  of 
anticoagulants  taken  concurrently 
should  be  reduced  by  about  one- 
third  at  the  start  of  treatment  then 
gradually  adjusted  if  necessary.  In 
vitro  studies  suggest  displacement 
of  phenylbutazone  from  plasma 
protein  binding  sites.  Lipantil  may 


interact  with  drugs  metabolised  by 
microsomal  mixed-function 
oxidases.  Possible  interactions 
with  oral  hypoglycaemics  should 
also  be  considered. 

Lipantil  should  only  be  used  in 
patients  in  whom  a  full 
investigation  has  been  performed 
to  define  their  abnormality  and  in 
whom  the  long  term  risks  of  their 
condition  warrant  treatment. 
Other  risk  factors  such  as 
hypertension  and  smoking  may 
also  require  management.  The 
possible  beneficial  and  adverse 
long-term  consequences  of  drugs 
used  in  the  hyperlipidaemias  are 
still  the  subject  of  scientific 
discussion,  and  benefits  in 
cardiovascular  morbidity  and 
mortality  are  as  yet  unproven. 
Storage  At  room  temperature, 
protected  from  light 
Packs  84  capsules  (£19.80  trade) 
Supply  restrictions  POM 
Product  licence  5159/0001 
Issued  October  1990 


BRIEFS 


Squibb  say  that  all  UK  sourced 
packs  of  Capoten  now  carry  ani 
identifying  hologram  on  the  front M 
of  the  carton.  E.R.  Squibb  and\ 
Sons  Ltd.  Tel:  081-572  7422. 

The  product  licence  for  Oilatum 
emollient  and  soap  has  beenjj 
reviewed  and  their  legal  status! 
changed  from  P  to  GSL,  say  Sticfell 
Laboratories  (UK)  Ltd.  Tel:  06285 
24966. 

Venture  Healthcare  have  added  an 
antibacterial  barrier  cream  to  their 
Clinisan  skincare  range.  The! 
triclosan  containing  cream  is 
.particularly  suitable  for  those  who 
are  incontinent,  and  is 
recommended  for  use  daily  after 
cleansing  the  skin.  It  comes  in  a 
500ml  bottle  with  flip  top  lid,  or  in 
a  pump  dispenser.  Free  samples! 
are  available  from  Venture* 
Healthcare  Ltd.  Tel:  0629582198] 


Products  that  work  -  for  you  and  your  customers 


CHARCOAL  COMPOUND 
TABLETS 


LAXATIVE  TABLETS 

A  genile  yet  highly  effective  laxative 
with  strong  customer  loyalty 
Packs  ol  50 


For  the  treatment  ol  indigestion,  flatulence 
dyspepsia,  hyperacidity 
Packs  ol  50  and  250  tablets 


ORAL  ^ 
PROCAINE 
CAPSULES 

Plasnc  boxes 
ol  30  and  150 


ACNE  LOTION 

A  non-keratolytic  bacterial  lotion  tot  spots 
pimples  and  Acne  Promotes  rapid  healing 
by  destroying  pimple-producing  bacteria 
New  50ml  pack  for  over-the-counter  sales 


These  products  are  available  from  your 
local  wholesaler  and  promoted 
direct  to  your  customers 


TORBET  LABORATORIES  LTD. 

Maidstone,  Kent  ME14  1PF 

Tel  0622/62269- 

A  Bniish  owned  company 


Extremely  effective  expectorant 
mixture  which  also  soothes 
irritating  coughs  100ml  pack 


NATURAL  FORMULA 


INSECT  REPELLENT  WIPES 
Individually  sealed  moist  wipes  containing 
synergised  natural  pvreihrum  Protects  agamsl 
midges  mites,  mosquiloeselc  Joe  up  10  6  hours 
Attractively  pachedin  10  s  lor  impulse  purchase 
and  recommendation 
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There's  something  new,  and  different,  in  children's 
vitamins:  they're  called  Vitabites. 

And  it's  the  differences  that'll  make  Vitabites  a  big  seller 
for  you  because  Vitabites  have  been  developed  and 
positioned  to  appeal  strongly  to  the  end  users,  children 
themselves. 

They  look  good  (the  tablets  are  shaped  as  fun 
characters),  they  taste  good  (no  artificial  colours,  flavours, 
preservatives  or  sugar)  and  the  daily  dose  provides  100% 
RDA  of  vitamins  A,  C  and  D  for  children  from  3  years. 

The  packaging  is  bright,  clean  and  just  loaded 
with  shelf  appeal.  That's  important  to  you,  and  to 
the  mothers  looking  for  a  vitamin  supplement 
that  their  kids  will  positively  enjoy. 

Vitabites  are  being  supported  by  a  full 


colour  advertising  campaign  in  the  women's  press  with  a 
£?A  million  launch  spend.  Plus:  we  have  product  linked 
promotions  planned  all  year  round  kicking  off  with  a  special 
offer  on  Vitabites  merchandise. 

All  in  all.  it's  the  most  exciting  thing  to  happen  in 
children's  vitamins  foryears.  Vitabites.  Won't  you  just  love  em! 

For  further  information  and  free  point  of  sale  pack  please 
contact  English  Grains  Healthcare  (0283)  221616. 


NOT  ACTUAL  SIZE 


English  Grains 

H  E  A  I  T  H_C  A  R_  I 

PARK  ROAD  OVFRSt  Al 
BURTON  ON  TRENT.  STAFFS  DIM  b)T 


SPECIALLY  FORMULATED  VITAMINS  FOR  GROWING  KIDS 


TAKE  PASSPORT  PHOTOS 
WITH  POLAROID  FOR 
CRISP,  CLEAN  RESULTS. 


Take  a  passport  photo  with  Polaroid's  Studio  Express  camera, 
and  you  make  an  instant  67%  profit. 

And  with  10  million  ID  pictures  taken  every  year,  the  profits 
soon  add  up. 

(We  reckon  a  chemist  can  make  hundreds  of  pounds  from 
Studio  Express  after  just  six  months.) 

The  camera  is  very  simple  and  quick  to  use.  But  the  quality  of 
photos  put  photobooths  to  shame. 

Your  customers  already  go  to  chemists  for  film  and  developing, 
so  passport  photos  will  fit  in  fine. 


We  even  help  bring  Studio  Express  customers  in  with  free  signage, 
free  marketing  manual  and  free  set  up  kit. 

And  once  you've  got  new  customers  in  your  shop,  the  chances 
are  they'll  buy  more  than  the  passport  photo. 

So  send  us  the  coupon  or  phone 
07072  78286  for  a  free  Studio  Express 
information  pack.  Then  sit  back  and  watch  your 
profits  develop. 


Polaroid 

Studio 
Express 


mm 
mm 


Polaroid  Studio  Express 


lo  find  out  how  Polaroid  Studio  Express  can  boost  your  business  return  this  coupon 

Name  Position  

Address  


to:  Customer  Service,  Polaroid  UK  Ltd.,  Ashley  Road,  St.  Albans,  Herts.,  AL1  5PR. 

 Company  — 

 Teh  


WHEN       IDENTITY  P 


ICTURES  MATTER 

®  'Polaroid'  and  Slodio  Eipress'  are  registered  trademarks  ol  rhe  Polaroid  Corporalion,  Cambridge.  Mass..  01  239,  USA 


NEWS  FROM 


Capitalism  rules 

With  monetary  union  between  the  two 
Germanies  achieved  on  July  1,  East  German 
pharmacists  immediately  faced  a  dramatic 
reduction  in  numbers  of  customers,  frightened 
off  by  huge  overnight  price  increases  in  some 
items. 

A  packet  of  10  aspirin  rose  from  35 
pfennigs  (about  12p)  to  £1 .20  and  a  favourite 
sore  throat  remedy  increased  by  800  percent. 
Daily  turnover  fell  by  nearly  two-thirds,  but 
some  East  Germany  pharmacists  were  quite 
sanguine  about  the  loss  in  customers, 
predicting  it  would  be  made  up  by  an  increase 
in  patients  visiting  their  doctors  and  obtaining 
drugs  and  other  items  on  prescription. 

Under  the  old  regime,  there  were  only 
2,000  licensed  drugs  in  East  Germany, 
including  450  available  without  prescription, 
another  450  homoeopathic  medicines  classed 
as  "P"  and  about  450  health  care  items 
roughly  equivalent  to  our  GSL.  Every  year 
some  30-50  new  drugr.  were  licensed,  but 
15-30  withdrawn,  so  the  overall  number  was 
kept  to  the  2,000  considered  adequate  for 
health  needs,  without  any  duplication  of  "me- 
too"  drugs.  The  self-medication  sector 
accounted  for  only  5  per  cent  of  turnover,  but 
40  per  cent  of  packs  sold,  as  the  price  of  these 
items  was  fixed  in  1944! 

However,  by  July  13,  East  German 
pharmacists  were  faced  with  a  doubling  of  the 
number  of  drugs  available,  as  1,921  West 
German  drugs  had  become  newly  licensed  in 
theGDR,  including  1,495  "P"  items  (60 per 
cent  of  which  are  POM)  and  426  GSL. 

To  help  East  German  pharmacists  adjust 
to  the  almost  certain  conversion  of  state 
pharmacies  to  privately  run  businesses,  and 
for  their  West  German  counterparts  to  learn 
more  of  the  present  eastern  system,  several 
are  now  spending  a  week  or  so  in  each  other's 
establishments.  The  movement  of 
pharmacists  may  continue  to  be  in  both 
directions,  as  it  is  believed  in  many  quarters 
that  East  Germany's  current  4,000 
pharmacists  will  soon  be  insufficient  for  a 
privatised  system. 

The  experience  of  one  East  German 
exchange  pharmacist  in  the  West  was  spoilt  by 
a  problem  all  too  familiar  to  his  host.  Faced 
with  the  unavailability  of  the  prescribed 
strength  of  a  drug  and  an  impatient  patient,  he 
telephoned  the  prescriber's  surgery  and 
asked  to  speak  to  the  doctor.  The  receptionist 
initially  reacted  with  stunned  silence  and  on 
repeating  his  request,  he  was  told  that  it  was 
not  possible  for  him  to  speak  to  the  doctor 
personally,  but  that  she  would  pass  on  his 
query  and  ring  him  back  with  the  answer.  To 
someone  apparently  used  to  close  and  waim 
relationships  with  medical  colleagues,  this 
came  as  a  nasty  shock. 

One  possible  solution  to  the  revolution  in 
working  practices  confronting  the  future  East 


German  owner-pharmacist,  who  may  well 
need  some  advice  in  dealing  with  the  onslaught 
of  firms  eager  for  new  business ,  might  be  for 
a  West  German  colleague  to  work  alongside 
him  or  her.  Indeed  the  approach  and  selling 
methods  of  some  West  German 
pharmaceutical  wholesalers  have  come  in  for 
criticism  by  West  German  pharmacists 
present  at  the  various  company  exhibitions 
that  are  invading  the  East. 

Shortages  of  business  premises  have  led  to 
massive  rent  rises  in  East  Germany  and  claims 
for  the  return  of  property  and  land  by  West 
Germans  who  were  forced  (or  decided)  to 
leave  during  or  shortly  after  the  War,  are  also 
complicating  the  situation. 

The  pharmaceutical  industry  has  a  long 
history  in  East  Germany  going  back  well 
before  the  Second  World  War.  However,  the 
large  East  German  drug  combine  Germed  has 
now  been  dissolved  and  is  being  reconsituted 
as  a  joint  stock  company.  Germed,  which 
employed  about  16,000  in  its  13  production 
plants  and  three  research  facilities,  produced 
90  per  cent  of  the  country's  drugs  and  its 
greatest  export  market  was  the  Soviet  Union. 
The  pharmaceutical  industry  now  has  about 
two  years  before  West  German  products  will 
be  allowed  in  unhindered. 

Sun-worshippers 
beware 

A  new  type  of  sun  protector  has  emerged 
among  all  the  creams,  lotions  and  oils,  but  this 
one  appears  in  human  form. 

Austria,  home  of  Piz  Buin,  has  come  up 
with  a  lakeside  sun  warden  in  one  of  its  holiday 
resorts,  who  patrols  his  area  looking  for 
reddening  and  sore  skins.  Claiming  to  have 
soft  hands  and  clients  who  wait  for  his  gentle 
touch  with  their  sun-tan  lotion,  Karl  Knopp 
says  a  verbal  warning  is  often  sufficient  to 
make  visitors  rush  for  their  factor  15.  If 


someone  is  burning,  he  has  first-aid  in  his 
pack,  but  usually  only  the  advice  is  free! 

Like  England,  Germany  has  also 
sweltered  this  Summer  and  back  in  late  June , 
five  out  of  42  monitoring  points  in  the  Stuttgart 
area  registered  levels  of  ozone  that  were  so 
high  that  the  local  authorities  recommended 
inhabitants  to  refrain  from  strenuous  sporting 
activities.  According  to  German  experts,  too 
much  ozone  was  the  cause  of  burning  and 
streaming  eyes,  soreness  in  the  throat, 
coughing,  a  feeling  of  lethargy  and  a  reduction 
in  lung  function  suffered  by  the  inhabitants. 

However,  the  overall  sensitivity  of 
individuals  to  ozone  is  said  to  vary  greatly,  and 
patients  with  chronic  lung  diseases  do  not 
necessarily  suffer  more  than  others.  The  long- 
term  solution  suggested  by  the  regional 
Ministry  of  Health  was  to  cut  down  ozone 
levels  by  using  public  transport  instead  of 
private  cars,  to  fit  catalytic  converters  to 
vehicle  exhausts  and  to  "buy  green" . 

Thumbs  up  for 
baby  foods 

According  to  Ecotest  magazine  —  the  journal 
of  a  "green"  consumers  organisation  - 
Germans  unable  to  grow  vegetables  and  fruit 
free  from  pesticides,  additives  and 
contaminants  in  their  own  garden  should  leave 
the  preparation  of  wholesome  baby  food  to  the 
experts. 

Levels  of  cadmium,  nitrates  and 
caesium-134/137  in  baby  food  products  tested 
by  Ecotest  were  always  below  the  permitted 
levels  and  levels  of  salt,  sugar  and  binding 
agents  such  as  starch  and  rice  flour  had  been 
reduced  compared  to  the  concentrations  mea- 
sured several  years  ago.  The  market  leaders 
apparently  demand  very  high  quality,  and  in 
some  cases,  organically-grown  produce. 

The  current  boom  in  special  foods  and 
isotonic  drinks  for  sport  enthusiasts  suffered 
a  blow,  however,  in  a  report  from  a  member 
of  the  Drugs  Licensing  Authority  which  stated 
that  a  normal,  balanced  diet  and  pure  drinking 
water  was  quite  sufficient  for  all  but  the  most 
strenuous  forms  of  sporting  activity. 

Only  the  marathon  runners  were  likely  to 
suffer  from  such  extremes  of  sweating  that 
special  electrolyte-carbohydrate  drinks  would 
be  beneficial.  Furthermore,  such  drinks  could 
even  impair  performance  if  no  actual  loss  of 
electrolytes  had  occurred.  Protein 
concentrates  and  vitamin  and  mineral 
supplements  were  also  unnecessary  and  could 
do  more  harm  than  good. 

These  reports,  conic  from  a  correspondent  with 
acknowledgements  to  the  German 
pharmaceutical  Press:  Deutsche  Apotheke 
Zeitung  and  Pharmazeutische  Zeitung 
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Is  it  worthwhile  financially 
for  the  pharmacist  to  make 
this  mixture  himself?  The 
Pharmaceutical  Services 
Negotiating  Committee 
gives  some  advice 


A 


NSWERS 


Q 


UESTION 


1.  The  pharmacist  cannot  obtain  a 
ready-made  version  of  ferrous 
sulphate  mixture  paediatric  and 
has  to  prepare  it  extempor- 
aneously. Will  he  be  reimbursed 
for  the  ingredients  used  to  make 
up  the  mixture? 

2.  The  pharmacist  has  to  buy  in 
specially  the  ferrous  sulphate  and 
ascorbic  acid  and  is  unlikely  to  use 
them  again  in  the  near  future.  Can 
he  avoid  losing  out  financially  from 
having  to  buy  in  these  items? 

3.  The  pharmacist  has  submitted 
the  prescription  for  pricing  and  has 
not  endorsed  it  with  "extempor- 
aneously dispensed".  Will  the 
additional  fee  of  £1.10  be  paid? 

4.  What  other  professional  fees 
would  be  reimbursed  for  this 
prescription? 


1.  Yes.  Ferrous  sulphate  mixture 
paediatric  is  listed  in  Part  VIII  of 
the  Drug  Tariff.  It  is  a  category  E 
preparation  and  therefore  has  to 
be  prepared  extemporaneously. 
The  Drug  Tariff  price  is  calculated 
from  the  BP  formula  for  the 
quantity  of  each  ingredient  used. 

2.  Both  of  the  ingredients  are  also 
in  Part  VIII  of  the  Drug  Tariff  as 
category  B  preparations.  The 
pharmacist  can  therefore  make  a 
broken  bulk  claim  on  each  of  them 
and  this  should  be  written  on  the 
endorsement. 

3.  Yes.  The  preparation  is  in  Part 
VIII  of  the  Drug  Tariff  and  the 
additional  fee  is  applied 
automatically  by  the  Prescription 
Pricing  Authority  when  the 
prescription  is  priced.  This  applies 
to  all  category  E  preparations  in 
Part  VIII.  Preparations  which  are 
not  included  in  Part  VIII  and  are 
prepared  extemporaneously  must 
be  endorsed  "Extemporaneously 
dispensed"  in  order  for  the 
additional  fee  to  be  reimbursed. 

4.  The  pharmacist  would  also  be 
paid  a  graduated  fee  and  an  extra 
container  fee  of  £1 .10  because  the 
two  quantities  of  200ml  of  the 
mixture  have  been  ordered. 
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A  Shell  Card  prevents  cigarettes,  sweets, 
barbecue  charcoal  or  the  odd  can  of  drink 
from  appearing  as  gallons  of  4  star  on 
expense  claims  Because  the  only  pur- 
chases a  Shell  Card  can  make  -  in  addition 
to  fuel  and  oil  -  are  those  you've  previously 
authorised 

You'll  also  benefit  from  Shell's  range  of 
Advanced  fuels.  They  all  improve  fuel 
consumption  and  produce  less  harmful 
exhaust  gases  Shell  Advanced  Diesel 
even  gives  out  less  smoke. 


refuel  than  old  fashioned  pay-and-reciaim 
methods.  Regular  invoices  show  who's 
filling  up  with  what,  and  how  often.  They 
also  offer  generous  interest-free  credit 
and  substantial  savings  in  administration 
So  stop  burning  money 


Call  Sarah  Hart  now,  on  061-499  4197,  or 
fill  in  the  coupon 


"     10118b  0028  3 

H 1 2  5   ABC       EXP      12/9?  SHELL 
SMITH  JONES  LTD 
J  SMITH 

WITH  PLASTIC. 


1  would  like  to  know  more  about  Shell  Cards.  Send  to  Sarah  Hart,  Shell  UK  Oil,  Card  Sales,  FREEPOST,  Manchester  M22  5QL 

Name  Position 

Company                                                                                                 Fleet  Si7e                 n          R-m    n  1 
Address 

1-50  □ 

Over  50  □ 

Postcode  Telephone 

EG  27/10/90 


TO  STOP 


YOUR  FLEET 


SMOKING, 


FILL  UP 


Nothing  To  You... 


^LMOfSTURlSER 


Everything  To 
3,000,000  Women 


Yours,  free  of  charge.  This 
attractive  REPLENS  dispenser 
unit  with  4  introductory  packs 
worth  £15  should  soon  be 
delivered  to  you.  And  to  the 
UK's  3  million  sufferers 


from  vaginal  dryness,  new 
REPLENS  could  mean 
everything.  Because  REPLENS  is 
the  unique,  long  acting  vaginal 
moisturiser  which  ends  vaginal 
dryness  for  good. 


REPLENS  MARKET  POTENTI/ 
IS  A  MASSIVE  £500  MILLIOr- 

A  £4  million  product  supp 
campaign  will  help  promote 
your  retail  sales.  With  TV 
commercials,  consumer,  trade 


and  medical  press  ads.  plus  exten- 
sive PR  all  getting  the  message 
to  your  potential  customers. 
BIOADHESION  - 
A  REVOLUTIONARY 
DEVELOPMENT 
One  single  application  of  new 
Replens  lasts  up  to  3  full  days. 

Because  Replens 
utilises  the  revolution- 
ary system  of  bioadhesion. 

This  involves  polycarbophil, 
a  moisture  filled  polymer 
which  adheres  to  the  vaginal 
epithelium. 

Here  moisture  is  immediately 
and  continually  delivered, 
lydrating  the  underlying  cells  for 
ubrication  and  comfort. 

Only  moisture  is  delivered,  so 
there  is  no  risk  of  systemic 
side-effects." 

Replens  is  non-hormonal  and 
not  a  drug. 
A  SIGNIFICANT  ADVANCE  OVER 
CONVENTIONAL  LUBRICANTS 

Unlike  lubricating  jellies, 
Replens  doesn't  have  to  be  applied 
ust  before  intercourse.  Because 
women  who  use  Replens  regularly 


(3  applications  a  week)  can  rely 
on  having  vaginal  moisture  all 
the  time. 

There's  no  messiness  or  leakage 
either  and  Replens  maintains 
normal  vaginal  pH. 


More  good  reasons  why 
your  customers  will  buy  Replens. 
INTERNATIONALLY  APPROVED 
BY  GYNAECOLOGISTS 

Clinical  studies  show  that 
regular  use  of  Replens  means 
more  than  just  comfort.  Vaginal 
fluid  volume,  elasticity  and 
epithelial  integrity  all  return  to 
normal. 

So  it's  not  surprising  that 
doctors  recommend  it. 

A  CONVENIENT,  EASY 
TO  USE,  OTC  PRODUCT 

Replens  is  a  non-irritating, 
greaseless,  odourless  gel. 

It's  simply  administered  from 
pre-filled,  slimline,  disposable 
applicators. 

These  are  available  in  retail 
packs  of  one  week's  or  one 
month's  supply. 


SEND  NOW  FOR  YOUR  FREE 
INTRODUCTORY  PACKS  - 
WORTH  £15 

So  don't  forget,  each  free 
dispenser  unit  contains  4  intro- 
ductory packs,  R.R.P.  £3.75  each, 
plus  25  patient  advice  leaflets. 

If  you  haven't  already  received 
the  unit,  send  off  the  coupon 
today.  And  to  order  your  stock 
of  REPLENS,  simply  call  your 
usual  wholesaler. 


NEW 


REPLENS 

VAGINAL  MOISTURISER 

Three  Applications 

A  Week  For 
Full-Time  Comfort 


"Data  on  file. 

Columbia  Laboratories  (UK)  Ltd 
Charter  House. 
15  Carteret  Street. 
London  SW1H  9DJ  > 


'  ^  &  </ 


cF        ^  A 


P&GPS 

gives  you  two  benefits 


7.  Pays  towards  your  locum  when 
you  are  ill 

2.  Gives  you  a  lump  sum  on 

retirement  -  regardless  of  your 
sickness  record. 

you  can  do  better  elsewhere 
well  be  very  surprised. 


For  information  write  to: 
The  Pharmaceutical  &  General  Provident  Society, 
Mallison  House,  40-42  St  Peter's  Street, 


St  Albans,  Herts  AL1  3NP 
St  Albans  (0727)  8321  61 


(Registered  under  the  Friendly  Societies  Act) 
(A  member  of  LAUTRO) 


Are  you  high  on  ambition,  low  on  capital,  but  still  want  to  own  a  pharmacy?  Buying  a  franchise  may  be  the  answer 

Sharing  independence 
a  piece  of  the  action 


Tucked  away  at  the  back  of  a  small  industrial 
estate  in  Ruislip  is  the  headquarters  of  a 
franchise  operation  offering  aspiring 
pharmacists  without  the  capital,  the 
opportunity  to  buy  a  business,  and  to  be  their 
own  boss.  Franchisees  with  AAH  Pharmacy 
Concessions,  a  subsidiary  of  AAH 
Pharmaceuticals  set  up  in  1987,  now  number 
well  over  100. 

Managing  director  Allan  Orme,  a  chemical 
engineer-turned-accountant,  oversees  the 
matching  up  of  applicants  with  suitable  sites. 
In  his  office  is  a  map  of  the  United  Kingdom 
with  drawing  pins  representing  existing 
Vantage  franchise  pharmacies.  The  pins 
march  North  from  Paignton  on  the  Devon 
coast  to  Inverness  in  Scotland.  Depending  on 
opportunities,  he  predicts  a  "modest  rate"  of 
expansion  to  some  300  shops  over  the  next 
five  years.  Particular  target  areas  include 
Scotland,  South  Wales  and  the  Midlands. 


Waiting  list 


Growth  is  still  not  satisfying  demand, 
however,  and  there  is  a  waiting  list  of  around 
200  potential  applicants.  The  sharp  rise  in 
interest  rates  over  the  past  few  years  has 
made  the  idea  of  franchising  even  more 
popular  with  young  pharmacists  despairing  of 
ever  being  able  to  afford  their  own  business. 

Allan  Orme  says  that  the  franchising 
operation,  started  in  1987  with  AAH's 
acquisition  of  the  19  R.J.  Dawe  shops  in 
London  and  the  South  East,  arose  out  of  this 
need.  "We  realised  that  it  was  becoming  more 
and  more  difficult  for  young  pharmacists  to  get 
into  business  on  their  own  because  costs  were 
so  high."  He  believes  that  by  allowing 
individual  retailers  to  use  a  proven  business 
format  to  start  up  on  their  own,  the  "march  of 
the  multiples"  can  be  halted.  He  describes  the 
operation  as  a  '  'collection  of  independents" . 

All  franchisees  are  pharmacists  operating 
as  sole  traders.  They  hold  the  family  health 
service  authority  contract  and  their  own  lease. 
A  large  financial  investment  is  not  required  at 
the  outset.  The  shop  is  bought  by  AAH  and  all 
that  is  required  from  a  prospective  franchisee 
is  sufficient  capital  to  buy  the  stock.  For  those 
without  the  capital  for  stock  purchase,  a  loan 
can  be  arranged  through  AAH's  financial  arm, 
Statim  Finance. 

A  monthly  royalty  is  charged  by  the 
company  which  is  agreed  beforehand.  The 
average  royalty  is  10  per  cent  of  turnover  per 
annum  fixed  for  a  period  of  ten  years  and 
reducing  thereafter  to  half  the  initial  value. 
"We  agree  a  suitable  warranty  related  to 
turnover  and  profitability  that  allows  the 
franchisee  to  exist  at  least  as  well  as  if  he  were 
a  manager,"  explains  Mr  Orme. 

People  attracted  to  franchising  are  those 
who  are  hungry  for  their  own  business  and 
willing  to  work  hard,  he  says.  They  should 
have  been  a  manager  for  at  least  two  years, 
but  each  case  is  treated  on  an  individual  basis. 


Gillian  Lacey,  one  of  AAH's  first  franchisees 

Age  is  no  barrier,  ranging  from  the  late  20s  to 
the  mid  50s. 

Gillian  Lacey,  31,  one  of  the  first 
franchisees,  advises  older  pharmacists  not  to 
worry  about  their  seniority:  "If  you  are  45, 
don't  think  that  you're  too  old.  All  that's 
needed  is  another  ten  years  working  life." 

Mrs  Lacey  particularly  appreciates  the 
assistance  given  with  business  matters.  Until 
she  took  over  a  Buckinghamshire  franchise  in 
1987  she  had  been  a  dispensary  manager,  with 
little  shop  management  experience. 

She  has  been  one  of  the  first  to  sell  up, 
reinvesting  the  capital  made  on  selling  the 
franchise  at  a  premium  because  there  were 
only  eight  years  left,  on  a  concession  in 
Weston-Super-Mare.  However,  on  moving 
she  lost  the  right  to  buy  the  shop  outright  from 
AAH  after  ten  years.  That  change  was 
prompted  by  requests  from  existing 
franchisees  worried  that  they  would  have  to 
buy  the  shop  in  order  to  remain  there,  says  Mr 
Orme. 


Peter  Redhead,  43,  is  delighted  with  his 
new  business  in  Blackburn,  Lancashire.  After 
15  years  running  his  own  shops  that  lefl  him 
"cheesed  off  with  retail  pharmacy",  and  a  ten- 
year  stint  in  the  financial  industry,  he  wishes 
he  could  have  taken  up  a  franchise  20  years 
ago.  He  was  attracted  to  the  scheme  by  the 
chance  to  be  his  own  boss  without  having  to 
pay  "exorbitant  amounts  of  money"  for 
goodwill.  "All  the  hassle  is  taken  out  of  it,"  he 
says. 

Allan  Orme  says  all  possible  assistance  is 
given.  "It  is  a  partnership  and  if  they  art'  not 
making  any  money  neither  are  we."  Help  is 
given  with  staff  recruitment  and  problems,  and 
with  legal  and  financial  affairs.  The  royalty  is 
paid  in  arrears  on  cash  received  from  NHS 
dispensing  and  sales,  and  all  shops  are  refitted 
in  Vantage  format  with  AAH  bearing  the  full 
cost . 

Mr  Redhead  agrees  that  AAH  have  been 
very  flexible  in  catering  for  his  "whims", 
though  he  palls  at  the  end  of  the  month  when 
he  pays  the  royalty.  He  says  that  one  of  the 
disadvantages  of  franchising  is  that  you  are  not 
totally  independent  or  at  liberty  to  do 
whatever  you  want.  "But  for  the  price  of  that 
freedom  you  get  a  hell  of  a  lot  back,"  he  says. 


New  players 


Franchising  is  set  to  become  an  option  for 
more  and  more  pharmacists  as  new  players 
enter  the  arena.  Unichem  are  finalising  plans 
for  their  franchise  operation  due  to  start  early 
next  year.  And  as  supermarket  shopping  on 
the  superstore  scale  becomes  increasingly 
popular,  the  number  of  in-store  pharmacy 
concessions  will  grow. 

Michael  Rudin,  newly  appointed  pharmacy 
controller  at  Tesco,  is  bullish  about  the  role  of 
franchising  in  the  development  of  the  in-store 
pharmacy  programme.  After  a  slow  growth 
rate,  with  only  13  concessions  opening  in  the 
past  eight  or  nine  years,  he  envisages  that  four 
franchises  will  open  in  new  stores  by  the  end 
of  the  year.  And  there  are  plans  to  develop  a 
further  20  sites  that  have  the  potential  for  a 
viable  pharmacy,  depending  on  availability  of 
contracts,  he  adds. 

The  concessions  rent  space,  with  heating 
and  light  included,  from  the  store,  and  operate 
on  a  separate  basis.  They  provide 
opportunities  for  independents  or  small 
chains,  says  Mr  Rudin.  As  well  as  being  image 
enhancing,  in-store  pharmacies  are  a  service 
that  the  public  wants,  he  adds.  Some  7.5 
million  people  shop  in  Tesco  stores  each 
week,  and  in  a  survey  of  the  most  desirable 
additional  service  that  customers  would  like  a 
pharmacy  was  number  one,  way  ahead  of  a 
post  office. 

"That  number  of  people  can't  be  wrong," 
says  Mr  Rudm,  "I  would  like  to  see  the 
contract  regulation  guidelines  interpreted  so 
that  it  reflects  the  massive  change  that  has 
taken  place  in  shopping  habits. 
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N  EW  \A^YETH 


TEMAZEPAM 
CAPSULES 


THE  SAME 
BUT  DIFFERENT 

Gel-filled  to  reduce  the  risk  of 
intravenous  drug  abuse 

Bio-equivalent  to  the  liquid- 
filled  temazepam  capsules 
which  they  replace 

In  lOmg  and  20mg  strengths 

gel-filled  capsules  are 
marked  'W10'  and  'W20'  to 
distinguish  them  from  liquid- 
filled  capsules.  Packs  are 
clearly  labelled  'gel-filled 
copsiubs" 

DISPENSE  WYETH 
TEMAZEPAM 

Now  available  as  abuse  resistant  tablets  or 
gel-filled  capsules 

TEMAZEPAM  GEL-FILLED  CAPSULES 

Prescribing  Information 

Presentation:  lemazepam  lOmg  and  20mg  in  gel-filled  opaque,  vellow  soft- 
qelotm  capsules  Indications:  Shorl  term  treatment  of  insomnia  (up  to  four  weeks) 
Dosage:  Adults:  10-30mg,  half  on  hour  before  retiring.  Inallccsesthe  lowest  effective 
dose  should  be  used  and  treatment  should  be  intermittent  if  possible  The  dose  may 
be  increased  to  40  or  60mg,  in  patients  who  do  not  respond  to  the  lower  dose  because 
of  severe  or  persistent  insommo  Treatment  should  be  withdrawn  gradually  Elderly: 
Elderly  potients  or  those  suffering  from  cerebral  vascular  changes  such  as 
otosclerosis  are  lively  to  respond  to  smeller  doses,  possibly  half 'he  normal  adult 
dose.  Children:  Not  recommended  Contro-indications:  Sensitivity  to 
benzodiazepines,  ocu'e  pulmonary  insufficiency  Not  to  be  used  during  pregnancy 
and  lodation  unless  climcolly  justifiable  Precautions:  Concomitant  administration 
with  alcohol  or  CNS  depressants  moy  occentuote  effects  Prolonged  or  excessive  use 
may  lead  to  dependence  and  withdrawal  symptomson  cessation  of  therapy.  Potients 
should  be  cautioned  against  driving  or  operating  machinery  until  it  is  established  that 
they  do  not  become  drowsy  or  dizzy.  Rarely  amnesia,  paradoxicol  aggressive 
reactions,  depression  ond  suicidal  tendencies  hove  been  reported  Psychological 
adjustment  to  loss  or  bereovement  moy  be  inhibited  Side-effects:  Drowsiness  or 
dizziness  on  waiting  is  rare.  Morning  headoches,  transient  rashes  ond  qastro-intestinol 
disturbonreshoveoccosionollybeenreported  LegalCategory:POM,(;D(SCH 
4  Pedis  and  basic  NHS  tost:  !0mg/  500  £12  06  20mg -250  -  £10.52 
PrfrduttlicenseNumbers;  !0mg 

pioon/0106, 20mg  PLOon/oio; 

Further  information  is  available  on 
request  Wyeth  laboratories,  Toplow, 
Maidenhead,  Berts  SL60PH. 
'  frrji  lernarl' 


GENERICS 


PRESCRIPTION  POSERS 


Some  mothers  do  ?ave  'em! 

We  have  all  seen  them  —  illegible,  confusing,  amusing  and  plain  infuriating.  C&D  offers 

a  selection  from  the  doctor's  pad 

NP 


|NP 
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,  .  /  n 


This  starry  eyed  GP  (left)  just  loves  his  new  toy,  or  is  this  the  ultimate  placebo?  Boots  say  that  even  with  a 
food  centre  in  the  store  they  can  7  supply  (centre)  the  salami.  But  would  the  PPA  accept  the  script  if  it  was 
endorsed  '  'ACBS ' ',  they  wonder.  Poly-pharmacy  is  a  '  'bad  thing"  we  are  told,  but  how  often  does  a  15 
item  monster  like  this  (right)  turn  up?  Must  be  from  a  residential  home  —  who 's  chasing  the  business! 


ffiormecur't 
pock  b  querlt/TY 
endorsement 

5 


3i>- 


NP 





\  to 


r 


No  ofdajrs treatment  I   /J  kJD 

N,B,  Ensure  dose  is  stated   T*-4J  v\\ 


100  ^ 


Ten  out  of  ten  for  this 
Swindon  GP,  for  clarity.  Has 
someone  put  a  flea  in  his  ear? 


A  few  more  like  this  could  put  a  hole  in  the 
indicative  drug  budget.  But  it  doesn 't  exactly  bring 
pennies  dropping  into  the  dispensary  either! 


0? 


With  such 
graphic 
directions  as 
these  what 
patient 

counselling  can 
be  left  for  the 
pharmacist, 
wonders  a 
subscriber  from 
Chelmsford 


No  ot  days  treatment 

NP 

i 

bo  ^  rsv  coc/c- 

c 

ID 

1 

J 

NP 


NP 


In  t  'good  old  days.. .  the  FPlOhad  not  been  invented  (left).  This 

preparation  (centre)  might  have  been  found  in  the  better 
pharmacopeia,  but  the  Department  would  blacklist  it  these  days. 
Nice  try  (right) ,  but  not  quite  there  —  it 's  a  question  of  timing. . . 


All  doctors  make  them  from 
time  to  time  what  what  if  it  is 
in  the  Tariff? 
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reduce  your 
outgoing  costs? 


Yes,  then  we  know  we  can  help  you! 

■  INCREASED  REVENUE 

A  considerable  reduction  in  costs,  and  a  significant 
increase  in  revenue,  is  what  you  would  expect,  when 
you  start  to  use  the  John  Richardson  Computers 
Electronic  Point  of  Sale  System,  JRCpos ,  which  has  been 
exclusively  designed  for  the  community  pharmacist. 

■  SIGNIFICANT  COST  SAVINGS 

The  benefits  associated  with  the  JRCpos  system,  would 
certainly  include  a  substantial  reduction  of  your  front 
shop  stock  holdings,  which  in  tandem  with  automatic 
ordering,  will  lead  to  a  significant  cost  saving. 

■  PROFIT  MARGINS 

The  ability  to  identify  the  Fast  and  Slow  moving  lines, 
together  with  their  profit  margins,  using  the  JRCpos 
system,  enables  you  to  eliminate  the  unprofitable  lines 
from  your  stock  holdings. 

■  TANGIBLE  BENEFITS 

As  well  as  creating  for  yourself,  a  caring,  modern, 
forward  looking  image,  the  tangible  benefits  to  the 
community  pharmacist  are  significant . 

B   For  more  information,  or  a  demonstration,  please  contact 
Cliff  Whitehall,  JRCpos,  John  Richardson  Computers  Ltd., 
St.  Benedict's  House,  Brown  Lane,  Bamber  Bridge,  . 
Preston.  Telephone:  (0772)  323763. 


pas 


Made  for  the  Profession,  by  the  Professionals. 


JL 


A     JOHN     RICHARDSON     COMPUTER  SYSTEM 


Free  legal 
advice 

It  can  often  be  the  small  business 
man  or  woman  who  needs  the 
most  help  to  get  started. 

Yet  of  the  200, 000  or  so 
businesses  set  up  annually  only 
half  seek  advice  through 
Enterprise  Agencies  or  The  Small 
Firm's  Service  and  of  these  it  is 
estimated  that  seven  out  of  ten 
will  fail  within  a  matter  of  months. 

A  sound  start  is  essential  and 
now  more  help  is  at  hand.  The 
Law  Society  has  put  together  a 
scheme  "Lawyers  for 
enterprise"  which  provides  a  free 
legal  advice  consultation  for 
people  who  are  running  small 
businesses  or  are  thinking  of  doing 
so. 

A  free  leaflet  is  available  which 
gives  a  checklist  of  areas  where  a 
solicitor  can  offer  advice  and  gives 
the  names  of  solicitors 
participating  in  the  scheme;  they 
are  widelv  available,  including 
from  the  Law  Society  (071-405 
9075). 

Obtaining  a 
reference 

It  is  essential  for  an  employer  to 
obtain  a  reference  from  a 
prospective  employee  and  indeed 
jobs  should,  when  offered,  be 
made  subject  to  obtaining 
satisfactory  references.  But  on 
what  basis  does  an  employer 
judge  a  reference  ? 

In  an  interesting  recent  case 
the  plaintiff,  a  rejected  employee 
tried  to  obtain  an  injunction  against 
the  employer  from  re-advertising 
the  post;  he  had  sent  in  a 
reference  which  indicated  he  was 
a  bad  timekeeper.  The  potential 
employee  had  argued  that  the  test 
was  an  objective  one  and  the 
effect  must  have  been  such  that  a 
reasonable  employer  would  not 
have  regarded  the  references  as 
not  satisfactory. 

No,  said  the  court,  which  held 
that  the  question  of  whether  a 
reference  was  satisfactory  was 
likely  to  be  one  for  the  employer 
to  decide  subjectively. 


VAT  penalties 


Many  businesses  make  late  VAT 
returns  and  payments  and  as  a 
result  become  liable  for 
increasingly  stiff  penalties. 
Application  may  be  made  to  the 
appropriate  VAT  tribunal  to  quash 


'The  Companies  Act  1989  provides  that  a  private 
company  may  elect  to  dispense  with  the  holding 
of  annual  general  meetings" 


the  penalty  but  the  tribunal  may 
not  mitigate  it. 

One  of  the  arguments  which  is 
put  before  VAT  tribunals  by 
applicants  who  seek  to  avoid  a 
penalty  is  ill  health.  This  is  by  no 
means  always  successful  and  very 
often  Customs  will  argue 
strenuously  against  it,  particularly 
if  the  illness  is  not  the  sole  cause  of 
the  delay. 

Another  ground  on  which  the 
Customs  will  argue  against  an 
appeal  is  that  the  illness  was 
foreseeable.  In  recent  weeks  a 
sad  case  came  before  the  London 
tribunal  when  the  wife,  one  of  the 
joint  owners  of  the  business, 
became  seriously  ill  and  later  died. 

The  business  had  been 
neglected  during  the  illness 
because  her  husband  had  been 
looking  after  her  and  there  were 
resulting  cash  flow  problems.  The 
defaults  caused  by  the  cash  flow 
problems  were  not  excused. 

In  another  case  where  the 
wife/bookkeeper  was  ill  and  had  to 
go  regularly  into  hospital  for 
periods  of  up  to  10  days.  The 
tribunal  thought  that  this  was  no 


surprise  and  the  appellant  should 
have  taken  steps  to  provide  for 
her  absences.  The  lesson  is  clear; 
arrangements  must  be  made  for  a 
replacement  for  anyone  who  is 
taken  sick  long  term. 


Unprotected 
tenancies 

What  happens  when  a  landlord  lets 
a  prospective  tenant  into  his 
property  paying  "rent"  while 
negotiations  for  the  lease  are 
pending?  It  is  something  which 
happens  quite  often  nowadays  as 
landlords  are  keen  not  to  have 
unoccupied  space  and  tenants 
need  to  get  on  with  their  business. 

In  a  case  which  came  before 
the  courts  recently  the  "  tenant 
had  been  let  into  premises  while 
he  negotiated  a  10  year  lease.  He 
paid  "rent"  on  a  quarterly  basis 
until  the  negotiations  broke  down. 

The  court  found  that  this  was 


not  a  periodic  tenancy,  which 
could  only  be  determined  by 
giving  proper  notice  but  a  tenancy 
at  will  which  could  be  determined 
by  either  party  at  any  time. 

It  is  a  decision  which  both 
landlords  and  particularly 
prospective  tenants  should  heed. 
Effectively  it  means  that  in  these 
circumstances  the  tenant  has  no 
protection  at  all. 


Private 
companies 

Annual  general  meetings  of  small 
private  companies  have  often 
been  haphazard  affairs  with  the 
managing  director  and  principal 
shareholder  saying  to  his 
secretary,  who  holds  one  share, 
"Shall  we  give  them  (the  other 
five  shareholders)  another  ten 
minutes?  They  may  be  stuck  in 
traffic. ' '  Now  the  Companies  Act 
1989  provides  that  a  private 
company  may  elect  to  dispense 
with  the  holding  of  annual  general 
meetings. 

It  can  now  do  anything  which 
could  have  been  done  by 
resolution  in  a  general  meeting,  by 
a  written  resolution.  The 
resolution  must  be  signed  by  all 
members  who  are  entitled  to 
attend  and  vote  at  either  a  general 
or  class  meeting. 

A  written  resolution  is  only 
valid  if  it  is  sent  to  the  company's 
auditors  who  must  make  a 
statement  that  it  does  not  affect 
them  or  that,  if  it  does,  in  their 
opinion  it  need  not  be  discussed  in 
a  general  or  class  meeting. 
Obviously  these  changes  will  be  a 
great  saving  of  time  and  expense 
for  the  small  private  company. 


Getting  your 
money  back 

Both  companies  and  individuals 
have  been  finding  that  recently 
their  investments  in  companies 
have  become  worthless.  There  is 
however,  some  relief  available. 

If  an  authorised  investment 
business  which  accepted  your 
investment  business  after  August  I 
27,  1988,  has  gone  bust  then 
application  should  be  made  to  the 
Securities  Investments  Board 
(SIB)  at  3  Royal  Exchange 
Buildings  London  EC3  3NL.  In 
cases  involving  sums  up  to 
£30,000  the  SIB  will  normally 
refund  the  full  amount. 

For  higher  amounts  the 
normal  repayment  is  the  first 
£30,000  plus  90  per  cent  of  the 
balance  up  to  a  total  maximum 
debt  of  £50, 000. 
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FISONS  CONSUMER  HEALTH 

VITAMINS 

This  is  the  sixteenth  of  a  Chemist  &  Druggist  initiated  series  of  training 
seminars  for  pharmacists  and  their  assistants  —  sponsored  jointly  with 
companies  which  have  a  particular  expertise  in  the  chosen  subjects 

Vitamins  —  what  do  they  do? 

Professor  Arnold  Bender  explains  why  vitamins  are  essential  to  life,  the  consequences  of  deficiency,  and  dietary 

requirements 


Vitamins  are  defined  as  naturally- 
occuring  substances  essential,  in 
very  small  amounts,  to  maintain 
life.  In  addition  to  dietary  sources 
vitamin  D  can  be  made  in  the  skin 
when  exposed  to  sunlight,  and 
niacin  can  be  made  from  the  amino 
acid  tryptophan.  Vitamins  can  be 
divided  into  two  groups  —  the  fat- 
soluble  vitamins  A,  D  and  E:  and 
water  soluble  vitamins  C  and  the  B 
group. 

Vitamin  A  (or  retinol)  is 
present  in  the  diet  as  retinol  itself 
or  as  precursors  such  as  carotene 
which  is  converted  to  retinol  in  the 
intestine.  One  function  of  retinol  is 
to  activate  the  visual  pigment, 
rhodopsin,  which  enables  the  eye 
to  register  in  dim  light,  hence  it  is 
essential  for  night  vision. 

A  more  general  function  is  the 
maintenance  of  the  mucous 
tissues  lining  various  tracts  in  the 
body,  and  when  these  are 
impaired  in  the  eye  one  result  is 
drying  of  the  cornea  leading  to  the 
eventual  blindness.  Retinol  is 
essential  for  growth  although  its 
precise  role  is  not  known.  It  was 
failure  of  animals  to  grow  that 
originally  led  to  its  discovery. 

Vitamin  D  controls  the 
absorbtion  of  calcium  from  the 
intestine  and  to  some  extent  its 
deposition  in  bone.  Both  vitamins 
A  and  D  can  be  toxic  in  large 
amounts,  say  ten  times  the  re- 
commended daily  amount  (RDA). 

A  shortage  of  vitamin  E 
gives  rise  to  different  symptoms  in 
different  animal  species,  such  as 
necrosis  of  muscle,  foetal  death 
and  resorption  (not  in  human 
beings),  degeneration  of  the  outer 
skin  layer,  anaemia,  and  cataract 

all  possibly  explicable  by  its 
antioxidant  properties. 


Water-soluble  vitamins  are 
stored  in  the  body  to  a  lesser 
extent  than  the  fat-soluble 
vitamins  and  are  less  toxic  since 
any  excess  is  more  easily 
excreted. 

Vitamin  C  (or  ascorbic  acid) 
is  involved  in  iron  absorption  and 
iron  metabolism.  It  is  also  involved 
in  controlling  infection  by 
increasing  neutrophils  (white 


blood  cells)  and  assisting  antibody 
formation.  Through  its 
involvement  with  collagen 
formation  it  is  essential  for  wound 
healing. 

The  B  vitamins  all  function 
as  co-enzymes.  Thiamin, 
riboflavin  and  niacin  all  participate 
in  different  stages  in  the  chain  of 
reactions  that  liberates  energy 
from  foodstuffs.   In  technical 


jargon  Vitamin  B ,  (thiamine)  is 
part  of  the  decarboxylase  and 
transketolase  systems;  Vitamin 
B ,  riboflavin  is  part  of  the  flavin 
enzyme  system  (FMN  and  FAD): 
and  niacin  is  part  of  the 
coenzyme,  nicotinic  acid-adenine- 
dinucleotide  (NAD). 

Vitamin  B,,  exists  in  three 
interchangeable  forms 
pyridoxine,  pyridoxal  and 
pyridoxamine.  It  is  a  co-enzyme  in 
amino  acid  metabolism  and  is 
involved  in  the  manufacture  of 
adrenalin.  Folic  acid  is  found  in  a 
dozen  chemical  forms  which  are 
reduced  in  the  body  to  active 
forms.  It  is  involved  in  the 
metabolism  of  amino  acids  and 
nucleotides.  The  latter  control  the 
formation  of  nuclei  in  red  blood 
cells,  and  account  for  folate- 
deficiency  anaemia. 

A  derivative  of  vitamin  B ,  2 
(cobalamin)  is  a  coenzyme  in  a 
variety  of  amino  acid  reactions. 
Cobalamin  controls  the  formation 
of  red  blood  cells.  However,  it  is 
the  genetic  inability  to  absorb  the 
vitamin,  rather  than  any  dietary 
shortage,  that  is  the  cause  of 
pernicious  anaemia. 


Deficiency 


Electron  micrograph  of  vitamin  C  crystals 


Visible  signs  of  deficiencies  in  the 
industrialised  countries  are  not 
seen  (unless  some  medical 
condition  intervenes)  but  studies 
have  shown  biochemical  evidence 
of  vitamin  deficiencies  in  some 
people.  The  RDAs,  often  referred 
to  on  products,  give  some  idea  of 
the  average  needs  for  each 
nutrient. 

Experimental  data  result  in  a 
range  of  values  of  human  needs. 
The  evidence  is  incomplete  and 


RDAs  vary  with  opinions  in 
different  countries.  There  will  be 
new  tables  from  the  Department 
of  Health  at  the  end  of  1990  and 
the  EC  has  produced  an  average 
set  for  the  of  labelling  foods. 

The  population  as  a  whole 
reaches  this  figure  but  there  is  a 
broad  spread  with  some  taking 
less  than  the  RDA  (and  perhaps, 
less  than  they  need?) 

1.  Babies  —  A,  C  and  D  usually 
given. 

2.  Growing  children  and  teenagers 
often  eat  poorly  and  their  physical 
and  mental  development  can  be 
compromised  by  a  shortage  of  any 
nutrient. 

3.  Pregnant  women  and  lactating 
mothers,  women  of  childbearing 
age  -  ■  their  diet  may  need 
supplementing    with  added 

VITAMIN  AND  FUNCTION 
RECOMMENDED 
DAILY  AMOUNTS 
FOR  ADULTS 


vitamins  and  minerals,  eg  iron. 

4.  Anyone  convalescing. 

5.  Some  of  the  elderly:  while  we 
need  less  energy  (total  food)  as 
we  grow  older  we  probably  still 
need  the  usual  amounts  of 
vitamins  and  minerals. 

6.  Smokers  and  those  under  stress 
can  lose  abnormal  amounts  of 
vitamin  C  from  their  bodies. 

7.  Slimmers  who  may  not  choose 
to  eat  all  the  right  foods. 

8.  Athletes  in  training  and  those  in 
physically  active  occupations. 

A  varied  diet  is  needed  to  get 
enough  of  all  the  nutrients  since  no 
one  food  supplies  all  we  need.  The 
practical  problem  is  that  mild 
shortages  do  not  reveal 
themselves,  and  may  affect 
resistance  to  disease,  work 
efficiency,  mental  ability  or  some 
other  aspect  of  good  health,  which 
is  why  many  people  seek  the 
reassurance  of  a  multivitamin. 


SIORCES 


PROBLEMS 


A 

retinol 


750mcg 


Essential  for  growth, 
night  vision, 
maintenance  of  moist 
(mucus-secreting) 
tissues 


Milk,  butter, 
margarine,  green 
and  yellow 

vegetables  and  fruits, 
liver,  fish 
liver  oils 


Loss  in  frying 
and  canning 


Bi 

thiamin 


1.2mg 


Essential  for 
liberation  of  energy 
from  foods 


Cereals  (especially 
whole  grain,  meat 
(especially  liver  and 
kidney),  potatoes, 
wheat  germ,  yeast, 
nuts,  beans 


Loss  in  cooking, 
in  milling  flour, 
toasting  bread 


p 

B2 

riboflavin 
1.6mg 

Liberation  of  energy 
from  foods 

Milk,  liver,  cheese, 
meat,  beans,  nuts, 

eggs 

Loss  in  cooking 
loss  from  milk  in 
sunlight 

\ 

B5 

pantothenic 
acid 

Not  known 

Metabolism  of  fats 
and  carbohydrates 

Vegetables,  liver, 
kidney,  yeast  many 
foods 

Lack  of  this 
vitamin  is  rare 

p 

B„ 

pyridoxine 
2mg* 

Metabolism  of 
proteins 

Whole  grain  products  Rare,  some  loss 
meat,  fish,  nuts,       in  cooking 
yeast,  wheatgerm 

> 

B,2 

cyanoco- 

balamin 

2mcg 

Formation  of  red 
blood  cells 

Meat  (especially 
liver  and  kidney), 
fish 

Absent  from 
strictly 

vegetarian  diets 

I. 

<< 

Biotin 
vitamin  H 
Not  known 

Part  of  enzyme 
system  in  several 
metabolic  reactions 

Cereals,  beans 
fruits 

Lack  of  this 
vitamin  is  rare 

; 

I 

Folic  acid 
300mcg 

Formation  of  blood 
cells 

Fruits,  cereals, 
meat,  fish,  liver, 

Loss  in  cooking, 
extra  require- 
ments during 
pregnancy 

n 

j 

Niacin 
18mg 

Essential  for 
liberation  of  energy 
from  foods 

Meat,  cereals          Loss  in  food 
wheat,  bran,            preparation,  not 
peanuts,  yeast,  liver  fully  available  in 
cereals 

r 

C 

ascorbic 

acid 

30mg 

Maintains  cementing  Fruits  and 
substances  between  vegetables 
cells,  growth,  healing  especially  black- 
of  wounds  currants 

Washed  out  into 
cooking  water, 
oxidises  when 
food  kept  hot 

i 

D 

cholecal- 
ciferol 

2.5mcg 

Needed  for  absorption  Fish  liver  oils,  fatty    Lack  of  sun- 
of  calcium  from  diet     fish,  margarine  (little  shine,  problem 
into  blood  stream  and  in  butter) ,  eggs ,        in  housebound 
for  deposition  of        formed  in  skin  by  ex-  elderly  and 
calcium  on  bones        posure  to  sunshine    growing  children 

i 

E 

tocopherol 
lOmg* 

Antioxidant  — 
protects  fatty  tissues 
and  cell  walls 

Vegetable  oils, 
wheatgerm, 
wholemeal  bread, 
eggs,  nuts 

No  obvious  pro- 
blems, extra 
needed  when 
diet  rich  in 
polyunsaturates 

Vitamins  —  putting 
them  to  use 

Vitamin  B  6  for  PMS,  vitamin  C  for  a  cold.  Are  these  old 
wives'  tales  or  is  there  a  scientific  rationale?  Fisons 
Consumer  Health  medical  services  manager  Dr  S.  Hewitt 
goes  back  to  basics... 

Vitamin  B,  and  PMS 


The  B  group  vitamins  act  mainly 
as  cofactors  or  "helpers"  for  the 
enzymic  reactions  which  make  up 
the  body's  metabolism  and  are 
therefore  essential  for  good 
health.  Vitamin  B(,  is  one  of  the 
best  understood  vitamins,  and  is 
known  to  take  part  in  at  least  60 
metabolic  pathways,  chiefly 
concerned  with  proteins. 

Protein  is  continually  required 
by  the  body,  since  the  tissues  are 
continually  being  replaced  and 
repaired.  In  the  adult,  a  daily 
intake  of  2mg  is  considered 
adequate  to  support  basal  protein 
metabolism.  Dietary  deficiency  of 
B„  alone  is  relatively  uncommon: 
deficiency  of  the  B  group  vitamins 
is  more  usual.  Extra  B(,  may  be 
needed,  however,  when  the  body 
is  fighting  infection  and  antibody 
synthesis  places  a  high  demand  on 
protein  metabolism. 

Another  fundamental  role  for 
the  vitamin  is  in  the  synthesis  of 
the  neurotransmitters  in  the  brain 
which  regulate  brain  function.  In 


the  early  1970s,  the  link  was  made 
between  vitamin  B„  nutrition  anc 
premenstrual  syndrome  through 
the  effects  of  this  vitamin  or 
neurotransmitter  pathways. 

PMS  is  experienced  by  40  tc 
50  per  cent  of  Western  women 
The  symptoms  are  depression 
irritability,  abdominal  discomfort 
breast  tenderness,  oedema  anc 
headache.  Vitamin  B„  has  beei 
used  for  nearly  20  years  to  trea 
PMS,  the  most  commonly  usee! 
dose  being  50mg,  given  asl 
pyridoxine  hydrochloride,  twice] 
daily. 

The  vitamin  is  thought  to  affeci 
several  processes  related  to  the  I 
symptoms  of  PMS.  When  dietary1! 
intake  is  deficient,  decreased] 
clearance  of  oestrogens  in  the 
blood  by  the  liver  and  kidneys!  I 
results  in  an  imbalance  of  sej| 
hormones,  contributing  to  breas: 
tenderness.   As  the  enzyme 
confactor,   B,,   regulates  the 
production  of  serotonin  anc 
dopamine,  which  influence  no 
only  mood,  behaviour  and  sleep 
but  also  the  hormonal  regulation  o 


A  market  overview 

Fisons  Consumer  Health 
senior  brand  manager  Catherine 
Patterson  give  a  few  facts 
on  what  is  now  the  largest 
healthcare  market 


*  United  States  figure;  no  figure  quoted  in  UK  tables. 
Regulations  1.984 


Source:  Food  Labelling 


The  vitamin  and  dietary 
supplements  market  is  extremely 
buoyant  and  now  exceeds  £200 
million,  making  it  the  largest 
healthcare  market.  It  is 
subdivided  into  multivitamins, 
single  vitamins,  fish  oils  and  other 
dietary  supplements  (evening 
primrose  oil,  royal  jelly,  garlic, 
selenium  and  other  minerals). 

Consumers  find  the  vitamin 
market  highly  confusing. 
However,  broadly  speaking,  the 
products  fall  into  three  main 
categories: 

■  The  area  of  health 
maintenance.  This  category  is 
dominated  by  multivitamins. 

■  The  prophylactic  sector,  which 
tends  to  relate  to  specific  needs. 
Consumers  in  this  group  take 


vitamins  in  advance,  eg  vitamin  B 
for  PMS,  where  they  are  fairh 
sure  they  will  suffer  th 
symptoms  otherwise. 
■  The  final  category  is  the 
boost/improve/tonic  sector  whicl 
consumers  find  the  most  exciting 
eg  ginseng  and  royal  jelly. 

The  number  of  people  taking 
vitamin  supplements  is  increasing 
dramatically.  Most  consumer; 
enter  the  market  witf 
multivitamins,  the  majority  o 
which  are  purchased  by  women  o 
all  ages.  Pharmacists  and  theii 
staff  can  offer  the  reassurance  anc 
guidance  consumers  need,  and  ii 
follows  therefore  that  the 
pharmacy  remains  the  mosi 
important  outlet  for  sales  o 
vitamins. 


salt  and  water  balance. 

Vitamin  B„  is  also  a  cofactor 
for  the  synthesis  of  the  long  chain 
fatty  acids  from  which 
prostaglandin  mediators  are 
formed.  These  are  substances 
which  control  pain  and 
inflammation  in  the  body.  The 
abdominal  discomfort  which  is  a 
feature  of  PMS  is  thought  to  result 
from  an  imbalance  of  magnesium 
and  calcium  ions  across  the  cell 
membrane  of  smooth  muscle  cells 
in  the  uterus;  this  too  is  caused  by 
hormonal  disturbance. 

Today,  vitamin  B,,  is  widely 
used  to  control  the  symptoms  of 
PMS,  and  at  50mg  twice  daily.  It 
is  considered  to  be  a  useful  first 
line  therapy,  particularly  where 
breast  tenderness  is  a  major 
feature. 

Vitamin  E 

Within  the  last  30  years  this  fat- 
soluble  vitamin  has  been  found  to 
be  essential  to  human  health. 
There  is  no  recommended  daily 
amount  (RDA)  in  the  UK  yet,  but 
in  the  USA  it  is  lOmg.  In  recent 
years  the  importance  of  this 
vitamin  in  the  maintenance  of  cell 
membrane  structure  has  been 
discovered  and  some  experts 
believe  that  larger  amounts  may 
be  required. 

Vitamin  E,  also  called 
tocopherol,  occurs  naturally  in 
eight  different  variants  of  differing 
biological  activity,  which  is  why 
the  amount  is  often  expressed  in 
international  units  (IU). 

The  major  function  of  vitamin 
E  is  now  known  to  be  as  a  cellular 


Product  sectors 

Total  vitamins  sales  now  amount 
to  £80m  at  RSP.  Over  50  per  cent 
of  single  vitamin  sales  are  in 
vitamin  C .  Other  products  include 
Vitamin  B6,  vitamin  B  complex 
and  vitamin  E. 

The  dietary  supplements 
market  is  approaching  £100m 
(RSP),  placing  it  ahead  of 
vitamins.  The  main  sectors  are 


anti-oxidant,  protecting  the  lipid  - 
rich  cell  membrane  from  attack  by 
highly  reactive  oxygen-containing 
molecules  called  free  radicals. 
These  also  attack  the  genetic 
material  within  the  cell,  and  it  is 
now  thought  that  free  radical 
damage  may  be  the  starting  point 
for  certain  diseases,  including 
atherosclerosis,  rheumatism  and 
cancer. 

While  some  free  radicals  arise 
from  metabolic  processes  within 
the  cell,  such  as  respiration,  most 
are  generated  by  external  factors. 
The  damaging  action  of  ultra- 
violet light  on  the  skin  and  the 
carcinogenic  potential  of  tobacco 
smoke  all  arise  from  the 
production  of  free  radicals.  As  an 
anti-oxidant,  vitamin  E  also  helps 
protect  the  cellular  stores  of  the 
other  anti-oxidant  compounds, 
which  include  vitamins  A,  B ,  and 
C  and  selenium. 

Gross  vitamin  E  deficiency 
occurs  mainly  in  people  in  whom 
fat  absorption  is  impaired.  Unless 
treated,  they  exhibit  progressive 
deterioration  in  nervous  function, 
leading  to  the  conclusion  that 
vitamin  E  may  be  of  major 
importance  in  the  maintenance  of 
healthy  nerve  and  brain  tissue. 

In  recent  years,  studies  have 
shown  that  several  hundred  IUs  of 
vitamin  E  has  a  beneficial  effect  on 
the  circulation,  reducing  the 
tendency  for  platelet  aggregation 
which  "thickens  the  blood".  Tins 
improves  blood  flow  in  the 
capillaries,  and  is  thought  to  be  the 
reason  why  many  people  take  a 
vitamin  E  supplement  to  improve 
the  condition  of  their  skin. 
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evening  primrose  oil,  garlic,  royal 
jelly  and  ginseng.  This  market  has 
traditionally  been  dominated  by 
health  food  shops.  However,  this 
pattern  is  changing  with  an 
increasing  number  of  pharmacists 
recognising  the  profitability  of  this 
sector. 

Cod  liver  oil  is  a  well 
established  product  and  sales  are 
currently  booming  due  to  recent 
medical  evidence  supporting  its 
benefits. 


Vitamin  C 

Ascorbic  acid  is  synthesised  by 
most  mammals  except  man, 
where  a  dietary  supply  is 
essential.  This  was  discovered  by 
17th  Century  sailors  who  learnt  to 
supplement  their  diet  with  fruit  to 
avoid  scurvy. 

Vitamin  C  has  several 
important  functions.  It  is  cofactor 
to  a  number  of  specific  enzymes 
essential  in  forming  the 
components  of  the  structural 
protein  collagen,  which  holds  skin 
and  other  tissue  together.  For  this 
reason,  loosening  of  the  teeth, 
poor  wound  healing  and  bleeding 
from  the  capillaries  are  all  signs  of 
vitamin  C  deficiency. 

Another  function  of  vitamin  C 
is  in  the  synthesis  of  hormones 
such  as  adrenaline,  and  of  the 
amine  neurotransmitter 
compounds.  Clinical  tests  have 
shown  that  the  adverse  effects 
arising  from  prolonged  stress 
caused  by  physical  work  or 
exposure  to  extreme  heat  are 
diminished  by  supplementation 
with  vitamin  C . 

It  also  helps  in  the  absorption 
of  iron  from  the  diet.  The 
simultaneous  presence  of  the 
vitamin  with  food  containing 
available  iron  enhances  intestinal 
absorption  of  this  important 
mineral  fourfold. 

The  presence  of  this  water- 
soluble  vitamin  in  the  intracellular 
and  extracellular  fluid 
complements  the  lipid-based  anti- 
oxidant action  of  vitamin  E.  The 
reactivity  of  vitamin  C  with 
oxygen  enables  it  to  function  as  a 
free  radical  "scavenger".  Large 
scale  studies  suggest  that 
populations  with  a  high  intake  of 
vitamin  C  have  lower  levels  of 
stomach  and  oesophageal 
cancers. 

The  recommended  daily 
amount  of  vitamin  C  is  debatable 
and  varies  between  30mg  in  the 
UK  and  80mg  in  France.  The 
vitamin  C  status  of  smokers  tends 
to  be  low,  not  only  because  of  the 
effect  of  free  radical  production, 
but  also  because  they  tend  to 
avoid  fruit  and  vegetables  (the 
main  dietary  source)  in  favour  of 
more  strongly  flavoured  foods.  A 
daily  supplement  of  vitamin  C  is 
therefore  advisable  for  smokers. 

During  the  1970s, 
considerable  interest  in  vitamin  C 
was  aroused  by  the  suggestion 
that  taking  gram  quantities  could 
protect  against  the  common  cold 
and  flu.  The  consensus  of  many 
clinical  trials  suggests  that  vitamin 
C  supplementation  at  any  level  will 
not  prevent  the  taker  from 
becoming  infected,  but  that  the 
severity  of  the  symptoms  can  be 
reduced.  There  is  an  explanation 
for  this,  based  upon  the  fact  that 
the  vitamin  is  a  free  radical 
scavenger. 

During  infection,  blood  levels 
of  vitamin  C  drop  rapidly,  and  it  is 


rational  to  replace  these  depleted 
levels  using,  say  500mg  daily,  in 
order  to  help  the  body's  defence 
system.  More  recently  it  has  been 
shown  that  the  white  blood  cells 
kill  invading  organisms  by 
engulfing  them.  In  doing  so  they 
secrete  hydrogen  peroxide  which 
is  potentially  toxic  to  the 
surrounding  tissues,  being  a 
source  of  free  radicals.  A  similar 
rapid  drop  in  body  vitamin  C 
stores  is  seen  in  patients  after 
surgery. 

B-Complex  and  stress 

The  B  group  of  vitamins  includes 
thiamin  (B,),  riboflavin  (B,), 
niacin  (B  ,),  pyridoxine  (B,,),  folic 
acid  (B,,),  cyanocobalamin  B,  ,). 
Adequate  B  vitamin  nutritional 
status  is  important  in  supporting 
the  body's  ability  to  withstand 
stress. 

There  are  several  types  of 
stress,  but  the  physiological 
reaction  to  each  is  largely  the 
same.  Examples  include 
bereavement,  injury,  conval- 
escence from  illness,  exposure  to 
extremes  of  hot  or  cold,  and 
strenuous  physical  work.  The 
reaction  of  the  body  to  stress  is 
governed  by  "stimulators"  such 
as  adrenaline  and  the  steroids. 
Blood  pressure,  heart  and 
respiratory  rate  all  increase, 
muscles  tense  ready  for  action  and 
the  senses  are  heightened. 

These  changes  are 
accompanied  by  an  increase  in  the 
metabolic  rate  —  the  speed  at 
which  body  fuels  are  converted  to 
usable  energy  compounds  —  and 
heat. 

To  meet  the  body's  metabolic 
requirements,  the  enzymic 
processes  involved  need  to  be 
speeded  up,  and  the  supply  of 
cofactors  adequate.  Thiamin  is 
needed  for  the  citric  acid 
metabolic  cycle  within  the 
mitochondria  (the  "cellular  power 
plants").  Riboflavin  has  a  role  in 
the  chain  of  respiratory  reactions 
in  the  cell.  Niacin  links  the 
respiratory  chain  which  derives 
energy  from  glycogen  via  sugar 
compounds. 

Stress  involving  infection 
requires  an  adequate  response  by 
the  body's  defence  system,  and 
pyridoxine  is  fundamental  for  the 
increased  production  of 
antibodies.  This  vitamin 
influences  mood,  behaviour  and 
sleep  —  important  factors  in  the 
body's  ability  to  withstand  stress. 

Vitamin  B ,  ,  and  folic  acid  are 
important  for  the  production  of 
normal  red  blood  cells.  Their  roles 
are  interrelated,  since  B,, 
facilitates  the  metabolism  of  folic 
acid,  which  in  turn  is  essential  for 
DNA  synthesis.  The  red  blood 
cells  deliver  oxygen  to  the  tissues; 
anaemic  states  are  characterised 
by  lack  of  energy  and  stamina  and 
these  features  may  make  people 
more  susceptible  to  stress. 
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Sanatogen  answers 
their  growing  needs 


Sanatogen  Sanatogen 


CHILDPLAN 


MULTIVITAMINS 


CHILDPLAN 


MULTIVITAMINS 
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CHILDREN'S  NEEDS  CHANGE  AS  THEY  GROW 


CHILDREN'S  NEEDS  CHANGE  AS  THEY  GROW 


A  child  of  3  has  different  vitamin  needs  from  a  child  of  1 2. 

Sanatogen,  the  dominant  market  leader  in  children's  vitamins,  announce 
Childplan  -  their  new  range  specifically  tailored  to  meet  the  needs  of 
children  at  each  important  stage  of  their  development. 

Vitamins  A,  B,  C,  D  and  E  for  children  3  to  5.  All  these  plus  calcium,  iron 
and  iodine  for  the  6  to  12s. 

Already  a  proven  success  in  consumer  research,  with  a  £500,000  advertising 
spend  in  National  Press,  Sanatogen  Childplan  is  sure  to  be  a  hit. 

What  else  would  you  expect  from  Sanatogen,  the  biggest  and  most 
successful  vitamin  brand  in  the  market. 

Sanatogen 

Britain's  favourite  family  of  vitamins. 

Sanatogen,  Childplan  and  Fisons  are  trademarks  of  Fisons  pic©  Fisons  pic  1990. 
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Standardised  garlic 
lowers  lipid  levels 


Standardised  garlic  tablets  could 
become  particularly  relevant  as 
starting  medication  in  the 
treatment  of  mild  and  medium 
cases  of  hyperlipidaemia,  a  new 
study  in  Drug  Research  has  found. 

The  lipid  lowering  effect  of 
fresh  garlic  has  been  reported  in 
earlier  trials,  but  has  been 
inconsistent.  One  reason  cited 
was  that  the  precursor  alliin  may 
differ  in  its  content  in  fresh  garlic 
by  a  factor  of  up  to  13. 

This  study,  the  largest  yet, 
investigated  the  effect  of 
standardised  garlic  powder  tablets 
in  2(il  patients  of  MO  ( VPs  in  West 
Germany,  in  a  multicentre, 
placebo  controlled,  randomised 
study.  Their  total  cholesterol 
and/or  triglyceride  values  were 
more  than  200mg/dl. 

Patients   were  randomly 


allocated  to  lake  Kwai  garlic 
tablets  containing  a  total  of  800mg 
garlic  powder  (standardised  to  1 .3 
per  cent  alliin  content)  or  the  same 
number  oi  placebo  tablets  daih  fi  >i 
In  weeks. 

Mean  serum  cholesterol  levels 
dropped  in  the  treated  gn  mp  In  >m 
266  to  235  mg/dl  (12  per  cent), 
with  the  best  effects  seen  in 
patients  with  initial  levels  ol 
between  250-300mg/dl. 
Triglyceride  values  fell  from  226 
to  188mg/dl  (17  per  cent).  In  the 
placebo  group,  there  was  a  3  per 
cent  reduction  in  serum 
cholesterol. 

The  side  effects  were  minimal. 
A  mild  garlic  smell  was  observed 
in  21  percent  of  the  treated  group 
and  9  per  cent  in  the  placebo 
group.  Only  one  patient  left  the 
study  for  this  reason. 


Bright  future  for  cisapride 


Cisapride  (Prepulsid),  Janssen's 
prokinetic  agent,  may  have  a 
future  in  the  prevention  of 
duodenal  ulcer  relapse,  and  the 
treatment  of  irritable  bowel 
syndrome  and  biliary  dyskinesia, 
according  to  Dr  Andre  Reyntjens, 
vice-chairman  of  the  Janssen 
research  council. 

Dr  Reyntjens  detailed  the 
product's  new  indication  for 
dyspepsia  at  a  meeting  at 
Janssen's  headquarters  in 
Beerse,  Belgium  on  October  17. 

Dyspepsia,  which  affects 
between  25  and  30  percent  of  the 
population,  includes  symptoms  of 
heartburn,  regurgitation , 
belching,  bloating  and  early- 
satiety.  Patients  with  non-ulcer 
dyspepsia  (NUD)  often  showed  a 
low  amplitude  of  contractions  of 
the  antrum  and  delayed  gastric 
emptying. 

Studies  had  shown  that  the 
gastric  motility  enhancer, 
cisapride,  normalised  gastric 
emptying  in  NUD  for  both  solids 
and  liquids  compared  with 
placebo,  Dr  Reyntjens  explained. 
Symptom  scores  were 
significantly  better  after  two  to 
lour  weeks. 

A  stuck'  in  duodenal  ulcer 
patients  showed  th.it  the  total  acid 
entering  the  duodenum  was 
higher  than  in  normal  patients.  ( )n 
taking  cisapride,  there  was 
increased  emptj  ing  of  the  acid 
from  the  duodenum,  he  said,  and 
a  reduced  tendency  to  ulcerate. 
Patients  given  cisapride  after  the 
cure  ol  ,i  duodenal  ulcer  showed 
better  relapse  limes  than  those 
Riven  placebo 


Dr  Jane  Griffiths,  Janssen 
UK's  manager  (GI),  presented 
evidence  to  show  that  dyspepsia 
was  linked  to  a  gastric  motility 
disorder.  Although  the  majority  of 
doctors  believed  that  gastro- 
intestinal symptoms  with  no 
demonstrable  gastro-intestinal 
disease,  probably  originated  from 
a  disturbance  in  motility,  this  was 
not  reflected  in  their  prescribing 
habits,  she  said. 


Call  for 
doctor  audit 

All  doctors,  whether  m  the  NHS 
or  private  sector,  should 
participate  in  a  properly 
structured  medical  audit 
programme,  concludes  a 
Department  of  Health  report. 

Medical  audit  should  lead  to 
action  where'  practice  has  not 
matched  the  agreed  standards,  so 
that  the  quality  of  medical  care  is 
improved.  The  report  explains 
that  the  essential  nature  of 
medical  audit  is  a  frank  discussion 
between  doctors,  on  a  regular 
basis  anil  without  fear  of  criticism, 
of  the  quality  of  care  provided  as 
judged  against  agreed  standards 
but  in  a  context  which  allows 
evolutionary  change.  In  primary 
care,  other  professions  should 
also  be  involved.  "  The  Quality  ot 
Medical  Care,  Report  at  the 
Standing  Medical  Advisory 
Committee"  (HMSO,  £4.15). 


Study  gives 
thumbs  up  to 
male  'pill' 

Weekly  injei  tions  of  testosterone 
enanthate  render  men 
azoospermic  whit  h  enables  them 
to  maintain  sale,  stable,  effei  tive 
and  reversible  contraception  lor  ;it 
least  \'l  months,  a  World  Health 
Organisation  study  has  fi iund. 

The  ten-centre  study, 
published  in  The  Lancet,  involved 
L'71  healthy,  fertile  men  aged 
21-45  in  seven  countries. 

The  efficacy  was  found  to  be 
high  —  comparable  to  typical  first 
year  failure  rates  of  female 
injectable  contraceptives,  better 
than  that  of  oral  contraceptives 
and  IUDs,  and  substantially  better 
than  that  of  condoms.  There  was 
one  pregnancy,  but  this  could  not 
be  directly  identified  as  a 
contraceptive  failure,  since  the 
subject  was  azoospermic. 

WHO  found  two  major 
limitations  to  the  regimen.  One 
was  the  frequency  of  injections,  a 
major  cause  of  withdrawal  from 
the  study.  The  authors  suggest 
that  long  acting  depot 
testosterone  preparations  given 
at  three  to  four  monthly  intervals 
would  be  more  acceptable. 

The  second  problem  was  the 
inability  uniformly  to  induce 
azoospermia.  During  the 
suppression  phase.  157  men  (58 
per  cent)  became  azoospermic  on 
average  w  ithin  120  days.  Another 
114  (42  percent)  withdrew  from 
the  study,  68  of  these  because  of 
non-suppression  unrelated  to 
compliance.  Overall,  27  men 
withdrew  lor  medical  reasons. 

Hormonal  injections  are 
unlikely  to  be  available  for  male 
contraception  m  the  short-term. 
Recent  studies  have  led  the 
authors  to  conclude  that 
azoospermia  may  not  be 
necessary  fi  ir  adequate  inhibition 
of  male  fertility,  and  this  questn  in 
is  being  addressed  in  the  second 
stage  of  this  study. 

Peak  flow  meters  have  been 
highlighted  by  the  British  Tin  iracic 
Society  as  one  ot  the  most 
important  aspects  ol  an  effective 
patient  self-management  plan  for 
treating  asthma.  In  a  statement  in 
the  British  Medical  Journal ,  the 
Society  recommends  guidelines 
for  the  management  of  chronic 
persistent  asthma  in  adults.  This 
involves  patients,  under  the 
overall  supervision  of  their 
doctor/nurse,  taking  peak  flow 
measurements  to  establish  the 
best  treatment  for  asthma  and  the 
lowest  effective  dose  of  an  anti- 
inflammatory drug  which  will 
restore  normal  breathing.  In 
addition,  regular  measurement 
will  help  to  warn  of  a  attack. 


PILLS 

-  the  every  week 
story  of  pharmacy  folk 

episode  22. 

"CAN  I  WORK  IN 
YOUR  PHARMACY?" 

"Locums  are  telephoning  me  to 
see  if  they  can  work  in  my 
pharmacy,' '  said  one  Welsh 
pharmacist. 
"They  have  heard  about  PILLS 
and  want  to  use  it." 

Proprietors  and  locums  alike 
prefer  PILLS  because  it  is: 

—  user  friendly 

—  the  fastest  PMR  system 

—  the  most  comprehensive 

system 

—  the  only  system  offering 

patient  leaflets 


If  you  would  like  a  free 
demonstration  of  the  fastest 
user  friendly  PMR  system 
telephone: 


COrVlPUTIIMG  LTD 

Nunn's  Corner,  Sandy  Lane, 

Stourport-on-Severn, 
Worcestershire  DY13  9QB. 
Telephone:  0299  827826 
Fax:  0299  827393 
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ADVERTISEMENT  FEATURE 


Becton  Dickinson  UK 
committed  to  pharmacy  and 
to  better  diabetes  care 


It  is  now  a  little  over  ten  years  since  the  UK 
Diabetes  Health  Care  Division  of  Becton 
Dickinson  embarked  upon  its  extensive 
programme  to  persuade  insulin  dependent 
diabetics,  and  those  responsible  for  their 
care,  to  begin  using  B-D  single-use  insulin 
syringes,  and  to  discard  forever  the  old 
metal  and  glass  syringes  with  their  daunting 
re-useable  needles.  Apart  from  the  obvious 
consumer  benefits  of  convenience,  ease  of 
use  and,  above  all,  the  vastly  increased 
comfort  of  the  amazing  B-D  Microfine 
needle,  there  were  powerful,  clinical 
reasons  for  the  use  of  B-D  syringes. 

At  that  time  it  was  being  increasingly 
recognised  and  acknowledged  that 
improved  diabetes  control  was  easier  to 
achieve  with  multiple  daily  injections,  and 
this  is  even  more  clearly  established  today. 
However  the  problems,  particularly  those  of 
discomfort  associated  with  metal  and  glass 
syringes,  hindered  the  ability  of  diabetes 
consultants  to  persuade  their  patients  to 
increase  their  daily  injections.  The  widely 
held  and  understandable  patient  point  of 
view  was  that,  when  it  came  to  injecting  with 
the  old  syringes  and  re-useable  needles, 
then  once  a  day  was  quite  enough  —  thank 
you  very  much! 


The  advent  of  B-D  insulin  syringes 
changed  the  whole  situation  very  quickly  and 
entirely  for  the  better.  As  a  direct  result  of 
their  dramatically  improved  comfort,  a 
steadily  increasing  number  of  insulin  users 
found  little  difficulty  in  accepting  medical 
advice  to  adopt  a  regular  routine  of  multiple , 
daily  injections.  In  fact  today  almost  90  per 
cent  of  all  insulin  users  inject  at  least  twice  a 
day,  thus  taking  a  significant  step  towards 
improved  diabetes  control.  Becton 
Dickinson  feel  justifiably  proud  to  have  been 
instrumental  in  helping  this  to  happen. 

Pharmacists'  vital  role 

Of  course  many  other  key  people  associated 
with  UK  health  care  were  involved  in  the 
change  to  single  use  insulin  syringes  and  in 
the  consequent  move  to  better  diabetes 
care.  At  the  forefront  were  community 
pharmacists  themselves,  who  played  a  vital 
and  responsible  role  by  ensuring  that 
professionally  controlled  free  sample  packs 
of  B-D  syringes  were  given  and 
recommended  to  thousands  of  insulin  users 
throughout  the  UK.  In  turn  users  began 
purchasing  the  product  on  a  regular  basis 
from  their  local  pharmacy.  Already  Becton 


Dickinson  were  beginning  to  achieve  their 
dual  objective  of  helping  to  make  life  easier 
for  insulin  users,  while  creating  a  totally  new 
and  lucrative,  high-potential  market  in  UK 
pharmacies. 

There  was  one  other  major  objective 
which  the  Diabetes  Division  of  Becton 
Dickinson  was  determined  to  achieve,  and 
to  which  it  has  remained  committed  to  this 
day.  It  recognised  from  the  very  beginning 
that  the  key  to  improved  diabetes  control  is 
a  high  level  of  awareness  and  understanding 
of  what  diabetes  is,  how  it  affects  patients 
and  the  steps  they  can  take  to  minimise  the 
effect.  In  other  words,  better  diabetes 
education  is  directly  related  to  better 
diabetes  care.  Therefore  Becton  Dickinson 
embarked  upon  a  carefully  researched 
production  programme  of  diabetes 
educational  materials  which  were  designed, 
not  only  for  the  end  users,  but  also  for  the 
health  care  team  responsible  for  their  well 
being. 

Very  swiftly  Becton  Dickinson 
established  themselves  as  a  pioneer  health 
care  company  committed  to  diabetes 
education,  to  better  diabetes  care  and  to  the 
sustained  provision  of  educational  aids  and 
information  all  designed  to  achieve  those 


aims.  Equally  swiftly  they  established 
among  all  levels  of  health  care  professionals 
an  image  and  reputation  which  is  as  highly 
regarded  today  as  it  was  from  the  onset. 


Getting  started 


Undoubtedly  the  most  widely  used  and 
crucial  item  within  all  of  its  extensive  range 
of  diabetes  educational  materials  is  the 
Becton  Dickinson  Getting  Started  Kit,  for 
people  newly  transferred  to  insulin  therapy. 
This  simple  but  comprehensive  kit  is 
specifically  designed  to  make  it  as  easy  as 
possible  for  people  to  learn  how  to  measure 
their  insulin  correctly,  and  how  to 
administer  the  injection  in  the  easiest  and 
most  trouble  free  manner. 

Better  diabetes  knowledge  leads  to 
better  diabetes  care.  Nonetheless,  the 
vitally  important  element  in  the  very  early 
days  is  to  help  people  to  come  to  grips  with 
the  necessity  to  receive  regular  injections 
daily,  and  above  all  to  accept  and  learn  how 
to  inject  themselves.  Occasionally  this  can 
be  quite  a  barrier.  However  the  B-D  Getting 


Started  Kit  helps  to  overcome  the  problem 
and  that  is  why  they  are  so  widely  and 
regularly  used  in  the  great  majority  of  UK 
hospitals  and  diabetes  centres.  In  fact 
almost  virtually  all  newly  diagnosed  patients 
are  taught  with  the  aid  of  these  kits,  and  with 
the  B-D  Microfine  IV  insulin  syringes  which 
each  kit  contains. 

It  is  because  of  this,  and  because  of  the 
traditionally  superior  injection  comfort  of  the 
B-D  syringes,  that  more  than  90  per  cent  of 
UK  insulin  users  expect  their  community 
pharmacist  to  stock  and  supply  this  leading 
brand.  Happily  this  is  precisely  what  the 
very  great  majority  of  community 
pharmacists  do.  This  responsible  and 
professional  attitude  is  widely  appreciated 
by  the  users  and  by  health  care 
professionals  alike. 

The  particular  type  and  brand  of  insulin 
syringe  is  an  integral  element  in  the  mix  of 
items  and  procedures  which  each  individual 
relies  upon  to  achieve  and  maintain  the  best 
possible  levels  of  diabetes  control.  Anything 
which  disturbs  that  mix  or  causes  anxiety, 
such  as  the  forced  necessity  to  accept  and 
use  a  syringe  other  than  the  regular  brand. 


can  easily  throw  the  diabetes  out  of  balance 
—  a  situation  to  be  avoided  at  all  costs  and 
certainly  not  one  which  any  member  of  the 
community  health  care  team  would  wish  to 
bring  about. 

Conversion  to  1-100 

Mention  was  made  earlier  of  the  important 
role  played  by  community  pharmacists  in 
helping  insulin  users  to  experience  the 
benefits  of  B-D  insulin  syringes.  A  year  or 
two  after  the  product  was  launched,  UK 
pharmacists  once  again  performed  a  most 
vital  service  during  the  nationwide 
conversion  from  U-40  and  U-80  insulins  to 
the  new,  single  strength  of  U-100. 
Naturally  this  also  involved  providing  all 
insulin  users  with  new  U-100  syringes. 

This  entire  and  complex  programme 
was  devised  and  co-ordinated  by  a  steering 
committee  of  the  British  Diabetic 
Association  under  the  chairmanship  of 
Professor  Harry  Keen,  and  with  the 
objective  of  converting  all  250,000  insulin 
users  within  a  period  of  approximately 
12-18  months.  The  entire  250,000 
individuals  had  to  be  identified,  located  and 
directed  to  specific  co-ordination  centres 
throughout  the  UK.  It  was  the  community 
pharmacists  who  were  nominated  to 
perform  this  critical  task  of  identification 
and  location.  They  did  the  job  superbly. 

To  assist  in  the  U-100  conversion 
programme  and  in  keeping  with  their 
commitment  to  diabetes  education,  Becton 
Dickinson  produced  and  distributed  a  wide 
range  of  U-100  educational  material 
together  with  many  thousands  of  a  special 
U-100  conversion  kit.  These  proved  to  be 
equally  as  popular  and  as  widely  used  as  the 
Getting  Started  Kits  and  helped  to  ensure 
the  overall  success  of  the  entire  U-100 
conversion  programme.  This,  in  turn, 
dramatically  accelerated  the  switch  from 
metal  and  glass  syringes  to  the  preferred 
B-  D  single  use  version. 

B-I)  create  market 

When  Becton  Dickinson  launched  their 
insulin  syringes  in  1980  they  vowed  that 
they  would  do  two  things.  They  undertook 
to  make  life  easier  for  insulin  users  thus 
helping  to  bring  about  better  diabetes  care. 
In  addition  Becton  Dickinson  declared  that 
they  would  create  a  totally  new  source  of 
exclusive  pharmacy  sales  and  profits  with 
significant  growth  potential. 

Beyond  any  question  of  doubt,  Becton 
Dickinson  have  achieved  their  objectives. 
As  a  result  UK  pharmacies  today  enjoy  an 
annual  insulin  syringe  market  worth  in 
excess  of  £8m  which  did  not  exist  prior  to 
1980.  The  market  continues  to  show 
substantial  annual  rates  of  growth  and 
Becton  Dickinson  maintains  its  widespread 
and  responsible  diabetes  education 
activities  to  ensure  that  the  growth  in  the 
market  and  in  better  diabetes  care  is 
sustained. 

Above  all,  Becton  Dickinson  look 
forward  with  confidence  and  enthusiasm  to 
maintaining  and  consolidating  even  further 
the  happy  and  profitable  business 
relationship  which  they  have  established 
over  the  years  with  community  pharmacies. 
Long  may  it  continue. 
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PHARMACY  ECONOMICS 


Setting  up  shop:  The  right 
business  structure 

These  days  there  is  a  variety  of  ways  of  setting  up  in  a  pharmacy  business,  each  with  its  own  risks  and 
advantages.  In  the  fourth  in  his  series  on  starting  a  pharmacy,  Eric  Jensen  BCom,  MRPharmS,  MlnstM,  looks 
at  the  general  principles  you  should  bring  to  the  choice  and  examines  the  alternatives  available 


Whatever  type  of  business  structure  you  have 
in  mind  for  your  pharmacy  —  partnership,  co- 
operative, limited  company  or  whatever  - 
make  sure  that  the  type  of  organisation  you 
arrange  suits  your  particular  plans  and  aims. 
You  will  normally  be  concerned  with  long-term 
profitability  and  with  building-up  goodwill  and 
a  valuable  asset. 

You  can  hardly  take  the  right  decisions 
without  the  advice  of  your  solicitor  and 
accountant;  with  their  help  look  for  a  business 
structure  which  ensures  you  keep  control 
even  though  you  might  not  have  the  major 
financial  investment  initially. 

It  is  vital,  too,  that  you  have  formal 
contracts  with  anyone  involved  as  a  partner, 
however  close  they  are  to  you.  Marriages  and 
friendships  can  founder  without  such 
contracts.  Also,  if  you  form  a  limited  company, 
you  and  other  directors  must  have  contracts 
with  the  company.  Remember  the  company  is 
a  separate  entity. 

Any  such  contract  must  cover  the 
eventuality  of  a  dispute  between  the  parties, 
otherwise  two  equal  partners  could  reach 
stalemate  if  they  quarrelled,  with  the  business 
inevitably  suffering. 

It  is  also  prudent  to  have  an  arbitration 
clause  in  the  contract  so  that  any  differences 
between  the  parties  can  be  resolved  by  an 
independent  third  party.  Arbitration  can  save 
money,  time,  publicity,  and  the  hassle  of  going 
to  law. 

Forward  planning  is  essential.  Whatever 
your  age  you  should  look  ahead  to  retirement, 
consider  when  you  might  wish  to  sell  the 
pharmacy,  take  a  partner,  or  purchase  further 
pharmacies. 

The  organisations  most  commonly 
adopted  in  retail  pharmacy  are  that  of  "sole 
trader",  partnership,  and  the  limited  liability 
company,  but  before  looking  at  these  it  is 
worth  considering  the  other  possibilities. 

Less  common  alternative  set-ups  are: 

1.  A  limited  partnership,  of  which  there  are 
few  in  the  UK,  although  there  are  more  in  at 
least  one  EEC  country.  In  this  arrangement 
the  limited  partner  contributes  a  fixed  sum  and 
is  liable  only  for  that  amount  should  the 
business  fail.  This  partner  must  not  take  any 
part  in  the  management  of  the  concern. 

2.  A  co-operative  could  be  formed. 
However,  for  this,  specialist  advice  would  be 
needed. 

3.  A  franchise  could  be  entered  into. 
Information  should  be  sought  from  the  British 
Franchise  Association,  Thames  View, 
Newtown  Road,  Henley  on  Thames,  Oxon 
RG9  1HG.  Tel:  0491  578049/50. 

The  sole  trader  is  king  or  queen  of  the 
castle!  Decisions  can  be  taken  quickly,  and  the 
pharmacy  moulded  to  the  wishes  of  one 
individual.  This  is  the  theory.  In  practice  other 
people  are  almost  certain  to  be  involved,  for 


0    £450  £SOU> 


instance  family  and  any  providers  of  finance. 

The  sole  trader  who  is  not  an  all-round 
expert  would  be  wise  to  call  on  outside  help  in 
areas  of  weakness.  Such  help  can  be  costly, 
but  not  so  expensive  as  trying  to  go-it-alone 
completely. 

The  liability  of  the  sole  trader  is  unlimited 
and  both  personal  and  business  assets  are  at 
risk.  Your  accountant  and  solicitor  should  be 
consulted  to  consider  how  some  assets  might 
legally  be  in  the  name  of  an  outside  party  to 
protect  them  from  this  unlimited  liability.  For 
example,  property  could  be  held  by  a  spouse. 
Be  warned  though:  the  matter  can  be 
complicated. 

In  a  partnership  all  the  partners  have 
unlimited  liability.  Ideally  each  partner  should 
be  expert  in  one  specialised  field,  but  they 
should  also  be  able  to  run  the  whole  concern 
if  necessary,  at  least  for  a  time.  This  way  the 
pharmacy  should  run  smoothly  when  one 
partner  is  on  holiday  or  away  sick. 

In  choosing  a  partner  it  is  not  enough  to 
look  for  honesty  and  professional  competence; 
you  will  require  someone  who  is  compatible 
with  you  personally  and  who  also 
complements  your  skills,  knowledge  and 
experience. 

In  England  and  Wales  each  partner  of  a 
partnership  running  a  retail  pharmacy  must  be 
a  pharmacist.  However,  in  Scotland  a 
pharmacist  can  be  in  partnership  with  a 
non-pharmacist. 

Any  partnership  agreement  should  be 
drawn  up  by  a  solicitor  and  must  cover  a  host 
of  matters  such  as  duties,  salaries,  authority, 
holiday  rights,  division  of  profits,  and  so  on. 
What  happens  if  the  business  is  to  be  sold,  the 
partnership  is  to  be  dissolved,  or  when  a 
partner  dies  or  retires?  Always  remember 
that  a  partner  could  ruin  you  and  the  business 
through  some  action  or  failure  to  act  of  which 
you  had  no  previous  knowledge.  And  never 
allow  casual  use  of  the  term  "partner"  about 
yourself  or  anyone  who  is  not  in  fact  a  partner. 


If  a  third  party,  such  as  a  supplier,  is  led  to 
believe  a  non-partner  is  a  partner,  this  non- 
partner  could  be  made  liable  as  though  he  or 
she  truly  were  in  partnership. 

The  limited  company  offers  many 
advantages,  although  tax-wise  the  private 
trader  or  partner  could  be  better  off.  In  this 
article  we  are  concerned  with  private  rather 
than  public  limited  companies. 

A  company  has  a  memorandum,  defining 
the  objectives  of  the  company  and  its 
relationship  with  the  outside  world.  This 
memorandum  should  be  drawn  widely  enough 
to  cover  any  possible  activities  likely  to  be 
undertaken  by  the  business.  The  company's 
articles  of  association  govern  the  internal 
arrangements  about  such  matters  as  the 
conduct  of  meetings,  voting  procedures  etc. 

It  is  worth  stressing  that  the  limited 
company  is  a  separate  entity  from  the 
directors,  who  are  employees  of  the  company. 
The  directors  must  have  contracts  with  the 
company  stipulating  pay,  duties,  and  general 
conditions  of  employment. 

A  word  of  caution  here:  directors  should 
bear  in  mind  that  if  they  give  personal 
guarantees  to  the  bank  for  credit  facilities  they 
could  find  themselves  effectively  without 
limited  liability!  Thus  a  major  benefit  of 
forming  such  a  company  would  be  lost. 

Another  point  worth  bearing  in  mind  is  that 
when  you  buy  a  limited  company  it  is  usually 
wiser  to  purchase  the  assets  rather  than  the 
shares.  You  could  thus  escape  liability  for  any 
unforeseen  claims  against  the  company  which 
might  arise  later. 

Points  to  remember 

1.  The  date  you  fix  for  your  financial  year  end 
can  have  an  important  effect  on  your  cash- 
flow. Why  pay  tax  earlier  than  you  need?  Your 
accountant  will  advise. 

2.  The  set-up  you  opt  for  must  be  considered 
in  the  light  of  the  way  you  wish  to  run  the 
business:  this  will  depend  on  such  factors  as 
the  size  of  the  concern,  the  mix  of  products 
you  will  feature  and  so  on.  With  a  large 
pharmacy  you  will  almost  certainly  want  to 
departmentalise,  to  delegate  to  heads  of  the 
sectors.  It  could  be  simpler  to  arrange  matters 
if  you  have  a  company,  with  specialist 
directors  over,  say  photography,  surgical 
instruments,  cosmetics.  With  a  smaller,  sole 
trade  set-up,  your  problem  will  be  to  find 
suitable  staff  if  they  are  not  already  there. 

3.  If  a  freehold  is  bought  along  with  a 
pharmacy  it  might  be  advantageous  for  the 
property  to  be  owned  by  someone  other  than 
the  new  business  owner.  The  company  or 
partnership  or  sole  trader  could  then  be 
granted  a  lease  by  the  property  owner.  The 
tax  and  other  implications  need  the  closest 
professional  consideration. 
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Effective 
EPbS  for  the 
pharmacist 

I  am  writing  regarding  the  article 
by  Xrayser  (C&D  October  6) 
subtitled  "EPoS  comes  of  age?" 
which  was  shown  to  me  by  a 
client. 

In  it,  the  writer  pointed  out 
how  the  system  might  help  him 
run  his  counter  sales  more 
efficiently  by  reducing  stock,  and 
having  sufficient  information 
available  to  re-order  stock  on  a 
more  logical  basis.  The  cheapest 
system,  at £5,000 and  more,  was 
barely  affordable  but  worthy  of 
serious  consideration  because  of 
the  benefits  and  advantages  it 
could  offer. 

However,  the  real  importance 
of  the  EPoS  system  is  that,  with 
falling  revenues  from  prescription 
income,  the  OTC  part  of  the 
business  is  becoming  more 
important  in  maintaining 
profitability.  It  would  therefore 
seem  prudent  to  examine  more 
carefully  the  benefits  and  cost- 
savings  such  a  system  will 
produce. 

The  most  obvious  cost  saving 
is  to  be  had  from  stock  control  and 
its  reduction  from  traditionally  (for 
pharmacies)  high  levels.  Add  to 
this  that  goods  can  be  sold  at 
"today's  price",  as  opposed  to 
those  prevailing  weeks  ago,  and 
your  business  will  achieve  a  higher 
gross  profit  (at  least  1-2  per  cent 
in  current  times). 

Further,  since  you  have  full 
details  of  your  stock  and  its  cost, 
you  can  easily  dispense  with  the 
need  for  the  annual  stock-taking 


fee.  With  these  three  main  and 
calculable  features  in  mind,  let  us 
work  through  the  cost-saving 
benefits  using  Xrayser' s  own 
figures.  Assuming  that  all  stock 
held  is  financed  by  bank  overdraft 
at  current  interest  rates: 
Stock  held  (2  x  his  stock  saving) 
£4,000 

Annual  sales  (4  x  his  stock  if  held 
for  13  weeks)  £160,000 
Cost  of  system  (incl  VAT)  £6,000 
Assume  stock  reduction  of  40  per 
cent  £16,000 

Reduction  of  interest  charges  at 
17  per  cent  (base  rate +  3  per 
cent)  £2,720 
Increase  in  gross  profit  yield  at  say 
1  percent  £1,600 
Stock-taking  fee  at  say  1%  of 
stock  held  (before  EPoS)  £400 
Financial  benefit  £4,720 
Cost  of  leasing  over  5  years: 
£27.20  per  £1,000  per  month 
£1,958 

Benefit  to  pharmacy  £2,762pa 
I  should  also  like  to  point  out 
some  of  the  benefits  not  included 
above  as  there  is  no  broad  basis  on 
which  they  might  be  calculated  but 
they  nonetheless  impinge  on  the 
profits  made  by  any  retail  shop: 
f~J  Under-ringing  by  staff  is 
eliminated 

□  Price-tag  switching  by 
dishonest  customers  becomes 
ineffective 

□  Pilferage  can  be  identified  and 
therefore  measures  to 
reduce/eradicate  it  are  possible 
f~J  Slow  or  non-selling  lines  can  be 
delisted  to  make  room  for  more 
popular  faster  selling  lines 

□  Shelf  restocking  can  be  done 
more  quickly  and  accurately  by 
obtaining  picking  lists 

□  Customer  service  should 
become  quicker  with  the  use  of 
bar-code  scanners. 

I  hope  that  the  points  I  have 


made  in  this  letter  are  of 
assistance.  The  real  point  at  issue 
appears  to  be  that .  with  shrinking 
profits  from  presi  ription  income, 
pharmacies  are  being  forced  to 
maximise  their  sales  business  if 
future  financial  viability  is  to  be 
maintained. 

Controlling  a  business  is 
reliant  on  being  fully  informed 
about  all  its  aspects,  and  the  EPoS 
system  would  appear  to  offer  a 
wealth  of  information  in  the  crucial 
areas.  In  short,  if  you  use  it 
properly,  you  are  in  a  position  to 
run  your  business  efficiently 
rather  than  have  it  run  you  into  the 
ground. 

Kit  Bearnan 

Chartered  Accountant 


NP 


.  \ren  7  we  all  at  some  time  ot 
another,  says  Michael  Ballin  of  the 
Hope  Pharmacy,  Salford.  At  least 
tins  patient  knows  his  problem . . . 


Up  my  nose 
too! 

In  his  column  "Topical 
Reflections"  last  week,  Xrayser 
suggests  that  the  Pharmaceutical 
Services  Negotiating  Committee 
"tackle  all  the  Drug  Tariff 
anomalies  and  ensure  that 
pharmacists  are  paid  for  the 
perfection  expected".  Indeed, 
PSNC  tries  its  best! 
Unfortunately  it  is  difficult  for 
PSNC  to  respond  to  the 
"anomaly"  referred  to  in 
Xrayser's  column  as  that 
particular  anomaly  does  not  exist. 

Without  having  sight  of  the 
form  FP10  concerned  I  will  not 
say  that  the  Prescription  Pricing 
Authority  was  in  error  but  if  this  is 
the  case  then  both  I  and  the  PPA 
would  like  to  know  the  division 
concerned  in  order  that  this  can  be 
investigated  further. 


With  reference  to  David 
Thomas'  letter  in  the  same  issue, 
relating  to  Mucaine,  I  am  pleased 
to  confirm  that  in  its  role  as  the 
"shining  white  knight"  the  PSNC 
ensured  that  Mucaine  was 
included  on  the  special  containers 
list  from  the  time  that  the  pack 
changed. 

One  of  the  basic  principles  of 
reimbursement  prices  is  that  the 
Drug  Tariff  is  concerned  with 
payments  to  pharmacists  rather 
than  purchases  by  pharmacists. 
The  price  for  any  category  C  item 
should  therefore  be  reimbursed  to 
the  pharmacist  at  the  price  listed 
in  the  Tariff,  irrespective  of  any 
endorsement  by  the  pharmacist. 

Xrayser  and  others  please, 
next  time  contact  the  PSNC  office 
in  the  first  instance  where  you 
have  complaints  about  pricing  —  it 
could  save  you  monev! 


S.R.  Axon 

Secretary  PSNC 


Come  to  a  ££0  seminar!  r 


Since  1987  Chemist  &  Druggist  has  run  seminars  for  pharmacists  and 
their  assistants  on  which  printed  training  material  for  the  magazine 
is  based  (see  p751).  The  next  seminar  in  the  series,  covering 
"Diagnostic  Testing"  and  co-sponsored  by  the  Ames  Division  of 
Miles  Laboratories,  will  be  held  on  Thursday  November  15  at  the 
Dudley  Hotel,  Hove.  All  C&D  readers  in  and  around  the  Brighton 
area  are  invited  to  attend. 

The  seminars  are  conducted  in  an  informal  atmosphere  providing 
an  enjoyable  and  instructive  evening,  rounded  off  with  a  first-class 
hot  buffet.  We  begin  with  light  refreshments  on  arrival  at  6.30pm. 
with  the  seminar  itself  starting  at  7pm.  Terry  Maguire,  a  community 
pharmacist  from  Belfast  and  Nuffield  Research  Fellow  at  the 
Queen's  University,  Belfast  will  talk  about  diagnostic  testing  in 
pharmacy,  including  cholesterol  testing  and  urinalysis,  and  diabetic- 
nurse  Ms  E.  Oxenham  will  address  the  subject  of  diabetes  and  the 
need  for  monitoring  blood  sugar.  The  talks,  complete  with 
demonstrations  of  Ames  equipment,  will  last  for  an  hour  and  a  half, 
before  the  buffet  arrives. 

You  can  reserve  a  place  at  the  C&D/Ames  seminar  by  filling  in 
the  coupon  on  the  left  and  sending  it  to  The  Editor,  Chemist  & 
Druggist,  Benn  Retail  Publications  Ltd,  FREEPOST,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1YZ  (no  stamp  required)  by  November 
2.  The  limited  number  of  places  will  be  allocated  on  a  first  come,  first 
served  basis.  A  formal  invitation  will  confirm  receipt  of  your 
application.  Why  not  ask  your  staff  and  make  it  a  pharmacy  outing? 


Please  reserve  places  for  me  at  the  C&D/Ames  seminar 

on  Diagnostic  Testing  at  the  Dudley  Hotel,  Hove,  on 
Thursday,  November  15, 1990 

Name  (please  print)  

I  shall  be  accompanied  by  


1 


Pharmacy  stamp 


Signed 
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EHP  become 
Scholl  Pic 

European  Home  Products  have 
announced  a  change  of  name  to 
Scholl  Pic  as  part  of  their  strategy 
to  focus  their  business  of  personal 
care  products.  This  follows  the 
divestiture  of  their  consumer 
durable  and  fashion  hosiery 
businesses. 

The  two  European  hosiery 
operations  Amcor  Onrocrend 
Goeb  BV  and  Horst  BG  last  week 
were  sold  to  a  newly  formed 
Dutch  holding  company.  Net 
proceeds  received  from  the  sale 
will  be  applied  to  reduce  group 
borrowings. 

The  company  says  the  change 
will  allow  it  to  concentrate  on  its 
core  business  of  footcare, 
compression  hosiery,  health 
footwear  and  chiropody  services 
through  pharmacy  and  its  own 
specialised  foot  comfort  outlets. 

Scholl  Consumer  Products 
Ltd,  the  UK  subsidiary,  are  to 
continue  to  acquire  and  licence 
other  quality  personal  care  brands 
that  complement  their  pharmacy 
distribution. 

The  sale  of  Amcor  and  Werner 
completes  the  disposal  of  Scholl' s 
non  core  activities,  following  the 
sale  of  the  sewing  and  consumer 
durables  business  in  March. 

Ill  1   I 

patent  plans? 

Baroness  Hooper,  Under 
Secretary  for  Health,  told  the 
House  of  Lords  on  Monday  that 
generic  pharmaceutical 
manufacturers  had  made  some 
representations  against  proposals 
by  the  European  Community 
Commission  to  restore  patent  life. 

Replying  to  Lord  Northfield 
(Lab)  she  said  the  EC  proposal 
suggested  that  12  years  of  patent 
life  was  "lost",  leaving  eight 
years  effective  market  life.  Other 
studies  showed  estimates  at 
variance  with  the  Commission's 
view,  she  said.  "We  are  con- 
sidering these  before  coming  to  a 
decision. " 


UBR  shock  next  April? 


Dire  predictions  of  more 
businesses  going  to  the  wall  have 
been  prompted  by  September's 
high  inflation  rate  of  10.9  per  cent. 
The  September  figure  will  be  used 
by  the  Government  to  set  the 
level  of  next  April's  uniform 
business  rate. 

The  law  allows  the  increase  to 
match  the  rise  in  inflation,  but 
bodies  such  as  the  National 
Chamber  of  Trade  and  the 
National  Federation  of  Self 
Employed  and  Small  Businesses 
are  appealing  to  the  Government 
to  reduce  the  size  of  the  increase. 
Businesses  already  face  the  next 
stage  of  the  phased  adjustment  of 
their  rates ,  under  the  revaluation 
accompanying  the  introduction  of 
the  UBR,  which  amounts  to  20 


per  cent  for  larger  businesses  and 
15  per  cent  for  smaller  ones. 

A  spokesman  for  the  National 
Chamber  of  Trade  said  the  phased 
adjustment  was  in  itself  very 
steep.  He  said:  '  'Any  more  and  a 
good  number  of  businesses  will 
not  survive".  The  spokesmen 
hoped  the  additional  £500m  that 
had  been  raised  from  the  UBR  this 
year  that  the  Government  had  not 
anticipated  could  be  put  towards 
minimising  next  year's  increase. 

Similar  sentiments  were 
expressed  by  the  National 
Federation  which  said  it  would  be 
"really  dismayed"  if  the 
Government  pushed  the  UBR  up 
by  the  full  amount.  Businesses 
were  not  taking  in  the  money  to 
pay  for  such  an  increase. 


Shops  Act  conforms 
with  EC  law 


Sir  Patrick  May  hew,  the  Attorney 
General,  has  confirmed  in  the 
Commons  that  recent  court 
judgments  have  established  that 
the  Sunday  trading  provisions  of 
the  Shops  Act  1950  do  not 
contravene  the  European 
Economic  Community  Treaty.  He 
also  confirmed  that  it  was  the  duty 
of  local  authorities  to  enforce  the 
provisions  in  the  Act. 

When  the  issue  was  raised  in 
the  House  of  Lords,  Lord  Reay, 
a   Government  spokesman, 


described  the  Sunday  trading  laws 
as  "outdated,  full  of  anomolies  and 
in  need  of  reform." 

He  reaffirmed  that  the 
Government  favoured  reforming 
the  Act,  and  that  it  was  continuing 
to  encourage  interested  parties  to 
try  to  reach  agreement  on  a 
solution  which  would  be  en- 
forceable, practicable  and  likely  to 
command  a  parliamentary 
majority. 

He  told  the  House:  "No  such 
solution  has  yet  emerged." 


PZ  profits  to  grow  Cussons? 


Paterson  Zochonis,  manu- 
facturers of  Cussons  Imperial 
Leather  toiletries,  have  reported 
pre-tax  profits  up  from  £23. 39m 
to  £25. 03m  in  the  year  ended  May 
31.  Turnover  increased  to 
£224. 94m  (£205. 56m)  and 
generated  operating  profits  of 
£9. 8m  (£9. 26m).  "investment 
income  rose  to  £17. 97m 
(£16. 83m),  while  interest  payable 
increased  to  £7. 14m  (£6. 03m). 

The  company's  finance 
director  Alan  Whitaker  confirmed 


to  C&D  that  the  company 
remained  interested  in 
acquisitions  that  would  augment 
the  Cussons  business  in  this 
country,  Europe  or  elsewhere. 
But  prices  had  been  extremely 
high,  offering  poor  returns. 

Possibly  with  the  downturn  in 
the  economy  prices  would  come 
down,  he  speculated.  Money 
remained  available  for  purchasers, 
but  the  company  did  not  want  to 
make  acquisitions  merely  for  the 
sake  of  looking  active,  he  said. 


Crookes  buy 
Evans  OTC 
brands  for 
£18.5m 

Crookes  Healthcare  have  bought 
for  £18.5  million  a  number  of  key 
Evans  OTC  brands  from  Medeva. 
The  brands  purchased  are 
Dequacaine,  Dequadin, 
Dequacets,  MycilandNylax;  plus 
Sea  Legs,  Acriflex  and  Anethaine. 
The  brands  had  sales  of  £3. 82m 
and  operating  profits  of  £1 .24m  in 
the  year  to  June  30,  1989. 

OTC  production  at  Medeva's 
Bradford  plant  will  continue  until 
the  factory's  expected  closure  in 
late  1991.  After  providing  for 
anticipated  closure  costs,  net 
sales  proceeds  are  expected  to  be 
£18m.  Having  eliminated  their 
borrowing  the  remaining  cash  will 
be  put  on  deposit  and  later  used  by 
Medeva  in  their  expansion 
programme  in  their  core  areas  of 
generics,  branded  pharma- 
ceuticals and  vaccines  and,  in 
particular,  to  support  '"active" 
acquisition  opportunities 

The  OTC  products  were 
acquired  by  Medeva  as  part  of 
their  £87m  acquisition  of  Evans 
Healthcare  in  February.  The 
proposed  sale  of  OTC  products 
was  announced  in  July.  Earlier  this 
year  Medeva  bought  three 
branded  pharmaceutical  lines  from 
Smithkline  Beecham  for  £2. 4m 
and  Thomas  Kerfoot  for  an  initial 
consideration  of  £10m. 

The  proposed  sale,  which  is 
subject  to  Medeva  shareholder 
and  OFT  approval,  is  expected  to 
be  completed  later  this  year,  but  is 
unlikely  to  have  a  significant  effect 
on  Medeva's  1990  trading  results. 

The  acquisition  gives  Crookes 
Healthcare  a  significant  presence 
within  the  anaesthetic  sector  of 
the  throat  lozenge  market. 
Dequacaine  (with  a  28  per  cent 
sector  share),  Dequadin  and 
Dequacets  have  a  total  sales  value 
of  £2. 2m  at  rsp. 

The  acquired  brands  will  be 
integrated  into  the  Crookes 
Healthcare  business  by  the  end  of 
the  year. 
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Barry  Besbrode  (left),  of Corsons  Pharmacy,  Key  worth,  Notts,  and 
David  Bower,  of  Richard  Daniels  Pharmaceutical,  Derby,  were  two 
members  of  a  party  of  wholesale  and  retail  members  of  Na  mark  taken  to 
Photokina,  in  Cologne,  Germany.  "The  world's  foremost  photographic 
trade  exhibition"  was  seen  by  Terry  Norris,  managing  director  of 
Nu mark,  as  part  of  the  trading  organisation 's  ongoing  campaign  to 
enhance  the  capacity  of  its  members  to  cater  for  the  photographic  services 
market  place.  Other  moves  have  included  the  launch  of  an  own  brand 
photographic  film.  '  'Nearly  half  of  all  developing  and  processing  now 
goes  through  independent  chemists,  "  said  Terry  Norris.  "The  UK 
photographic  market  is  worth  over  £1 ,2bn  per  year.  We  aim  to  help  our 
members  secure  a  significant  part  of  that  market 


Europharm 

buy 
Eurochem 

Europharm  of  Worthing  Ltd  have 
bought  the  equity  of  Eurochem  for 
an  undisclosed  sum.  Eurochem 
remain  under  the  day  to  day 
control  of  managing  director  Mr 
F.  Janmohaned. 

Eurochem  will  continue  to  be 
responsible  for  the  labelling  and 
quality  control  of  the  200  Pis  in  the 
nge  with  next  day  delivery  now 
guaranteed.  Europharm  of 
Worthing's  parent  company  is 
Europharm  which  is  solely  owned 
py  chairman  Ken  Higson.  Mr 
tfigson  says  Eurochem 's  range  of 
generics  will  be  extended  to 
jnatch  that  of  Europharm  who 
Currently  have  863  lines  in  stock, 
bf  which  only  120  are  Pis . 

Monmouth   Pharmaceuticals  Ltd, 

Guildford-based  subsidiary  of 
Roberts  Pharmaceutical 
orporation,  have  acquired  the 
'K  product  rights  for  two 
cardiovascular  drugs  from 
I  rographarm  Laboratories  of 
Paris.  Both  drugs  will  be 
marketed  and  sold  under 
vlonmouth  trademarks.  The 
fompany  expects  they  will  be 
aunched   during  their  next 

1 quarter.  One  product  is  a  recently 
approved  anti-arrhythmic,  and  the 
ither  is  a  beta-blocker  awaiting 
ormal  approval. 


Rhone  open 
£7.5m  R&D 
facility  in  UK 

Research  laboratories  costing 
£7. 5m  at  Rhone-Poulenc  Rorer, 
Dagenham,  were  opened  last 
week  by  John  MacGregor, 
Secretary  of  State  for  Education 
and  Science.  They  are  part  of  a 
£12. 5m  project  to  upgrade  the 
site's  research  facilities. 

Dr  Keith  Humphreys, 
chairman  and  managing  director  of 
Rhone-Poulenc  Ltd,  said  the 
group  would  be  concentrating  its 
research  efforts  in  France,  the 
USA  and  the  UK. 

The  eight  laboratories  and  a 
computer  aided  design  facility  are 
for  the  synthesis  of  chemicals  with 
potential  as  treatments  for 
cardiovascular  disorders  and 
allergies,  particularly  asthma. 
■  Rhone-Poulenc  have  opened  a 
paracetamol  production  unit  m 
Bangpoo,  Thailand,  with  a 
capacity  of  900  tonnes  a  year.  It  is 
located  on  the  same  site  as  an 
aspirin  unit  taken  over  from 
Mosanto  in  1989  and  is  a  joint 
venture  with  Osothsapha  Co  Ltd. 
The  unit  completes  the  group's 
industrial  network,  with  plants 
producing  paracetamol  in  France, 
the  USA,  and  Thailand,  and 
aspirin  in  those  countries  and  the 
UK.  The  company  predicts  its 
group  sales  in  Asia  in  1990  will 
reach  LST530  million. 


ACPA  dinner 

The  African  and  Caribbean 
Pharmacy  Association  is  holding 
its  second  annual  dinner  and  dance 
at  The  Royal  National  Hotel, 
Bedford  Way,  London  WC1,  on 
November  17  from  8pm-2am. 

Dinner  will  be  served  at 
8.30pm,  and  will  consist  of  Afro- 
Caribbean  cuisine.  The  after- 
dinner  speaker  will  be  Mr  John 
Anthony  Roberts,  QC. 
Information  and  tickets  (£25  per 
person)  from  Charlotte  Coker 
(tel:  0732  364422). 

Crookes/AAH 
training 

A  training  evening  for  pharmacists 
and  their  staff,  organised  by 
Crookes  Healthcare  and  AAH 
Pharmaceuticals  will  take  place  on 
November  13  at  The  Sheraton 
Hotel,  Edinburgh. 

The  programme  will  include 
customer  care  and  the  E45  range 
of  products.  This  will  be  followed 
by  a  social  evening  with  prizes, 
buffet  and  disco.  Further 
information  is  available  from  Ken 
Howells  on  0928  717070. 


UKCPA 
symposium 

The  United  Kingdom  Clinical 
Pharmacy  Association  is  holding  a 
residential  symposium  at  the 
Moat  House  Hotel,  Bournemouth 
from  November  9-11 . 

Entitled  "Theory  into 
practice",  the  symposium  will 
include  presentations  by  the  1989 
winners  of  the  ICI  clinical 
pharmacy  practice  award  and  the 
Evans  Medical  clinical  pharmacy 
research  fellowship. 

Registration  fee  is  £130 
(members)  and  £160  (non- 
members).  Details  from  Mr  L. 
Goldberg,  Salford  Health 
Authority,  Peel  House,  Albert 
Street,  Eccles,  Manchester. 


Wednesday,  October  31 

West  Metropolitan  Branch, 
RPSGB.  Institute  lecture  theatre, 
Brompton  Hospital  at  7.30pm. 
"Gastro-intestinal  drugs"  by  Gareth 
Sherwood,  principal  clinical 
pharmacist,  Northwick  Park  Hospital. 

Thursday,  November  1 

Weald  of  Kent  Branch,  RPSGB, 
postgraduate  centre,  Kent  and  Sussex 
Hospital,  Tunbridge  Wells,  7.45pm. 
"Diets  and  nutrition"  by  Jean  Barrass, 
senior  dietician. 

Bristol      Branch,  RPSGB. 

Postgraduate  centre,  Frenchay 
Hospital,  7pm  (buffet).  "Mediaeval 
Medicine"  by  Dr  Brian  Moffat. 

Advance  information 

Applied  Pharmacy  Practice 
Learning  Events.  "Anxiety  and 
insomnia"  on  October  30  in  Belfast. 
Details  from  Donna  McDowell  on 
Belfast  6501  llext  761. 
PM  Society.  "Marketing  workshop, 
a  strategy  for  the  future  "  on  October 
31  at  Great  Fosters,  Egham,  Surrey. 
Followed  by  lunch.  Details  from  Sarah 
Clarke  on  071-253  2126 
NPA  Bradford  and  Halifax 
Branch.  "Remuneration,  what  is 
PSNC  doing  about  it  ? "  by  Mike  King 
at  The  Bankfield  Hotel,  Bradford 
Road,  Bingley  on  November  8  at  8pm. 
Details  from  Mike  Cowen  on  0274 
664467. 

The  Glasgow  Pharmacy  Charity 

Ball  at  the  Grosvenor  Hotel  on 
November  10,  in  aid  of  the  Prince  and 
Princess  of  Wales  Hospice.  Tickets 
from  R.M.  Hogarth  on  041-959  2196. 
MSD  Foundation.  Mental  illness 
symposium  at  the  Queen  Elizabeth  II 
Conference  Centre,  London,  on 
November  12.  Cost  £20.  Details  from 
Graham  Ball  on  071-537  4987. 
Cosmetics  and  Eastern  Europe 
conference  at  The  Hilton 
International,  Kensington,  London  on 
November  12.  Cost  £275.  Information 
from  071-221  2291. 
British  Society  for  the  History  of 
Pharmacy.  "Tempt  the  invalid  — 
changes  in  their  feeding  practices"  by 
Dr  Jane  O'Hara-May  on  November 
13.  6pm  at  RPSGB  headquarters. 
Details  from  Dr  L.C.  Howden  on 
031-556  4386. 

RPSGB  Industrial  Pharmacists 
Group.  Meeting  on  the  development 
and  formulation  of  parenteral  products 
at  the  Society's  headquarters  on 
November  15.  information  from  Betty 
Cockburn  on  071-735  9141. 
RPSGB  Harrison  Memorial 
Lecture.  "  A  modem  view  of  Galen's 
humour"  by  Professor  W.C. 
Bowman,  University  of  Strathclyde,  at 
the  Society's  headquarters  on 
November  1 5  at  7pm. 
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Post  to  Classified  Advertisements,  Chemist  &  Draggist, 

Benn  Retail  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9 1RW. 

Tel  Tonbridge  (0732)  364422.  Telex  95132.  Fax:  (0732)  361534 
Ring  Matthew  Corse  Ext  2472  for  further  information 


APPOINTMENTS 


A  REWARDING  CAREER 


IN  PATIENT  CARE 


Ashford 

Boots  The  Chemists  has  over  1,000 
Community  Pharmacies  across  the  UK, 
dedicated  to  providing  first  class  care 
to  our  patients  and  customers. 

Whether  you're  a  trained  dispenser  or 
are  new  to  the  role,  you'll  find  we  can 
offer  you  the  chance  to  build  a 
rewarding  career  in  this  highly  respected 
field. 

As  part  of  one  of  our  friendly, 
professional  dispensary  teams  you'll 
receive  comprehensive  training  and 
support  to  develop  your  skills  further. 

You'll  also  enjoy  a  competitive  salary, 
according  to  your  experience,  and  a 
highly  attractive  benefits  package. 

Please  write  with  full  career  and  salary 
details,  or  telephone:  Mr  P  Dicken, 
Store  Manager,  Boots  The  Chemists, 
56  High  Street,  Ashford, 
tel-.  0233  625528  or  0233  636551. 


An  equal  opportunity  employer 


AREA  SALES  MANAGERS 

for  South  East  England  and  The  Midlands 
&  South  Yorkshire 

We're  looking  for  well-motivated,  lively  Area  Sales 

Managers  with  a  good  knowledge  of  multiple 
accounts... to  sell  our  superb  products  in  pharmacies, 

department  stores  and  supermarkets. 
If  you're  the  right  person  we'll  offer  you  an  excellent 
package  of  salary,  commission,  car  and  pension... as  well 
as  a  rewarding  career  in  a  fast-growing  product  area. 
Reply  in  the  first  instance  to: 
II    U    F    T   ()  N 

& 

\    s    s    i  )    (     |    A   1     I  S 

The  Old  Corn  Mill,  Bollin  Walk, 
Wilmslow,  Cheshire  SK9  1  BL 


Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate  headings 
Copy  date  4 pm  Tuesday  prior  to  publication  date . 


BUSINESS  FOR  SALE 


FOR  SALE 

A  RARE  OPPORTUNITY  TO  ACQUIRE  A 
CONSUMER  INSECTICIDE  BUSINESS 

★  WELL  ESTABLISHED  BRAND 

★  BRAND  NAME  HIGHLY  RELEVANT  TO 
INSECTICIDE  MARKET 

★  RANGE  OF  PRODUCTS  IN-LINE  WITH 
CONSUMER  NEEDS 

★  A  GROWTH  MARKET 

★  MANY  OPPORTUNITIES  TO 
DRAMATICALLY  INCREASE  TURNOVER 

FOR  FURTHER  INFORMATION  PLEASE 

WRITE  TO  BOX  C&D3376 


LABELLING  SYSTEMS 


OR  A  LABEL  PC 


"The  Ultimate  in  pharmacy  systems..." 

Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings  *  Latin  dosages. 

*  Accurate  Interaction  Monitoring 

*  Complete  systems  or  software  only. 

For  leaflets  or  a  demonstration,  phone  or  write 


Computer  Systems  Limited 


Village  Workshops.  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


8  +  9/90 


Jolin  Richardson 
Computers  lid 


►  In  Pharmacy  Labelling 
^  In  Auto-order  Stock  Control 


►  In  Customer  Service 


In  Ongoing  Development 

For  Accurate  and  Reliable  Drug  Interactions  and  Patient  Records 

FREEPOST,  Preston  PR5  6BR  Telephone:  (0772)  323763 
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PRICE  LABELS 


PRODUCTS  &  SERVICES 


WE  CAN  SAVE  YOU  AN  L  OF 

ALOT  OF  MONEY  ON  THE  LABELS 

YOU  USE  EVERY  DAY. 

n  U  VV  : 

CALL:  0702  471639  weekdays 

0702  333761  evening  weekend 

LYDON 
LABELS 

OR  WRITE: 

88  SOUTHBOURNE  GROVE 

FREEPOST 
SS0  3BR 

SHOPFITTINGS 


PHARMACY  STOREFITTING  . . . 

ly  BFN  SHOWRAX  can  supply  the  unique 
combinations  of  equipment  and  design 
solutions  needed  to  satisfy  both  the  retail 
and  dispensary  areas  of  your  business 

Our  Planning  Guide  together  with  a 
FREE  diagnosis  and  potential  cure  is  just 
a  free  phone  call  away  Ask  for 
PLANNING  PHARMACIES  FOR 
PROFIT' 


ing  at  any  time 
on  0800  525104 


SHOWRAX 

BFN  Storefitters  Limited, 
Lower  Road,  Gravesend,  Kent  DAI  1  9BE 


C-R    E-S    C    E-N  T 

INSTALLATIONS  LTD 


RETAIL  DESIGN   •  SHOPFITTING 

SPECIALISTS  IN  PHARMACY 
SHOPFITTING  AND  REFURBISHMENT 


162  ENTERPRISE  COURT, 
EASTWAYS,  WITHAM.  ESSEX,  CM8  3YN 
TELEPHONE  SOUTH  0376  51  5556 
FAX  0376  51804 
TELEPHONE  NORTHERN  061  429  8390 


EXDkUM 

—  STOREFITTERS- 


0626  •  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 

KINGCHARLES BUSINESS PARK,0LD NEWTON  ROAD, HEATHFIELD,  DEVON,TQl26Uf~ 


U.S.A. 

VAPORIZERS 
HUMIDIFIERS  — 

WITH  AIR  FILTER  —  FOR  PURE  & 
HEALTHY  ATMOSPHERE 
AGENTS  — 

REQUIRED  FOR  ALL  U.K. 
CONTACT: 

GENERAL  HEALTHCARE  LTD 

111  BLYTH  ROAD 

HAYES 

MIDDXUB3  1DB 

TEL:  081-848  7766  FAX:  081-848  1930 
TLX:  946973 


STOCK  FOR  SALE 


FRESH  START 
COSMETICS 

164  CHEETHAM  HILL  ROAD, 
MANCHESTER  M8  8LQ 
TEL:  061-834 1387 
FAX:  061-832  0891 

FOR  A  LARGE  RANGE  OF 
FRENCH  AND  ENGLISH 
FRA  GRANCES  AND 
ACCESSORIES. 


THE 
GENERIC 
WHOLESALER 
FULL  LIST 

phone  0423-888866 
fax  0423-881003 
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STOCK  FOR  SALE 


PRICE  LABELS  —  FAST 

MOST  POPULAR  SIZES.  QUALITY  PRODUCTS. 


!lxl2       Box  of  50,000  labels, 
White  or  Coloured 
Plain  or  Stuck 
PR-Prints 


£35.00  per  box  +  VAT 

26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 


YOUR  NAME 


Printed 


Y(  H'R  NAME 


21x12       Box  of  50,000  labels. 

White  or  Coloured 
Printed  with  your 
name  etc 


£'48.00  per  box  +  VAT 
26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 

DISPENSING  LABELS  ALSO  AVAILABLE 

SPECIAL 

15% 
DISCOUNT 

LIMITED 

ON  ABOVE  ITEMS 
ALL  CHEMIST  &  DRUGGIST 


CALL  0282  58701  NOW!! 


EXPRESS  LABEL  CO  LTD 
590  Briercliffe  Road,  Lanehead, 
Burnley,  Lanes 
Tel:  (0282)  58701 


D«E  PHARMACEUTICALS 


FRAGRANCE  SPECIAL  OFFERS 


MRP  PRODUC1 


15.50  Aramis  60ml  Aftershave 
23.00  Aramis  120ml  Aftershave 
14.75  Azzaro  75ml  Aftershave 

5.25  Black  Label  50ml  Aftershave 
11.95  Blue  Grass  70m!  EDI  Spray 

9.95  Charlie 50ml  EDT  Spray 
14.95  Charlie  100ml  EDI  Spray 
30.00  Estee60mlEDP Spray 

2.25  Gold  Aftershave  25ml 
14.95  Intimate 60ml  Cologne  Spray 
15.50  Lagerfield 60ml Aftershave 
21.50  LouLou50mlEDP 
29.50  Montana  50ml  EDP  Spray 

7.95  Vanderbilt  15ml  EDI  Spray 
34.00  White  Linen  60ml  Spray 
18.50  Ysatis  25ml  EDT  Spray 
27.00  Cinnabar  50ml  Spray 
11.95  Madame  Rochas  30ml  EDT  Spray 

MINIMUM  QUANTITY ONLYTHREE 


NORMAL  PRICE 

SPECIALOFFER 

PRICES 

10.95 

10.25 

14.90 

13  90 

10.25 

8.25 

3.25 

2.25 

7.50 

5.50 

4.90 

3.90 

5.90 

4.90 

17.95 

16.25 

1.50 

1.25 

8.95 

5.95 

10.95 

7.95 

14.95 

13.50 

16.00 

14.00 

4.60 

3.60 

22.00 

19.00 

12.50 

10.95 

18.75 

15.50 

6.95 

5.95 

JUST  A  SELECTION  OF  OUR  EXTENSIVE  LIST 
O F  P ERIFUMES  AMD  AFTERSHAVES 
AVAILABLE  DURING  SEPTEMBER 
*  24  HOUR  DELIVERY  SERVICE 
*  30  +  DAYS  CREDIT 
TEL:  0661-35755 

£^^D  D«E  PHARMACEUTICALS 

DERWENT  HOUSE,  PRUDHQE,  NORTHUMBERLAND 
TEL.  0661  35755  FAX  0661  852253 


SAVE  WITH  CAM  PD ALE 


CAMPDALE  LTD 

54/62  Silver  Street 
Leicestershire  LE6  3ET 

SUPPLIERS  OFGEN ERICS 

P.l.'s 

PROPRIETARY  MEDICINES 
PERFUMES 

REGULAR  MONTHLY  SPECIAL  ORDERS 
PERSONAL  EFFICIENT  SERVICE 
24  HOUR  ANSWERING  SERVICE 
MOST  ORDERS  DESPATCHED  WITHIN 
24  HOURS 

FRIENDLYTELE-SALES  SERVICE 

SAVE  £  £  with  CAMPDALE  LTD 
COALVILLE  (0530) 
510520 


SAVE  £££££££££ 
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STOCK  FOR  SALE 


Distributors  of  Fine  French  Fragra 


As  more  and  more  Retailers  have  realised  A&G  imports  can  offer  one  of  the  most  comprehensive 
ranges  of  Fine  French  Fragrance  in  the  U.K. 

In  an  area  now  accounting  for  an  increasingly  high  percentage  of  sales  in  retail  pharmacy,  we 
endeavour  to  offer  all  the  advantages  of  handling  the  agency  lines  without  the  many  restrictions 
manufacturers  may  impose. 

If  you  would  like  a  visit  from  one  of  our  salesmen  to  discuss  your  Christmas  requirements  in  more 
detail  please  call:  0628  810404. 


GArlstma& 


./at/  „  fou  -20%  Q)i&count 


CODE 

QUANTITY 

RSP 

NORMAL 

DISCOUNT 

COST 

PRICE 

LOU  LOU  50ml  EDP 

C51  36 

6 

21  .50 

1  5.05 

1  2.04 

LOU  LOU  100ml  EDP 

C51  37 

2 

35.00 

24.50 

1  9.60 

LOU  LOU  50ml  EDP  Spray 

C5140 

1  2 

23.95 

1  6.75 

1  3.40 

LOU  LOU  1  OOml  EDP  Spray 

C51  41 

6 

37.00 

25.90 

20.72 

LOU  LOU  Dusting  Powder 

C5148 

3 

22.50 

1  5.75 

1  2.60 

LOU  LOU  Body  Lotion 

C5145 

3 

16.95 

1  1  .90 

9.52 

LOU  LOU  Bath  Gel 

C5147 

2 

1  5.95 

11.15 

8.92 

LOU  LOU  Body  Cream 

C5143 

1 

27.50 

19.25 

1  5.40 

Plus  a  Free  Tester  —  Total  Cost  excluding  VAT  £496. 1 6 


GIORGIO  50ml  EDT  Spray 
GIORGIO  90ml  EDT  Spray 
GIORGIO  %oz  Parfum 
GIORGIO  Bath  &  ShowerGel 
RED  50ml  EDT  Spray 
RED  90ml  EDT  Spray 
RED  Dusting  Powder 
GIORGIO  Mens  1  20ml  Aftershave 
GIORGIO  Mens  50ml  EDT  Spray 


Ms  -  /O 

CODE 

QUANTITY 

RSP 

NORMAL 

DISCOUNT 

COST 

PRICE 

GBH035 

1  2 

29.50 

22. 1  5 

1  9.94 

GBH033 

4 

46.00 

34.50 

31  .05 

GBH027 

1 

53.00 

39.75 

35.78 

GBH099 

2 

22.00 

1  6.50 

14.85 

GR035 

6 

32.00 

24.00 

21  .60 

GR033 

2 

46.00 

34.50 

31  .05 

GR1  1  5 

1 

28.00 

21  00 

1  8.90 

GBH044 

6 

26.25 

1  9.70 

1  7.73 

GBH042 

3 

21  .00 

1  5.75 

1  4. 1  8 

Total  Cost  Excluding  VAT  £788.48 


Number  of  parcels  required:     LOU  LOU  □     GIORGIO  □ 
ALL  OFFERS  SUBJECT  TO  AVAILABILITY.  VALID  UNTIL  21  st  DECEMBER  '90 
 ALL  PRICES  SUBJECT  TO  VAT.  

THESE  OFFERS  ARE  IN  ADDITION  TO  ANY  OTHER 
PROMOTIONS  CURRENTLY  AVAILABLE  FROM  A&G  IMPORTS 

A&G  Imports  Limited 

"readaway  Hill,  Loudwater,  High  Wycombe,  Buckinghamshire  HP10  9RS 
(0628)  810404;  AND  G;  Fax:  (0628)  810225 

Terms  &  Conditions 

upplied  under  6.  All  orders  subject  to  availability  —  no  'to  follow'. 

7.  Due  to  price  changes  made  by  manufacturers  we  reserve  the  tight  to  change 
hipment.                            prices  stated. 

8.  The  goods  remain  the  property  of  A&G  Imports  Limited  until  payment  is 
received  in  full  and  we  reserve  the  right  to  uplift  goods  in  the  event  of 
non-payment 


Unit  11,  Treadaway 


Technical  Centre, 
Telephone: 


be  made 


orders 


1.  A  delivery  charge  of  £5.00  w 
£200+VAT 

2.  All  orders  will  be  confirmed  by  telephone  before 

3.  Payment  strictly  C.O.I). 

4.  All  claims  to  be  made  within  5  days  of  receipt  of  good 

5.  We  reserve  the  right  to  limit  quantities. 

Name  


Address 


Tel.  No. 
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Multiples  will 
grow,  says 
Mair 

The  trend  in  pharmacy  ownership 
in  the  UK  towards  a  reduction  in 
independent  pharmacies  and  a 
growth  in  the  number  owned  by 
larger  companies  will  continue  for 
some  time  to  come,  the  chairman 
of  Unichem,  David  Mair,  told 
delegates  at  the  Eurocophar 
congress  recently. 

Mr  Mair  attributed  this  to  an 
increasing  competitiveness  with 
other  retail  sectors  for  the 
traditional  OTC  pharmacy 
business,  along  with  rising  costs. 
He  substantiated  this  by  referring 
to  a  report  which  showed  that 
Boots  and  Lloyds  recorded  profits 
that  were  significantly  higher  than 
the  average  margins  for  the  year 
1988-89. 

Although  he  predicted  that 
growth  in  the  market  would  be 
slow ,  Mr  Mair  felt  that  ownership 
of  a  pharmacy  was  a  sound 
investment.  Pharmacy  would  be 
well  protected  against  recession 
by  an  increasing  proportion  of 
elderly  people  in  the  population 
and  an  increasing  health 
awareness,  he  said. 


Midland 
!  J%  !  Bank  pic 


Pharmacist  Alex  Mulholland  (second  from  left)  and  his  staff  Mandy 
Cannon,  Patsy  Willis  and  Grace  Edwards  (left  to  right)  are  pictured  with 
Charlie  Hankins  (seated),  who  holds  a  cheque  for  £765  which  was  raised 
by  customers  sponsoring  his  47  day  journey  from  Lands  End  to  John 
0  'Groats  in  his  hand  propelled  wheelchair 


Pharmacist  helps  pensioner 
raise  £760  for  home 


Pharmacist  Alex  Mulholland 
helped  a  disabled  pensioner  to 
raise  £765  for  the  Royal  Star  and 
Garter  Home  for  disabled  sailors, 
soldiers  and  airmen,  in  Richmond, 
Surrey. 

Mr  Mulholland  owns  a 
community  pharmacy  and  also 
works  as  a  staff  pharmacist  at  the 


The  first  lady  to  qualify  for  the  Numark/Renmc  golf  fined  is  Mrs  Pat 
Eaton,  who  owns  a  pharmacy  in  Leicestershire  with  her  husband.  She 
came  second  in  the  regional  final  held  at  Beau  Desert  and  is  pictured  with 
the  other  winners  (from  left)  Numark pharmacists  Henry  Brook  (third), 
Graham  Austin  (fourth),  Graham  Williams  (sixth),  Alun  Davis  from 
the  Numark  wholesaler  L.  Rowland  &  Co  Ltd,  co-ordinator  Ken  White, 
and  Richard  Simmonds  (first) 


home  where  70-year  old  Charlie 
Hankins  is  a  resident.  He  was  so 
moved  by  Mr  Hankins' 
fundraising  venture  —  to  push 
himself  in  his  hand-propelled 
wheelchair  from  Lands  End  to 
John  0' Groats  —  that  he  decided 
to  back  the  fund. 

Sponsorship  forms  were 
placed  in  Mr  Mulholland's  125 
year  old  pharmacy,  and  his 
customers  responded 
generously.  Many  of  them  had 
heard  Charlie  Hankins  being 
interviewed  on  the  radio  or  read 
about  him  in  the  Press.  During  the 
47  days  it  took  for  the  989  mile 
journey,  money  came  pouring  in. 

Mr  Mulholland  presented 
Charlie  Hankins  with  the  cheque 
at  the  pharmacy,  where  he  met 
the  staff  and  local  people.  He  told 
them  he  stopped  for  only  one  day, 
and  before  doing  so  made  a  free 
fall  parachute  jump,  and  then  dived 
into  Loch  Ness  in  search  of  the 
monster. 


Kimberly-Clark  Corporation  have 
appointed  Nicholas  Smith  as 
president  of  European  Consumer 
and  Industrial  Operations.  Mr 
Smith,   previously  managing 
director  of  the  company's 
Australian  operation,  will  be  based  ft 
in  the  UK.  The  construction  of  a  I 
new  $200m  tissue  mill  near  Nancy  1 
in  France  will  increase  tissue! 
capacity  in  Europe. 


Teaching  them 
how  to  write.. 

After  years  of  anguish  for  the 
pharmacist  in  the  dispensary,  the 
Department  of  Health  is  finally 
doing  it. 

Advice  on  basic  legibility, 
including  a  chart  of  all  26  letters  of 
the  alphabet  and  the  numbers 
from  one  to  ten,  has  been  issued. 
The  advice  states.  "Make  simple 
shapes;  do  not  drag  your  pencil; 
make  well  rounded  closed  loops". 

But  mention  of  a  pencil  should 
offer  a  clue ,  according  to  a  report 
in  The  Observer  —  the  lesson  has 
been  delivered  to  another  group  of 
professional  scrawlers,  dentists. 
And  it  is  to  help  officials  at  the 
Dental  Estimates  Board  to 
decipher  scribbled  payment 
claims,  not  to  assist  the  hard 
pressed  pharmacist  in  avoiding 
dispensing  the  wrong  medicine. 

Apparently  the  problem  with 
dentists  is  being  exacerbated  by 
the  use  of  an  unsubtle  optical 
character  reader,  which  does  not 
appreciate  the  idiosyncrasies  of 
the  individual  practitioners'  hand 
or  writing  materials. 

Of  course,  the  Department 
could  always  reward  those  with 
pristine  writing  by  prompt 
payment  and  threaten  the  more 
illegible  with  delayed  processing. 
But  will  the  DoH  make  the 
package  available  to  GPs? 


Sharp  Point 

Positive  Contact 
No  Crossover  


Strong 
Indentation 

G-pod  Serifs 


Typesetting  and  graphics  by  Magset  Ltd,  Sidcup,  Kent  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent,  Published  by  Benn  Retail  Publications  Ltd.  Sovereign  Way.  Tonbridge,  Kent  TN»  1RW. 
Registered  al  the  Posl  Offu  e  .1-.  .1  Newspaper  25/23/8s  Contents "  •  Benn  Krl.ul  Publii  ations  Ltd  1990.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted 
in.  am  form  of  bj  anj  means,  elei  tronii  .  mei  hanii  al,  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Retail  Publications.  Benn  Retail  Publications  Ltd  may  pass  suitable  reader  addresses 
to  other  relevant  supplier..  If  you  do  nol  wish  to  receive  sales  information  from  other  1  ompanies,  pU  ase  write  to  Fraser  Murdoch,  Menu  Retail  Publications  Limited,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 
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Senoko 


N  ATUR 

shnHaI 

IAXATIVM 


0  0  T  A  B  lf 


Senoko 


NATURAL 

S  fc£  W  W  J*^ 
LAXATIVE 


enokot 


NATURAL 


4  TABLETS 


$ 
I 

f 


N  A  i  U  B  A  L  I  .. 


L  Q  Q  K  0: 
S  E  N  0  K  0  T 


Reckitt  &  Colman 


Britain's  top-selling  pharmacy  laxative  has 
never  looked  so  good.  Senokot  has  a  fresh  new 
pack  design.  It's  crisp,  contemporary  and  instantly 
recognisable  as  Senokot.  And  because  Senokot 
will  look  better  on-shelf,  it  will  move  off-shelf  even 
faster  than  before. 

Stock  the  new-look  Senokot  now,  you'll  find 
it's  a  move  in  the  right  direction. 

Senokot  is  available  as  tablets  in  24,  50,  100 
and  a  new  500  pack,  100g  granules  and  as  syrup  in 
100ml  and  500ml  packs. 


Reckitt  and  Colman  Pharmaceuticals,  Dansom  Lane,  Kingston  upon  Hull  HU8  7DS 


New  research  update 


Chewing  stimulates  saliva 
to  aid  remineralisation 


Ca++  PO, 


Ca++  PO, 


Ca++  PO* 


Remineralisation  -  Net  inflow  of  Ca++  PCV"  into  the  enai 


Ca++  PO* 


Ca++  PO, 


Ca++  PO, 


Demineralisation  -  Net  outflow  of  Ca++  POa—  from  the  ena 


After  eating,  elevated  acid  exposure  can  cause  an 
outflow  of  calcium  and  phosphate  from  the  tooth  enamel, 
which  may  lead  to  demineralisation  and  decay.  It  is  well 
documented  that  saliva  has  an  important  role  to  play  in 
helping  to  prevent  this  process.1 2  3  A  recently  published 
study  demonstrated  that  the  chewing  of  sugar-free  gum 
for  20  minutes  after  eating  stimulates  saliva  to  promote 
remineralisation  of  experimental  caries-like  lesions.4 

Now  a  new  research  study  using  experimental  caries-like 
lesions  has  shown  that  the  chewing  of  sucrose-sweetened 
gum  for  20  minutes  after  meals  and  snacks  significantly 
increased  the  mineral  content  of  the  lesions,  compared 
to  when  gum  was  not  chewed.5 


While  research  on  sucrose-sweetened  gum  continues, 
you  can  recommend  with  confidence  the  chewing  of 
sugar-free  gum  for  20  minutes  after  eating  to  help  your 
patients  in  the  fight  against  tooth  decay. 

So  consider  Wrigley's  Extra  and  Orbit  sugar-free  gums  as  | 
valuable  adjuncts  to  thorough  brushing  with  fluoride 
toothpaste,  a  sensible  diet  and  regular  check-ups  in 
maintaining  good  dental  health. 


DENTAL  PROGRAMMES 


The  Wrigley  Company  Ltd,  Estover,  Plymouth.  Devon.  PL6  7PR 


References  1  JADA,  1988,  116.  757-759.  2.  Gen.  Dent  Pract.  1989,  July/Aug.  3.  Dental  Update  Supplement,  1989.  3-15.  4  J  Dent  Res  .  1989,  68(6),  1064-1068. 
5.  IADR,  1990,  Cincinnati.  Abstr  121 7. 
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Would  you  recommend  a  No.2  painkiller 
to  your  No.  I  customer? 


Numerous  clinical  studies  have  settled  the  issue: 
Nurofen  is  the  most  effective  analgesic  you  can 
recommend  for  pain.  Even  your  own. 

Nurofen  (ibuprofen)  is  more  potent  than  aspirin, 
paracetamol  or  codeine  in  relieving  headaches,  period  pain, 
flu  symptoms,  muscular  pain  —  in  short,  all  common 
indications.  And,  unlike  paracetamol  and  codeine,  Nurofen 
is  anti-inflammatory. 

This  potency  is  accompanied  by  an  equally  good 
safety  record.  Published  clinical  trials  show  that  Nurofen 
has  a  better  safety  profile  than  either  aspirin  or  paracetamol, 
both  in  normal  doses  and  in  overdosage. 

Also,  Nurofen  is  rapidly  excreted  and  is  less  likely 
than  aspirin  to  have  an  adverse  effect  on  the  gastro- 
intestinal tract. 
So  it's  no  wonder  that  Nurofen,  supported  by  a  £5 
million  TV  campaign,  appeals  to  more  and  more  people. 
We  hope  you  recommend  it.  Because,  when  you  really 
compare  Nurofen  to  any  other  analgesic,  you're  bound  to 
come  to  the  inevitable  conclusion.  There's  no  comparison. 

We  invite  comparison 
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FOCUS  ON  COUGHS  AND  COLDS 


Community  pharmacist  Jeremy  Clitherow  this  month  guides  you  through  making 
recommendations  for  cough  and  cold  remedies,  as  the  peak  sniffles  season  approaches 
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BEAUTY  BASICS:  FIRST  COSMETICS 


The  pharmacy  is  often  the  first  port  of  call  when  girls  start  to  experiment  with  make-up.  Over 
the  Counterhoks  at  the  advice  you  can  give  to  these  first-time  buyers 
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WINDOW  DISPLAYS  WITH  A  CHRISTMAS  THEME 


Designer  Beverly  Fuller,  in  the  first  of  a  new  occasional  series  on  seasonal  displays,  gives  a  few 
ideas  for  attracting  customers  in  the  run  up  to  Christmas 
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OUR  WINNERS  ARE  MODEL  ASSISTANTS 


Follow  the  winners  of  our  Model  Assistant  competition  as  they  visit  our  Canterbury  studio  to 

collect  their  prize 
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MODEL  MAKEOVER:  AN  AUTUMN  LOOK 


Find  out  how  we  transformed  our  first  assistant  winner  Elizabeth  Beaumont  with  the  help  of 

Max  Factor's  Autumn  palette 
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OTC  PRODUCT  LISTING,  PART  ELEVEN 


Cold  and  flu  remedies,  and  OTC  answers  to  cold  sores  are  laid  out  in  the  penultimate  section  of 
our  12-part  guide  to  your  medicine  shelves 


31 
35 


SHOWCASE 


A  full  colour  guide  to  the  latest  on-shelf  news 


COUNTERVIEW 


Our  assistant  Verity  has  a  moan  about  rota  duties  and  reflects  on  the  aftermath  of  the  Summer 


Elizabeth  in  the  hot  suit,  p22 


Seasonal  display  ideas,  p IS 
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FOCUS  ON  COUGH  AND  COLD  REMEDIES 


Are  you  making  the  right  choice? 

Community  pharmacist  Jeremy  Clitherow,  of  Knotty  Ash,  Liverpool,  guides  you 
round  the  complex  problems  associated  with  advising  on  medicines  for  coughs 

and  colds 


There  are  some  excellent  products  on  the 
market  for  the  symptomatic  relief  of  coughs 
and  colds.  Others  are  not  so  excellent,  and 
there  are  even  some  which  could  prove 
dangerous  in  certain  patients.  Pharmacists 
and  the  trained  assistant  look  past  attractive 
packaging  at  the  products  themselves 
before  making  a  recommendation.  He  or 
she  will  know  the  properties  of  the 
formulation,  its  presentation,  the  action  of 
its  ingredients  individually  and  combined. 
Unassisted  self-selection  of  Pharmacy 


only  medicines  has  never  been  advisable. 
Only  a  minority  challenge  this  principle. 
Also  inadvisable  is  repressive  legislation 
which  denies  or  makes  difficult  public 
access  to  those  medicines  which  the 
cumulative  efforts  of  the  Government, 
Department  of  Health  and  the 
pharmaceutical  industry  have  striven  to 
research,  develop  and  manufacture. 

Clearly  the  middle  road  is  the  correct 
and  sensible  one.  The  majority  of 
pharmacists  support  the  tried  and  tested 


method  of  distribution.  Consumer-led, 
pharmacy  assisted,  well  informed  choice 
seems  both  practical  and  practicable.  Time 
has  shown  it  to  be  both  it  safe  and  effective. 

Product  choice  is  important  when 
advising  on  cough  and  cold  remedies. 
Random  picking  would  produce  mediocre 
results.  Some  products  would  be  effective, 
some  would  not.  Haphazard  choice  is, 
therefore,  inappropriate.  It  makes  sense  to 
use  the  Department  of  Health's  criteria  for 
improving  prescribing  by  doctors.  In  order, 
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Windsor  Pharmaceuticals  have  just  acquired  a  household 
name:  The  Hill's  Balsam  range  of  cough  medicines. 

Hill's  Balsam's  fast  acting  formulation  is  considered  to  he 
the  definitive  'traditional'  cough  remedy.  The  range  includes 
an  Adult  Balsam,  Junior  Balsam,  an  expectorant  and  pastilles. 

So  be  prepared  this  winter,  stock  up  with  the  Hill's  Balsam 
range. 

We're  also  offering  a  special  introductory  deal  only  available 
from  your  territory  manager  or  the  Windsor  Sales  Office  on 
0344  484  448. 


HILL S 

BRONCHIAL  BALSAM 

V  PASTILLES  > 


PLEASANT- BUT  REALLY  POTENT 


^WINDSOR  PHARMACEUTICALS  LTD 


the  product  recommended  should  be  safe, 
effective,  appropriate  and  value  for  money. 

Combining  this  with  knowledge  of  the 
actions  of  drugs  on  the  body,  a  step  by  step, 
scientific  approach  to  selection  is  required. 

'2-WHAM'  questions 

Typically,  the  patient  will  request  a  remedy 
for  a  cough  mixture,  forgetting  to  mention 
that  he  has  suddenly  become  deaf  in  one  or 
both  ears.  Patients'  symptoms  and 
descriptions  of  their  illnesses  have  endless 
permutations.  This  need  not  represent  a 
problem  for  the  counter  assistant  who  has 
trained  and  learnt  a  rational  scientific 
approach. 

The  National  Pharmaceutical 
Association's  Medicines  Counter 
Assistants  training  course  uses  a  set 
questioning  pattern  to  obtain  information 
from  customers  requesting  medicines. 
Based  on  the  questions  asked,  it  is  known 
as  the  "2-WHAM"  approach. 

The  five  questions  are:  Who  requires 
the  treatment?  What  are  the  symptoms? 
How  long  have  they  had  them?  What 
action  has  already  been  taken?  Are  any 
medicines  being  taken  for  other 
problems?  The  answers  to  these  questions 
will  go  a  long  way  in  telling  you  whether  you 
can  answer  the  query  yourself,  or  whether 
you  need  to  call  on  your  pharmacist. 

Factors  that  might  prompt  you  to  seek 
the  advice  of  your  pharmacist  include  if  the 
person  requiring  treatment  is  a  baby  or 
small  child,  if  medicines  for  other  conditions 
are  being  taken,  if  the  patient  complains  of 
green  or  yellow,  or  blood-stained  sputum, 
breathlessness,  chest  pain,  swollen  neck 
glands  or  difficulty  in  swallowing. 

Always  ask  who  a  medicine  is  for.  The 
person  making  the  inquiry  may  be  fit  and 
healthy,  but  they  may  be  running  an  errand 
for  a  person  whose  complications  make  the 
choice  of  treatment  more  difficult. 

Determining  the  symptoms  will  give 
some  guide  to  what  product  to  select.  Does 
the  customer  want  treatment  to  stop  a 
cough,  ease  it,  assist  it,  liquefy  the  phlegm, 
soothe  the  associated  sore  throat,  dry  up 
the  running  nose,  clear  the  blockage  in  the 
ears?  Ascertain  the  symptoms,  identify  the 
cause,  inquire  as  to  the  complicating  factors 
and  make  an  informed  decision.  That's  what 
2-WHAM  is  all  about. 

The  NPA  produces  small  glossy  cards 
for  pockets  or  for  fixing  to  the  till  as  an  aide 
memoire  to  the  2-WHAM  questions.  If  you 
do  not  have  one  of  these  cards,  why  not 
make  one.  Learn  it,  remember  it  and  use  it. 

Pitfalls 


The  pitfalls  into  which  the  unwary  can  fall 
range  from  the  fatal  to  the  trivial.  For 
example,  a  patient  who  is  taking  monoamine 
oxidase  inhibitors  (MAOIs)  for  control  of  his 
depression  or  mental  illness,  if  given  an 
ephedrine-type  decongestant,  could  easily 
rupture  a  cerebral  blood  vessel,  with 
disastrous  consequences. 

A  customer  who  forgets  to  tell  you  he  is 
diabetic,  asks  for  a  cough  and  cold  cure  and 
purchases  a  linctus  formulated  with  syrup, 
only  to  fall  into  a  coma.  Or  he  does  not 
collapse,  but  merelv  staggers  into  the  path 
ol  traffic? 

A  patient  with  earache  could  purchase 
wax  dissolving  drops  and  inadvertently 
instill  them,  through  the  perforation  in  his 
eardrum  into  his  inner  ear.  The  damage 
could  be  irreparable. 

An  overdose  of  paracetamol  could  be  the 


result  of  taking  a  cold  cure  based  on 
paracetamol  while  forgetting  the 
paracetamol  taken  in  other  medicines. 
These  examples  illustrate  the  importance  of 
the  "any  other  medicines"  question. 


Symptomatic  relief 

A  cold  is  an  infection  characterised  by 
fever,  headache,  general  malaise,  a  runny 
nose  and  reddened  eyes,  which  is 
sometimes  complicated  by  a  sore  throat 
and/or  cough.  It  is  an  acute  illness  (it 
doesn't  last  very  long)  and  is  self-limiting  (it 
cures  itself). 

Colds  are  caused  by  one  or  more  of  100 
different  rhinoviruses.  After  an  incubation 
period  of  up  to  three  days,  the  dramatic 
onset  is  dominated  by  the  effect  on  the 
nasal  membranes  which  swell  and  begin  to 
discharge  producing  a  runny  nose.  Sneezing 
is  common  and  a  high  temperature  (pyrexia) 
and  shivering  soon  follow. 

Bacterial  infections  may  be  a 
complication  and  the  physical  properties  of 
the  discharge  can  cause  discomfort. 
Blockage  of  the  Eustachian  tubes,  which 
equalise  pressure  between  the  back  of  the 
throat  and  the  inner  ears,  produces 
anything  from  discomfort  to  agony. 

Most  cases  of  flu  described  in 
pharmacies  are  really  colds.  A  bout  of  flu  is 
serious  and  leaves  the  patient  unable  to  get 
out  of  bed.  Chronic  bronchitics  are  prone  to 
colds  and  need  careful  counselling.  An  acute 
cold  can  threaten  the  life  of  a  patient  with 
long  term  chest  conditions  such  as 
bronchitis  or  emphysema. 

A  cough  is  designed  to  clear  the  air 
passages  of  irritants  and  obstructions.  They 
can  be  subdivided  into  voluntary  and 
involuntary  and  productive  or  non- 


productive. Voluntary  coughs  are  deliberate  ' 
actions  to  clear  the  lungs  and  throat. 
Involuntary  coughs  arise  through 
mechanical,  chemical  or  nervous 
stimulations,  such  as  chest  infections, 
smoke,  foreign  bodies,  dust  and  mucus. 

Do  be  careful,  it  is  all  too  easy  to 
suppress  diagnostic  symptoms  and  permit 
underlying  potentially  dangerous  conditions 
to  progress.  A  patient  who  reports 
shortness  of  breath,  severe  pain  on 
breathing  in,  or  weight  loss  would  warrant 
immediate  action.  He  may  or  may  not  have 
noticed  these  crucial  pointers.  For  your 
part,  you  must  ask  the  questions  to  enable 
you  to  discount  the  possibilities. 

Advising  on  coughs  | 

Productive  coughs  are  often  described  as 
being  loose  or  chesty.  Typically  they  bring 
up  mucus  and  phlegm.  Associated  sneezing 
dislodges  the  mucus  from  the  nasal 
passages. 

None  of  these  symptoms  should  be 
suppressed.  If  they  were,  accumulation  of 
the  secretions  would  inevitably  congest  the 
bases  of  the  lungs,  become  infected  and 
make  the  condition  much  worse. 

A  sensible  approach  is  to  help  the  effect, 
known  as  expectoration.  Steam  is  an 
excellent  expectorant.  Alone  or  as  a  vehicle 
for  inhalations  such  as  friars  balsam,  steam 
is  safe,  effective,  appropriate  and  cheap.  It 
works  by  liquefying  the  mucus. 

Directly  acting  expectorants  found  in 
many  cough  products,  such  as  ammonium 
chloride,  ipecacuanha  and  guiaphenesin,  are 
absorbed  into  the  bloodstream.  It  is  claimed 
that  their  action  is  one  of  local  stimulation  of 
the  mucus  producing  glands. 

Non-productive  coughs  include  the 
barking  cough  and  the  nocturnal  tickle 
which  keeps  the  patient  and  the  family  from 
sleep.  It  is  essential  to  be  wary  of  non- 
productive coughs  of  any  substantial 
duration.  They  could  be  the  heralds  of 
serious  disease.  These  non-productive 
coughs  should  really  only  be  treated  if  the 
cough  is  troublesome  at  work  or  if  it 
prevents  sleep. 

In  the  short  term,  sips  of  water  and 
warm  drinks  help.  If  these  prove  ineffective 
stronger  measures  to  suppress  the  cough 
may  be  required.  It  is  always  safest  to 
originate  treatment  with  the  least  potent 
effective  medicine.  A  simple  demulcent  —  a 
sticky  coating  for  the  inflamed  throat  —  may 
achieve  success.  Glycerins,  bland  linctuses 
like  simple  linctus  and  honey  and  lemon 
mixtures  would  be  typical. 

Morphine-based  antitussives  (cough 
suppressants)  are  effective  but  have  abuse 
potential.  Codeine  is  the  best  known.  It  is 
effective  but  causes  constipation  and  is 
addictive.  Pholcodine  is  a  better  alternative. 
It  is  only  slightly  less  effective,  but  has  far 
less  abuse  potential. 

Dextromethorphan  is  widely  used  and 
has  many  facets  to  recommend  it.  It  does 
not  constipate,  has  little  addiction  risk,  does 
not  caused  drowsiness  and  works.  It  is  a 
common  ingredient  of  many  cough  mixtures 
and  is  now  available  in  capsule  form  too. 

Advising  on  colds 

The  best  therapy  for  a  bad  cold  is  to  look 
after  the  symptoms  and  keep  them  to 
yourself.  That  means  going  to  bed  if 
necessary,  but  keeping  warm,  having 
plenty  to  drink,  being  well-nourished  and 
keeping  well  clear  of  everyone  else.  There 
is  no  merit  in  martyrdom  at  work  if,  in  the 
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Tixylix  now  soothes 
night-time  coughs  from  here 


10  years 


F"*  5  years 


[BP  3  years 


\m  1  year 


right  down  to  here 


Soothes 
children's 
coughs  to 
sleep 


See  how  Tixylix  measures  up  now.  Tixylix 
is  specially  made  for  children  and  now  there's  a 
new  dosage  level  which  means  you  can 
recommend  Tixylix  for  children  right  down  to 
the  age  of  one. 

Each  Tixylix  pack  now  comes  with  a 
measuring  cup  to  provide  dosage  compliance  and 
to  help  mothers  administer  the  new  dose  of  2.5ml 
for  1-2  years  old.  For  children  3-10  years  the 
dosage  remains  at  5ml,  as  directed  on  the  carton. 

The  pleasant  blackcurrant  flavour  of  Tixylix 
helps  it  go  down  well,  too.  Tixylix  gently  soothes 
children's  night-time  coughs  to  sleep,  whilst 


relieving  other  cold  symptoms  like  sore  throats, 
runny  and  blocked  up  noses. 

Heavyweight  Tixylix  advertising  returns  this 
winter  so  your  Intercare  representative  will  be 
calling  with  a  new  counter  prescribing  fact  sheet, 
campaign  details  and  special  winter  bonuses. 
Now  that  the  age  range  has  been  expanded  you 
can  confidently  include  children  from  1-10  years 
old  in  vour  recommendation.  Tixvlix  is  a 

J  J 

pharmacy  only  product. 


Tixylix.  No.  1  for  a  growing  range  of  children 


COUNTER  PRESCRIBING  FACT  SHEET  PRESENTATION:  Tixylix  is  a  blackcurrant  flavoured  cough  linctus  developed  specifically  for  children.  Each  bottle  contains  100ml  linctus,  and  is  supplied  with  a 
measuring  cup.  COMPOSITION:  Each  5ml  linctus  contains  Promethazine  hydrochloride  B  P  1.5mg,  Pholcodine  B.P  1.5mg.  Contains  the  equivalent  of  ethanol  B.P  3.8%  v/v.  Preservatives  E211.  E221  and  E223. 
Sugar  f)l.H%  w/v.  USES:  Tixylix  provides  symptomatic  relief  of  coughs  and  colds  in  children,  it  is  particularly  beneficial  for  night  coughs.  PRINCIPAL  ACTION:  Tixylix  contains  both  an  antihistamine 
(Promethazine  hydrochloride)  and  a  cough  suppressant  (Pholcodine)  Promethazine  hydrochloride  is  a  phenothiazinc  derivative.  It  has  a  prolonged  antihistamine  action.  It  is  usually  taken  at  night  as  it  also  has  a 
pronounced  sedative  effect  Promethazine  hydrochloride  also  has  marked  local  anaesthetic  properties,  Pholcodine  is  a  cough  suppressant  with  mild  sedative  but  linle  analgesic 
action.  It  can  relieve  local  irritation  of  the  respiratory  tract  for  about  4  to  5  hours.  Pholcodine  is  indicated  for  the  relief  of  unproductive  cough  RECOMMENDED  DOSAGE: 
Using  the  measuring  cup  provided,  the  following  doses  are  to  be  given  2  to  3  times  a  day.  Children  1-2  years:  2.5ml,  3-5  years  :  5ml,  6-10  years  :  5ml  to  10ml.  CONTRA- 
INDICATIONS, WARNINGS  ON  RACK  a)  As  with  other  products  containing  antihistamines  Tixvlix  carries  the  following  statutory  warnings:-  'May  cause  drowsiness  11 
affected  do  not  drive  or  operate  machinery  .  Avoid  alcoholic  drink  '  b)  Parents  are  advised  to  consult  their  pharmacist  or  doctor  if  their  child  is  taking  other  medicines  c)  There  is  a 
warning  against  exceeding  the  staled  dose  PHARMACEUTICAL  PRECAUTIONS:  Tixvlix  should  be  protected  from  light  and  stored 
DUllding  DrandS  lOr  yOU  and  yOUr  CUStOmerS.  at  a  temperature  below  25"C.  LEGAL  CATEGORY:  Pharmacy  medicine  (B  PRODUCT  LICENCE  NUMBER:  PL  0255/0026 
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process,  the  rest  of  the  workforce  is 
infected  and  rendered  unfit. 

The  discomfort  and  aches  and  pains  may 
be  effectively  treated  with  aspirin  or 
paracetamol,  remembering  the  dangers  of 
aspirin  for  those  taking  anticoagulants  or 
who  have  gastrointestinal  disorders  (and 
not  forgetting  that  aspirin  should  not  be 
given  to  children). 

There  is  little  advantage  in  choosing  the 
most  highly  priced  formulation.  The  drug 
only  works  after  it  has  been  absorbed, 
other  considerations  are  secondary. 

Fever  and  high  temperature  can  be 
controlled  again  with  aspirin  and 
paracetamol.  Inflammation  in  joints 
producing  localised  discomfort  will  need  an 
anti-inflammatory  agent.  Here  ibuprofen 
comes  into  its  own. 

Antihistamines  are  useful  for  drying  up 
head  colds.  The  older  generation  — 
chlorpheniramine,  brompheniramine  —  are 
more  likely  to  cause  drowsiness.  The 
newer  ones  like  terfenadine  and  astemizole 
are  claimed  not  to  have  these  undesirable 
side-effects.  Antihistamines  are 
contraindicated  in  glaucoma,  so  take  care 
when  a  customer  admits  to  using  eye  drops. 

Decongestants  like  ephedrine  and 
pseudoephedrine  can  also  be  used, 
however  they  are  intended  for  short  term 
use  only.  If  used  for  more  than  a  few  days, 
they  can  cause  rebound  congestion  on 
stopping.  These  products  should  not  be 
used  by  people  with  high  blood  pressure  as 
they  themselves  can  cause  blood  pressure 
to  rise. 

Associated  problems 

Earache  may  be  the  result  of  an  infection  of 
the  middle  ear,  a  mucus  plug  blocking  the 


Eustachian  tube  —  which  equalises  the 
pressure  on  either  side  of  the  eardrum  —  or 
wax.  The  safest  course  of  action  is  to  refer 
to  the  pharmacist. 

Nausea  and  vomiting  may  be  caused  by 
swallowed  mucus  or  even  the  medication 
being  taken.  Symptomatic  relief  is 
indicated. 

Gastritis  is  inflammation  of  the  stomach 
lining  and,  as  in  the  case  of  nausea  and 
vomiting  described  above,  could  easily  be 
medication-linked.  Soothing  antacids  help, 
but  do  remember  that  many  antacids 
inactivate  certain  antibiotics.  An  excess  of 
magnesium-containing  antacids  will  produce 
profuse  diarrhoea. 

Skincare  may  not  seem  to  have  any 
connection  with  the  choice  of  a  cough  or 
cold  preparation.  But  think  how  many 
patients  suffer  from  a  crop  of  cold  sores 
whenever  they  are  low  or  catch  an 
infection.  Think  also  of  the  acutely  sensitive 
nose  of  a  patient  with  a  streaming  head 
cold. 

The  role  of  the  trained  counter  assistant 
is  that  of  an  informed  facilitator.  With  her 
aid,  the  patient  will  be  given  access  to  the 
best  potent  medicine  available.  Importantly 
both  the  obvious  and  the  hidden 
complications  of  the  condition  described  will 
have  been  considered  prior  to  the 
recommendation  of  a  specific  product. 

You  might  like  nc5w  to  make  a  list  of  the 
products  from  your  ranges  that  are  suitable 
for  particular  coughs  and  colds.  Try  to 
match  up  the  ingredients  with  their  uses. 


Cold  remedies  are  featured  in  this  month 's 
OTC  medicines  listing,  beginning  on  p27 of 
this  issue.  Cough  remedies  will  be  featured  in 
next  month 's  issue. 


The  natural  remedies  market  as  growing  fast  and  demand 
as  Oil  and  Pastilles  is  growing  fastest  of  all 

More  and  more  people  are  turning  to  the  major  brand  Olbas 
relief  from  catarrh,  nasal  congestion  and  sinus  trouble. 

more  and  more  people  are  going  to  see  our  striking 

dwertising  campaign  in  magazines  and  national  press. 

And  the  more  you  stock,  display  and  recommend  Olbas 
HI  and  Pastilles  the  more  your  sales  will  grow.  Naturally. 
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Recommending  for  sore  throats 


"I've  got  a  sore  throat.  What  can  you 
recommend."  How  many  times  do 
you  hear  that  during  the  Winter 

months?  But  are  all  the  lozenges  and 
mouth  sprays  the  same?  Over  the 

Counter  explains  this  painful  subject 

Among  the  ranges  of  over  the  counter 
medicines  there  are  those  which  cure  and 
those  that  merely  offer  symptomatic  relief, 
easing  the  condition  until  the  underlying 
problem  goes  away  or  is  sorted  out  by  the 
body's  own  defences.  Athlete's  foot 
creams,  sprays  and  powders  might  be  one 
example  of  a  cure  since  they  kill  the  fungus 
causing  the  redness  and  cracking.  But  like 
colds,  sore  throats  for  the  most  part 
present  opportunities  only  for  symptomatic 
relief. 

Most  sore  throats  are  caused  by  viruses 
for  which  there  is  no  cure,  but  pharmacies 
have  plenty  to  offer  to  make  sufferers  more 
comfortable  for  their  duration;  most  sore 
throats  last  for  between  three  and  seven 
days. 

The  main  symptoms  are  a  raw  feeling, 
pain  on  swallowing  and  sometimes 
hoarseness.  Sore  throats  are  often 
associated  with  a  cold;  if  not  further 
questioning  will  help  find  out  if  you  need  to 
ask  your  pharmacist  for  help.  Remember 
the  2-WHAM  questions  (see  p6). 

Answers  that  should  make  you  cautious 
are  hoarseness  lasting  two  or  three  weeks, 
with  difficulty  in  swallowing.  This  suggests 
more  than  simple  laryngitis  (inflammation  of 
the  vocal  cords)  which  usually  disappears 
after  a  few  days. 

Always  asking  who  a  medicine  is  for 
should  lead  you  to  further  questions  on  how 
long  the  sufferer  has  had  the  problem,  its 
severity  and  any  associated  symptoms. In  a 
child  a  raised  temperature  and  a  persistent 
sore  throat  are  pointers  to  a  bacterial 
infection  which  will  need  to  be  treated  by  a 
GP.  If  a  bacterial  infection  is  confirmed, 
prompt  treatment  is  necessary  to  prevent 
an  ear  infection  caused  by  bacteria 
travelling  up  the  Eustachian  tube. 
Recurrent  infections  of  the  tonsils  in  the 
school  child  will  eventually  raise  questions 
about  surgical  removal.  Advise  your 
pharmacist  of  any  suspicions. 


Always  ask  the  customer  if  the  person 
for  whom  the  sore  throat  remedy  is  required 
is  taking  any  other  medicines.  Some  inhalers 
can  create  the  right  conditions  for  infections 
or  loss  of  voice ;  other  drugs  may  have 
potentially  dangerous  side-effects  in  which 
sore  throat  is  the  first  symptom.  Refer 
these  customers  to  your  pharmacist  for 
advice. 

If  you  have  excluded  probable  bacterial 
infection  (raised  temperature,  several  days 
duration,  sufferer  a  child)  and  you  have 
decided  the  sore  throat  is  a  simple,  cold- 
related  example,  then  you  can  think  about 
over  the  counter  solutions. 

Customer  preference 

Recommend  pastilles,  lozenges, 
mouthwashes,  sprays,  or  ordinary 
painkillers  depending  on  your  customers 
preference.  Pastilles  chiefly  soothe  the 
throat  by  stimulating  the  production  of 
saliva  which  helps  keep  the  inflamed  surface 
moist.  Particular  flavour  preferences  are 
well  catered  for  by  the  ranges  produced  by 
manufacturers. 

Boiled  sweets  may  be  considered  to  be 
suitable  for  this  purpose,  but  their  sugar 
content  is  not  to  be  recommended,  because 
of  its  potential  for  causing  tooth  decay. 
Indeed  one  hazard  of  lozenges  and  pastilles 
is  that  people  tend  to  like  the  taste  and  eat 
them  like  sweets,  so  always  draw  attention 
to  any  recommended  daily  maximum 
dosages,  printed  on  the  packs. 

Some  sore  throat  remedies  contain 
antibacterial  and  antifungal  agents  like 
domiphen  bromide,  cetalkonium  chloride, 
dequalinium  chloride,  cetylpyridinium 
chloride,  amylmetacresol  and  phenol. 
Whether  this  contributes  to  their  effects  is 
not  clear.  Others  contain  anaesthetic  agents 
like  benzocaine  which  numb  the  tongue  and 
throat.  This  can  be  useful,  but  can  make 
swallowing  difficult  in  children  and  the 
elderly  because  of  the  loss  of  sensation. 

Mouthwashes  or  sprays  usually  contain 
antibacterial  agents  which  make  them  useful 
where  a  sore  throat  is  bacterial  in  origin. 
Anti-inflammatory  mouthwashes  and 
sprays,  containing  benzydamine,  will 
reduce  pain  and  inflammation.  Sprays  can 
generally  be  used  in  children  over  six,  but 
the  technique  for  the  proper  use  of  a 
mouthwash  is  usually  beyond  children  until 


they  reach  their  teenage  years. 

Lastly,  don't  forget  ordinary  painkillers 
as  an  answer  to  sore  throats.  Paracetamol 
can  be  used  by  both  adults  and  children; 
aspirin  may  be  more  effective,  particularly  if 
used  as  a  gargle,  but  should  only  be 
recommended  for  adults.  Ibuprofen  is  a 
useful  alternative.  Generally,  though,  for 
sore  throats  a  local  approach  will  give  better 
results. 


Sore  throat  remedies  will  be  featured  in  the 
final  instalment  of  our  guide  to  OTC 
medicines  in  next  month 's  Over  the  Counter. 


The  National  Pharmaceutical 
Association's  "Ask  your  pharmacist' ' 
series  of  Questions  and  Answers  is 
syndicated  to  newspapers  up  and  down  the 
country  on  a  monthly  basis.  Each  issue  of 
Over  the  Counter  ieatures  the  next 
month's  "Q&A"s 


/ 'm  dreading  the  onset  of  Winter  —  as  soon  as 
the  cold  weather  begins  I  start  suffering  from 
cold  feet  and  chilblains.  Any  advice  on  how  I 
can  avoid  the  problem  this  year? 
Chilblains  are  thought  to  be  caused  by  dampness, 
exposure  to  draughts  or  poor  circulation.  Symptoms 
are  redness,  tingling,  itching  and  inflammation  and 
swelling.  If  you  have  a  tendency  to  develop  chilblains, 
you  can  often  avoid  them  by  taking  the  following 
precautions:  in  cold  weather,  avoid  heating  your  feet 
up  too  quickly  in  front  of  a  fire,  or  resting  them  on  a  hot 
water  bottle.  Wear  long  woolly  socks,  leg  warmers  or 
boots  to  make  sure  footwear  is  not  too  tight.  Regular 
foot  exercises  and  alternate  bathing  in  warm  and  cold 
wafer  will  help  stimulate  circulation.  If  you  are 
unfortunate  enough  to  develop  chilblains,  ask  your 
pharmacist  about  how  to  treat  them 
/  'm  confused.  The  label  on  my  medicine  says 


'  'take  with  meals ' '  —  does  this  mean  before  or 
after  a  meal? 

In  most  cases  when  the  label  reads  "take  with  meals" 
it  is  best  to  take  the  medicine  immediately  after  eating 
a  meal.  If  you  do  not  understand  the  label,  or  don't 
know  how  to  take  your  medicines,  remember  always 
ask  your  pharmacist  for  advice. 
/  have  recently  had  a  mastectomy.  What 
deodorant  would  it  be  advisable  for  me  to  use 
now? 

If  you  are  having  follow-up  radiotherapy,  your 
radiologist  should  have  explained  to  you  that  you  will 
not  be  able  to  use  any  deodorant  during  the  treatment. 
Otherwise,  it  is  suggested  that  you  use  a  non-allergenic 
and  non-perfumed  deodorant.  Apply  the  deodorant  to 
a  small  area  of  your  armpit  for  a  few  days  to  make  sure 
you  are  not  getting  a  reaction  to  it.  Your  pharmacist 
will  be  able  to  recommend  a  suitable  product. 
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The  complete  guide  to 
throat  ease  this  Winter 


Summer  1990  will  go  on  record  as  being  one 
of,  if  not  the  hottest  since  records  began. 
However,  such  is  the  unpredictable  nature  of 
the  British  climate,  it  is  possible  the  first 
Winter  of  the  decade  will  be  a  real  horror. 

Whatever  the  weather  though,  coughs, 
colds  and  sore  throats  can  strike  at  any  time, 
especially  if  we  are  to  be  confronted  by 
another  typically  British  Winter  —  rain, 
sleet,  snow  and  freezing  cold  winds. 

So  who  will  the  long  suffering  British 
people  turn  to  for  advice  on  how  to  best  fight 
sore  throats,  coughs,  colds,  catarrh  and 
other  flu  symptoms?  Of  course,  they  will 
turn  to  pharmacists  who  then  must  provide 
effective  products  for  the  consumer. 

Since  1817,  Ernest  Jackson  have  been 
caring  for  the  health  of  the  British  public,  and 
they  are  now  the  biggest  manufacturer  of 
medicated  pastilles  in  the  UK. 

From  their  Crediton  base  in  deepest 
Devon,  Ernest  Jackson's  150  employees 
help  to  manufacture  over  one  million 
pastilles  a  day  for  worldwide  distribution  to 


sufferers  of  sore  throats,  coughs  and  colds. 

The  manufacturing  plant  has  undergone  a 
great  deal  of  investment  and  modernisation 
in  recent  years  and  now  boasts  some  of  the 
very  latest  technology,  enabling  Jacksons  to 
keep  abreast  of  increasing  demand  and  new 
market  opportunities. 

With  an  established  reputation  for  quality, 
efficiency  and  taste,  the  Ernest  Jackson 
product  range  is  acknowledged  widely  as  the 
best  there  is,  and  this  is  further  endorsed  by 
the  success  of  the  Contract  Manufacturing 
Division,  which  manufacture  for  many  major 
pharmaceutical  companies. 

That's  a  relief 

Pharmacists  and  pharmacy  assistants  will 
constantly  be  asked  by  people  of  all  ages  for 
advice  on  what  they  need  to  relieve  their 
sore  throats.  They  will  find  that  one  of  the 
more  pleasant  and  effective  ways  to  placate  a 
sore  throat  is  with  Throaties  medicated 
pastilles. 

The  added  advantage  of  pastilles  is  the 


quick  release  of  the  active  ingredients  for 
faster  relief.  No  wonder  then  that  Jacksons 
promote  Throaties  with  the  line  "One  chew, 
medication  bursts  through".  Because  they 
are  pastilles,  Throaties  are  '  'easy  on  the 
mouth' '  and  help  to  soothe  sore  throats  in  a 
pleasant,  tasty  way  that  many  people  prefer 
to  lozenges. 

Available  in  a  total  of  five  delicious 
flavours,  Throaties  have  enjoyed  an 
unrivalled  reputation  for  excellence  in  the 
minds  —  and  throats  —  of  the  British  public 
for  a  number  of  years.  And  now  there  is  an 
even  stronger  version  for  really  sore  throats 
—  Throaties  Extra. 

Extra  strong  pastilles  for  extra  relief, 
Throaties  Extra  are  a  powerful  blend  of 
stronger  active  ingredients  that  quickly  get 
right  to  the  heart  of  the  problem,  not  only 
giving  extra  effective  relief  to  sore  throats, 
but  also  relieving  the  symptoms  of  bronchial 
catarrh,  coughs  and  colds. 

In  modern,  distinctive  packaging, 
Throaties  and  Throaties  Extra  are  certain  to 
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The  full  Throaties  range  includes  cartons  (4  flavours)  and  sachet  (5  flavours)  as  shown  above,  and  Throaties  Extra  (top) 


catch  the  eye,  and  with  a  nationwide 
advertising  campaign  on  TV-am  in  the  New 
Year,  there  is  every  chance  that  they  will  be 
the  first  thing  that  springs  to  mind  when 
people  have  a  sore  throat. 

For  specific  Winter  ailments,  Jacksons 
also  have  a  comprehensive  range  of 
medicated  pastilles  in  their  portfolio. 

The  ten-strong  Medicated  Range 
includes  well  known  names  and  proven 
products.  Gee's  Linctus  Pastilles  and 
Pholcodine  Cough  Pastilles  will  both  work 
quickly  and  effectively  on  an  irritating  cough. 
The  Children's  Cough  Pastilles  will  calm  the 
persistent  tickle  that  affects  so  many 
children,  while  Night  Cough  Pastilles  should 
soothe  that  dry,  frustrating  tickle  that  wakes 
many  people  in  the  small  hours. 

The  Medicated  Range  also  includes 
Bronchial  Catarrh  Pastilles,  Catarrh 
Pastilles,  Indigestion  Lozenges  and 
Antiseptic  Throat  Lozenges,  all  carefully 
formulated  to  meet  specific  ailments. 


Centurion  Vitamin  C  Pastilles  in  Blackcurrant  and  Orange  flavours 


A  total  of  10  products  make  up  Jackson 's  Medicated  Range 


As  people  are  recovering  from  a  cough  or 
sore  throat,  there  is  often  the  need  to 
overcome  the  dry  mouth  that  results.  Many 
customers  will  also  just  be  looking  for  a  tasty 
something  to  refresh  their  mouths.  In  both 
cases,  the  Jacksons  Traditional  Range  of 
pastilles  offers  the  perfect  solution.  The 
range  features  a  delicious  selection  of 
popular  flavours  such  as  Blackcurrant  & 
Glycerine,  Lemon  Glycerine  &  Honey, 
Natural  Oil  of  Lemon,  Pine  &  Eucalyptus  and 
Orange  &  Glycerine. 

Probably  the  best  way  to  display  the 
complete  Jacksons  range  of  pastilles  is  in  the 
special  "Pop  in  a  Pastille' '  tower  dispenser. 
Space  conscious  and  easily  refillable,  the 
eyecatching  tower  dispenser  is  the  ideal  way 
to  present  the  complete  Jacksons  medicated 
pastilles  range,  and  is  available  fully  stocked. 
So  when  assistants  are  asked,  it  is  easy  to 
turn  to  Ernest  Jackson,  and  tell  customers  to 
"Pop  in  a  Pastille". 

Zensational  news 

As  Ernest  Jackson  are  the  biggest 
manufacturer  of  medicated  pastilles  in  the 
country,  it  is  a  little  ironic  that  their  major 
new  product  this  Winter  is  a  lozenge: 
Zensyls. 

Zensyls  are  powerful  antiseptic  throat 
lozenges  with  a  delicious  lime  flavour. 
Jacksons  claim  that  the  special  antiseptic 
formulation  will  help  kill  germs  that  cause 
sore  throats  and  confidently  believe  that 
Zensyls  will  very  quickly  become  a  leading 
force  in  the  semi-ethical  sector  of  the  sore 
throat  market. 

Their  confidence  is  based  on  extensive 
consumer  research  that  was  conducted 
throughout  the  development  of  Zensyls, 
which  indicated  a  very  positive  response  to 
the  product  for  its  efficacy  and  its  flavour,  the 
packaging,  and  the  very  competitive  retail 


price  of  £1.19. 

Zensyls  will  be  positioned  as  '  Antiseptic 
throat  therapy  in  a  lozenge' '  in  a  major 
national  Press  advertising  campaign  that  will 
run  from  November  1990  to  March  1991. 
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'The  Pop  In  a  Pastille '  stand 


Vitamin  C  for  yourself 

Part  of  the  fight  to  keep  Winter's  ailments  at 
bay  is  a  regular  intake  of  vitamin  C  for  all  the 
family.  There  is  no  tastier  way  of  ensuring 
that  the  whole  family  gets  its  full  intake  of 
vitamin  c  than  Centurion  Orange  or 
Blackcurrant  Vitamin  C  pastilles.  One 
pastille  a  day  gives  an  adult  all  the  vitamin  C 
that  is  needed.  There  will  be  no  problems 
getting  the  kids  to  take  their  vitamins  either, 
because  of  the  delicious  flavours. 

And  that's  not  all 

As  you  have  seen,  Ernest  Jackson  offer  a 
whole  range  of  effective  and  tasty  remedies 
for  a  wide  variety  of  Winter  ailments.  But, 
that  is  not  all  they  do. . . 

Most  pharmacies  carry  a  fairly  wide 
range  of  confectionery  and  it  is  quite  possible 
that  much  of  it  is  supplied  by  Ernest  Jackson. 

For  example,  a  very  popular  line  in 
chemists  is  diabetic  chocolate,  and  Ernest 
Jackson  now  produce  the  best  selling 
pharmacy  brand,  Special  Recipe.  The 
extensive  range  of  chocolate  and  pastilles  are 
all  totally  suitable  for  diabetics,  and  because 
Special  Recipe  chocolate  contains  fewer 
calories  than  ordinary  chocolate,  it  is  proving 
to  be  a  popular  choice  with  the  health 
conscious  too. 

Years  of  supplying  the  pharmacy  trade 
has  helped  Jacksons  to  understand  their 
needs,  and  this  year  sees  the  launch  of  a  new 
range,  Classic  Lozenges,  that  have  been 
especially  developed  for  pharmacies.  In 
three  delicious  flavours,  the  blister  packed 
lozenges  will  warm,  soothe  and  relieve. 

And  talking  of '  'classics' ',  Imps  is  a  name 
that  has  been  on  peoples  lips  for  over  60 
years  now.  The  popular  little  liquorice  and 
menthol  flavoured  Imps  have  a  reputation 
that  is  famous  around  the  world,  while 
Jackson's  Devon  Violet  and  Devon  Floral 
Cachous  also  enjoy  a  reputation  that  is  the 
envy  of  many. 

The  range  that  Ernest  Jackson  and  Co 
Ltd  can  offer  the  pharmacist  is  vast,  covering 
Proctors  Pinelyptus  Pastilles  for  a  husky 
voice,  Gastrils  Indigestion  and  Heartburn 
Pastilles  and  the  many  products  already 
featured.  Jacksons  is  a  name  that  both  the 
pharmacist  and  the  public  can  turn  to, 
whatever  the  weather,  and  trust  every  time. 

For  further  information  about  the  full 
Ernest  Jackson  range,  write  to  Lee  Walker, 
Ernest  Jackson  &  Co  Ltd,  29  High  Street, 
Crediton,  Devon  EX17  3  A  P.  Tel:  03632  2251. 


BEAUTY  BASICS 


Choosing  first  make-up  is  like  learning  to  drive  —  if  you  pick  up  bad  habits 
initially,  it  can  take  years  to  get  rid  of  them.  We  take  a  look  at  ranges  and 
shades  for  your  younger  customers  and  offer  some  tips  on  recommending 
cosmetics  to  first  time  users. 


We  can  all  remember  our  first  experience 
with  make-up,  sitting  in  front  of  the 
dressing  table  mirror  with  mum's  blues  and 
greens  trying  desperately  to  look  grown  up! 
Some  of  us  might  have  succeeded,  but  most 
of  us  will  have  created  faces  fit  only  for  the 
circus. 

Some  girls  take  to  applying  make-up  like 
ducks  to  water,  others  need  a  little  help. 
Swot  up  on  our  basic  make-up  and  skincare 
routines  and  you'll  be  able  to  offer  them  all 
the  advice  they  need  for  their  first 
encounter  with  colour. 


First  things  first  —  most  young  girls  start 
experimenting  with  cosmetics  at  a  time 
when  they  are  prone  to  problem  skin,  or 
worst  of  all,  pimples!  Therefore  it's 
important  that  they  take  care  of  their  skin 
and  learn  how  to  remove  all  traces  of  make- 
up at  the  end  of  the  day.  Even  girls  lucky 
enough  to  have  perfect  skin  need  to  be 
shown  a  basic  skin  drill  —  learning  how  to 
apply  make-up  goes  hand  in  hand  with 
learning  basic  skincare  and  the  earlier  good 
skincare  takes  place,  the  better! 

This  is  where  you  come  in  —  you  should 
be  able  to  show  your  customers  how  to  care 
for  their  complexions  and  how  to  apply 
make-up  shades  to  suit  their  colouring. 
Remember  young  customers  are  on  a 
budget,  so  wise-up  to  some  of  the  less 
expensive  ranges  so  that  you  can  offer 
young  shoppers  a  well  informed  choice. 

We've  designed  a  basic  face  drill  aimed 
specifically  at  young  girls  just  starting  to 
experiment  with  make-up.  It's  quick  but 
thorough  and  will  give  you  some  guidelines 
when  confronted  with  these  eager 
consumers.  There  are  three  basic  steps  to 
this  drill  and  it  has  been  designed  to  fit  into 
any  busy  young  lifestyle: 


Step  one:  The  corner  stone  of  any  routine 
is  cleansing  —  getting  the  face  deep-down 
clean  without  stripping  it  of  essential  oils. 
Determine  your  customer's  skin  type 
before  recommending  a  cleanser.  Ideal 
products  for  young  customers  on  a  budget 
include  Anne  French  deep  cleansing  milk; 
the  Nivea  facials  cleanser;  Timotei  deep 
cleansing  lotion  or  for  slightly  oilier  skins, 
the  facial  wash. 

Customers  with  slightly  sensitive  skin 
should  be  steered  towards  perfume  and 
allergy  free  ranges  such  as  Simple  or  Pure 
&  Simple.  For  problem  skins,  Clearasil 
medicated  milk  is  a  good  option. 

Cleanser  should  be  applied  with  cotton 
wool  in  upward,  circular  movements  from 
the  neck  to  the  forehead. 

For  customers  who  prefer  to  cleanse 
with  soap  and  water,  recommend  some  of 
the  medicated  soap  bars  on  your  shelves 
such  as  the  Albion  medicated  soap. 
Alternatively  facial  washes  like  Biactol  or 
Cepton  are  also  a  good  bet  —  but  they  must 
be  rinsed  off  properly  to  avoid  drying  the 
skin. 

Step  two:  Toning  is  important  to  remove 
any  last  traces  of  cleanser.  Not  only  will  it 
refresh  the  face,  but  it  will  also  get  rid  of 
any  last  traces  of  grease.  Try- 
recommending  some  of  the  oil  free 
formulations  for  problem  skin,  otherwise 
match  up  toners  with  cleansers  to  suit  skin 
types.  Toner  should  also  be  applied  with 
cotton  wool  pads  in  sweeping,  upward 
movements,  but  remember,  gently  does  it! 
Step  three:  Moisturising  is  the  last,  but  by 
no  means  the  least,  step.  When 
recommending  a  moisturiser,  remember 
that  skins  vary  widely.  As  teenage  skins 
tend  to  be  slightly  oily,  try  recommending 
some  of  the  oil-free  formulations  such  as 
Pure  &  Simple  oil  free  moisturiser.  The 
emphasis  for  young  skin  should  be  on  light 
moisturisers  —  anything  too  heavy  will  clog 
the  pores  and  cause  a  nasty  attack  of  the 
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greasies!  Moistunser  should  be  applied 
twice  a  day,  morning  and  night;  starting 
young  means  you'll  reap  the  rewards  in  later 
life.  Just  enough  moisturiser  to  do  the  job 
should  be  applied,  excess  will  only  pool  on 
the  skin  surface. 

Back  to  base 

Now  it's  time  to  look  at  cosmetics.  The 
emphasis  for  first  make-up  should  be  light, 
subtle  and  natural  looking.  Young,  fresh 
complexions  don't  need  a  lot  of  colour  and 
routines  should  be  kept  simple.  The  look  for 
the  90s  is  back  to  nature  and  so  most 
cosmetic  shades  lining  your  shelves  will  be 
soft,  gentle  and  perfectly  suited  to  young 
skins. 


It's  inevitable  that  teenagers  will  want  to 
try  out  foundation  but  basically,  in  early 
years  it  should  not  be  necessary.  However, 
if  they  insist,  steer  them  towards  the  lighter 
varieties  such  as  Max  Factor's  sheer  genius 
or  their  invisible  foundation.  For  oily 
complexions,  look  to  oil  free  formulations. 
We  also  like  Maxi's  no  shine  make-up. 

Choosing  a  foundation  shade  can  be 
tricky,  but  our  basic  guide  (right),  should 
help.  The  process  can  take  some  time,  but 
it's  important  to  get  it  right  at  this  early 
stage.  Stress  the  importance  of  blending 
foundation  correctly  and,  if  possible, 
applying  it  with  a  damp  sponge.  It  takes 
practice  to  get  it  right,  but  it  does  help  to 
dot  the  foundation  all  over  the  face,  and  use 
downward  and  outward  strokes.  If 
concealer  is  used,  it  should  be  applied 
before  the  foundation  and  patted  to  blend  — 
rubbing  will  simply  remove  it.  Rimmel's 
hide  the  blemish  stick  is  a  good  one  to 
recommend. 

However,  we  much  prefer  the  tinted 
moisturisers  on  the  market  at  the  moment. 
They  can  give  a  hint  of  a  glow  without  being 
too  obvious ,  and  they  treat  the  skin  at  the 
same  time! 


Make  'em  blush 

Blusher  colours  at  the  moment  are  gentle, 
creating  natural  looking  glowing  cheeks.  We 
like  Rimmel's  cheek  colour  collection  in 
pink  and  copper  or  bronze  and  tawny. 
Blusher  should  be  applied  along  the 
cheekbone  starting  right  under  the  outer 
edge  of  the  iris  and  feathering  into  the 
hairline  at  the  top  of  the  ear.  It  should  not 
cover  the  top  of  the  cheekbone  or  go  below 
the  cheek  hollow. 

Eyeing  up  the  colour 

Persuade  first  time  make-up  users  to  put 
the  emphasis  on  their  eyes  and  to 
experiment  with  various  shades  until  they 
get  the  colours  that  suit  them  best. 
Remember,  subtlety  is  the  key  here  —  no 
black  eyes  or  circus  colours!  It's  probably 
wise  to  recommend  palettes  of  colours  so 
that  teenagers  can  experiment.  We  like  the 
Sensiq  shadow  silk  trios  or  the  Maxi  eye 
shadow  quartette. 

Obviously,  help  young  customers  to 
choose  eye  shades  to  suit  their  own  eye 
colours,  but  encourage  them  to  mix  and 
match  —  it's  all  about  experimenting.  Eye 
liner  and  mascara  are  a  must,  but  it  is 
important  to  show  first  time  users  the 
importance  of  applying  them  gently  —  the 
eye  area  is  very  delicate  and  should  be 
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treated  accordingly! 

It  is  usually  best  to  apply  more  than  one 
colour  to  the  eye  area  —  shading  the  outer 
half  of  the  upper  and  lower  lids  will  help  to 
open  the  eyes  especially  if  a  paler  shade  is 
applied  to  the  inner  lid.  Remind  customers 
that  their  eyes  don't  stop  at  the  lids, 
shading  the  brow  or  orbital  bone  is 
important  too. 

Chances  are  however,  that  first  time 
users  will  simply  favour  a  mascara  and  an 
eye  liner  —  try  to  persuade  them  to  stick 
with  this  —  it  is  far  more  flattering  and 


natural  looking  on  a  young  face.  Eye  liner 
should  always  be  smudged  to  soften  the 
effect  and  should  be  applied  working  from 
the  outside  in  to  avoid  dragging  young  skin. 
Mascara  should  be  applied  evenly  to  the 
upper  and  lower  lashes  —  there  are  so 
many  shades  to  choose  from  nowadays,  so 
they  can  often  be  matched  with  eyeliner 
shades.  Colourless  mascara  is  a  further 
option  for  a  natural  look. 


Getting  lippy 


1  Select  two  or  three  shades  that  are  in  the 
right  colour  range  for  the  customer.  These 
can  usually  be  identified  by  looking  at  skin 
tone  —  olive  skins  need  cool,  neutral  shades; 
pink  skins  suit  pinkish  beiges;  ruddy 
complexions  or  freckles  suit  warm  peaches, 
and  creamy,  light  complexions  look  best  in 
porcelain  or  ivory. 

2  To  a  clean  skin,  apply  three  thin  stripes  of 
each  foundation  along  the  jaw  line. 

3  Wait  for  a  minute  and  observe  the 
foundation  as  it  dries  checking  it  in  natural 
light.  The  wrong  shade  will  "sit"  on  the  face 
leaving  an  obvious  stripe.  The  right  colour 
will  blend  into  the  skin  with  the  edges  almost 
disappearing.  If  none  of  these  shades  is 
right,  repeat  the  process. 

4  Now  remove  the  stripes  and  apply  the 
' '  correct ' '  colour  to  the  jaw  line  —  it  should 
be  imperceptible. 

5  The  final  test  is  to  apply  the  foundation  to 
the  entire  face.  If  after  an  hour  it  still  looks 
great,  then  the  right  choice  has  been  made. 
If  it  turns  chalky,  the  shade  is  too  light,  if  it 
turns  orange,  it's  too  dark,  or  too  oily. 


Choosing  lip  shades  can  be  great  fun!  Like 
blusher,  the  right  lipstick  should 
complement  the  skin  tone.  Tester  units  are 
great  news  here,  as  customers  can  mix  and 
match  to  their  heart's  content.  Try  to  steer 
young  users  away  from  very  bright  colours, 
softer,  warmer  shades  are  far  more 
flattering.  Salmons,  pinks,  peaches  and 
even  some  of  the  clear  or  tinted  lip  glosses 
are  all  a  good  bet. 

Many  young  users  also  favour  lip 
protectors  to  keep  lips  healthy  and  slightly 
glossy.  Remember  again  that  these 
consumers  are  working  on  a  budget,  so 
stick  to  affordable  ranges.  We  like  Bourjois' 
colorissimo  or  the  Leichner  range  of 
colours. 

The  secret  when  applying  lipstick  is  to 
keep  lips  relaxed  and  to  work  from  the 
outer  edge  to  the  centre  of  the  lips. 

Remember,  the  secret  with  first  make- 
up is  to  go  gently,  to  favour  subtle,  warm 
shades  and  to  aim  for  natural,  understated 
look,  perfectly  in  tune  with  the  natural  '90s. 
Make  sure  that  your  advice  to  first  time 
users  is  not  too  complicated  —  wearing 
make-up  should  be  fun  and  as  girls  turn  to 
cosmetics  earlier  than  ever  these  days,  its 
important  that  they  get  good,  sound  advice 
from  the  outset.  Now  it's  over  to  you! 


Work  from  the  outer  edge  to  the  centre  when  applying  lipstick 
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Win  a 

Sony 
Walkman1 

with 
Alberto 
One  Step 
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The  arrival  of  the  combined  shampoo  and  conditioner  appeared  to  be  the 
unique  solution  to  all  our  haircare  problems  in  today's  hectic  life.  However, 
research  has  shown  that  although  the  convenience  of  the  products  are  a  real 
benefit,  some  consumer  concern  emerged  about  the  conditioning  performance 
of  those  available.  To  meet  this  need  Alberto  formulated  a  new,  high 
performance,  two  in  one  product  with  different  levels  of  conditioners  to  suit 
everyone's  conditioning  needs  in  one  step. 

Alberto  One  Step  offers  three  levels  of  conditioning:  Level  One  —  Light 
—  for  frequent  use,  providing  sufficient  conditioning  how  ever  often  you 
wash  your  hair;  Level  Two  —  Super,  Extra  Body  formula  —  has  more 
conditioner  to  give  volume  to  fine  hair  and  boost  dull,  lifeless  hair,  giving 
maximum  volume  and  manageability;  Level  Three  —  Deep  Dry/Treated 
formula  —  has  deep  conditioning  for  dry  hair  caused  by  the  rigours  of 
chemical  treatments,  or  for  damaged  hair  to  restore  shine  and  lustre. 

Three  Level  success 

The  three  One  Step  levels  are  rich  and  creamy  with  a  fresh  fragrance  and  are 
strikingly  packaged  in  distinctive  blue/aqua  bottles  with  flip  top  lids.  One 
Step's  conditioning  action  allows  easy  combing  after  use,  leaving  the  hair 
clean,  fresh  and  properly  conditioned. 

Alberto  are  supporting  this  major  launch  with  a  £5.1m  television 
advertising  campaign,  consumer  trial  in  5  million  homes  and  an  intensive  PR 
and  promotion  programme. 


To  coincide  with  the  launch  of  One  Step  Alberto  offer  you  the  chance  to 
win  a  fabulous  two-in-one  prize  to  enjoy  while  you're  on  the  move  or  just 
relaxing.  There  are  ten  Sony  Walkman  Sports  to  be  won  in  their  One  Step 
competition.  The  Sony  Walkman  Sports  has  a  digital  radio  and  cassette  in 
one,  so  you'll  be  one  step  ahead  in  style.  Every  entrant  gets  a  free  One  Step 
sample  to  try. 

The  Competition  —  three  girls,  three 
levels.  One  Step 

To  win  a  Sony  Walkman  Sports,  just  decide  which  One  Step  level  each  of  the 
following  girls  uses  to  stay  one  step  ahead  in  the  haircare  stakes. 

Sue  travels  all  over  the  world  as  an  air  stewardess  and  her  tight  schedule 
means  she  always  has  to  be  ready  and  looking  smart  to  welcome  her  passengers 
aboard.  Long  flights  and  pressurised  aircraft  conditions  however,  can  take 
their  toll  on  Sue's  fine  hair,  causing  it  to  droop  and  become  dull.  With  her  One 
Step  in  her  hand  baggage  on  every  trip  she  can  wash  and  condition  her  hair 
back  to  life  without  delay,  leaving  it  beautifully  conditioned,  full  of  body  and 
ready  for  take-off! 

Fiona's  life  as  an  advertising  executive  is  hectic  and  means  frequent  early 
morning  meetings  in  the  city  for  which  she  has  to  be  punctual  and 
immaculately  groomed.  One  Step  cares  for  her  hair  quickly  and  efficiently 
in  those  rushed  mornings  w  ithout  fuss,  and  again  after  a  lunchtime  swim  or 
a  game  of  squash,  so  she  returns  to  her  clients  on  time  and  w  ithout  a  hair  out 
of  place  —  thanks  to  One  Step. 

As  a  professional  hair  stylist,  Linda  is  of  course  a  walking  advertisement 
for  her  clients.  Masses  of  newly  permed  bubbly  curls  with  lots  of  blonde 
highlights  match  her  bright  personality,  but  she  knows  only  too  well  how  her 
treated  hair  needs  special  care  to  keep  it  looking  its  best.  One  Step  cleanses 
and  conditions  Linda's  hair  fast  and  beautifully  so  she's  never  late  for  her  first 
appointment  at  a  salon,  or  for  that  important  dinner  date! 


Sue  uses  Alberto  One  Step  Level  

Fiona  uses  Alberto  One  Step  Level  

Linda  uses  Alberto  One  Step  Level  

For  conditioning  performance  I  use  One  Step  because  (add  no  more  than  1 5 
words)  


I  would  like  to  try  new  Alberto  One  Step. 
Please  send  me: 

Level  1G  Level  2D  Level  3D 
Name  

Address  (work)  


Send  vour  entrv  to  One  Step  Competition,  PO  Box  6, 
Hampton,  Middlesex  TW12  2HE. 

Rules 

I .  The  judges  decision  is  final.  2.  Closing  date  for  the  competition  is  November  30.  3. 
Winners  will  be  notified  by  December  31.  4.  Employees  of  Alberto  Culver,  Ben/i  Retail 
Publications  Lid  and  their  families  are  not  eligible  to  enter. 


WINDOW  DISPLAY 

Christmas  — 
and  after 

In  the  first  of  a  new,  occasional  series  on  seasonal  display 
themes,  Beverly  Fuller  provides  a  few  ideas  to  make  your 
windows  stand  out  and  attract  customers  during  the  biggest 
shopping  season  of  all 


There  is  no  doubt  that  Christmas 
represents  the  most  important  display 
opportunity  of  the  year.  The  current 
economic  climate  makes  it  even  more  vital 
to  make  your  window  the  most  exciting  it 
can  possibly  be. 

Many  stores  and  pharmacies  depend  on 
Christmas  for  a  major  proportion  of  the 
year's  profits.  Shoppers  are  out  in  force 
with  money  to  spend,  searching  for  gifts. 
The  best  stimulus  for  Christmas  business  is 


a  strong  Christmas  atmosphere. 

Promoting  the  festive  season  usually 
means  a  large  investment  in  decorations  for 
creating  attractivity.  Directing  customers' 
gaze  to  your  shop  needs  visual  fascination 
from  your  window  —  then  on  to  the 
welcoming  entrance  —  and  all  over  the 
sales  area. 

Your  window  displays  must  be 
attractive,  inviting,  promising,  animated  — 
constantly  signalling  gift  ideas  to  passing 


buyers.  Here's  a  real  chance  to  "pull  out  all 
the  stops"  and  create  a  truly  impressive 
window  display  to  help  your  pharmacy  win 
its  share  of  Christmas  business  and  out- 
shine your  competitors. 


Creating  something  special 

So  how  do  you  make  your  shop  stand  out 
from  the  rest?  How  do  you  create 
something  really  special?  Some  people  think 
it  trendy  and  up-market  to  design  a  display 
which  has  no  connection  at  all  with  the 
Christmas  season.  This  is  not  the  way  to 
beat  the  competition.  Your  aim  is  to  attract 
lots  of  customers  inside  your  shop,  so  stay 
with  the  festive  theme  to  get  your 
customers  into  gift-buying  mode. 

Your  Christmas  presentation  can  include 
almost  any  type  of  merchandise  from 
perfumes,  cosmetics,  luxury  bath  products 
and  soaps  to  slimming,  travel  goods, 
medicines,  photographic  and  electrical 
items  and  a  whole  variety  of  gift 
suggestions. 

Sticking  to  the  tried  and  tested 
Christmas  and  festive  themes  does  not 
mean  that  your  window  has  to  be 
conventional  and  boring.  Add  your  own 
personal  originality  to  Santa  Claus,  his 
reindeer,  Santa's  workshop,  some  flying 
angels,  the  three  Kings,  the  manger,  carol 
singers,  skating,  a  snow  scene,  pantomime 
and  party  time. 


IS 
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Here  are  a  few  detailed  examples  you 
night  like  to  consider: 

•  Make  a  party  theme  with  streamers, 
nasks,  balloons,  clowns,  plus  a  bottle  of 
'bubbly"  and  glasses. 

•  Produce  a  Dickensian  theme  with 
:utouts  of  old  houses  and  lighted  windows, 
divide  your  shop  window  into  sections 
ibout  12"  square  by  using  black  tape  and 
;pray  snow  in  the  corners. 

•  Try  something  different  with  colour  by 
laving  your  trees  and  decorations,  tinsel, 
ibbons,  baubles  and  garlands  all  in  pastel 
shades  of  pink  or  blue. 

•  Create  a  Victorian  atmosphere  with  gift 
)oxes  and  hat  box  shapes  wrapped  in 
Christmas  paper  and  ribbons  in  cream,  pink 
ind  burgundy,  while  for  the  Christmas  tree 
idd  bottle-green  and  gold  decorations. 

•  Try  a  banquet  theme,  with  plastic  fruit 
sprayed  gold,  with  strings  of  beads, 
rherubs  and  gold  curtains. 

•  Christmas  grottos  are  always  popular. 
\dd  pine  trees,  Father  Christmas, 
'eindeer,  toys  and  lots  of  white  snow. 

•  For  a  more  sophisticated  look,  choose  a 
jothic  theme  with  an  imitation  stained  glass 
window  as  a  background.  Use  tall  red 
:andles  on  stands  with  some  artificial 
:obwebs,  plus  giant  cones,  baubles  and 
:insel  in  black,  silver  and  white. 

•  Fairies  and  stars  can  produce  a  fantasy 
effect  with  white  sprayed  tree  logs  and 
tranches.  Cover  the  floor  and  walls  with 
ridescent  material. 


•  An  all  white  theme  can  be  very  unusual, 
with  everything  including  trees,  logs, 
icicles,  snow,  baubles,  tinsel  and  garlands  in 
white.  Add  a  couple  of  polar  bears  for  good 
measure. 

Props 

What  a  huge  variety  of  props  you  have  at 
your  disposal  to  add  line  and  focus  the  eye. 
Holly,  trees,  fir  cones,  soft  toys,  winter 
flowers,  ribbons,  tinsel,  stars,  bells, 
baubles  and  garlands.  Make  them  from 
plastic,  wood,  fabrics  and  paint.  Use 
metallic  finishes  and  have  a  go  at  some 
paper  sculpture,  or  make  festoons  of 
snowflakes.  Large  cutout  trees,  fir,  spruce 
or  pine  can  be  painted  or  covered.  Cut  out 
sacks,  parcels,  candle  shapes,  animals  or 
cartoon  characters. 

Lighting 

Lighting  needs  more  than  a  passing 
thought.  Remember  to  use  low  voltage, 
high  output  lighting  for  your  overall 
illumination.  When  using  "fairy  lights"  try- 
to  avoid  multi-coloured  lights  which 
cheapen  the  display  and  distract  from  your 
merchandise.  It  is  better  to  stick  to  a  string 
of  one  colour  throughout  such  as  red,  green 
or  white.  Shaped  neon  can  be  used  for 
letters  and  holly  motifs.  Add  some  strobe 
light  tubing  to  give  animation  to  your 
window. 


...and  after  Christmas? 

After  Christmas  it's  Sale  time!  Once  the 
holiday  is  over  it  is  essential  not  to  leave 
your  Christmas  displays  cluttering  up  the 
window.  The  New  Year  should  start  with  a 
new  display,  planned  before  Christmas. 

Sales  are  an  integral  part  of  the 
marketing  strategy  of  many  shops  and 
stores.  As  soon  as  Christmas  is  over  the 
public  are  ready  to  go  bargain  hunting. 
People  are  always  motivated  by  the 
prospect  of  quality  goods  at  reduced  prices 
on  which  to  spend  their  gift  money. 

The  Sale  message  must  be  spelled  out 
loud  and  clear,  with  professionally  produced 
posters,  signs  and  large  prices.  Keep  the 
windows  filled  and  have  plenty  of  special 
offers.  It's  a  good  way  of  moving  unsold 
Christmas  stock.  If  the  bargains  are  real, 
the  window  can  quickly  be  stripped  bare,  so 
make  sure  it's  not  half  empty  on  the  first 
day.  Have  replacements  ready  before  the 
shop  opens  so  it  is  easy  to  keep  the  window 
filled. 

Ensure  your  window  is  fresh  and  bright 
with  new  ideas  all  year  round.  In  the  battle 
for  retail  customers  anything  is  fair  game  — 
but  remember,  your  merchandise  should 
always  take  pride  of  place. 


Beverly  Fuller  runs  her  own  display  design 
business  and  is  currently  a  part-time  lecturer 
at  Uxbridgc  College,  Middlesex. 
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THE  DENOREX  SENSATION. 


New  Denorex  anti-dandruff 
shampoo  is  specially  formulated 
to  combine  the  proven  effective- 
ness of  coal  tar  with  the  cooling 
anti-pruritic  effect  of  menthol.  So 
as  well  as  working  to  clear 
dandruff,  it  leaves  the  scalp 
feeling  fresh  and  invigorated. 

Denorex  fills  the  gap  between 
medical  shampoos  and  more 
cosmetic  brands  by  being  both 
highly  effective  and  pleasant  to 
use.  So  it  will  work  for  all  your 
customers. 

National  colour  press  ad- 
vertising will  be  telling  your 
customers  about  the  sensational 
feel  of  Denorex.  And  since  it  is 
only  available  in  pharmacies  - 
it'll  really  work  for  you  too. 


ANTI-DANDRUFF  SHAMPOO 


CLEARS  DANDRUFF 

•        ■  ■  :  ■  '  : 

RELIEVES  ITCHING 


mm 

WMUNDRU*  SHAMPOO 
JtiJimenrftflf 

-'-EARS  DANDRUFF 
■•  •  ' 

SOOTHES  IRRITATION  &  T.UEV£SiTCHlNQ  / 

REFRESHES  THE  SCALP  sooTHrs IRRITATION* 

.  WFRESHF.STHE  SCALP 

COOL  HERBAL  ,  ,* 
FRAGRANCE 


*  Trademark 


denorex: 
it'll  work 

TWICE 
AS  HARD 
FOR  YOU. 


Whitehall  Laboratories,  11  Chenies  Street,  ; 
London  WC1E  7ET  Tel:  071-636  8080.  J=! 


Take  three  girls... 

)ur  winners  are  model  assistants 

Music,  lights,  the  click  of  a  camera  and  action...  our  model  assistants  are 
under  the  spotlight.  Read  on  to  find  out  how  winners  Jayne  Round,  Lorraine 
Thornley  and  Elizabeth  Beaumont  got  on  in  our  Canterbury  studio... 


double  check.  "I  just  could  not  believe  my 
luck  and  was  so  sure  that  one  of  my  friends 
was  pulling  my  leg, ' '  she  told  us. 

Once  the  winners  had  been  informed, 
plans  were  made  for  their  big  day.  We 
arranged  for  the  girls  to  travel  down  to 
Canterbury  the  night  before  the  shoot  so 
they  had  a  good  night's  rest  before  the  busy 
schedule  ahead  of  them.  On  the  morning  of 
the  shoot  we  picked  them  up  from  their 
hotel  and  took  them  to  meet  our 
photographer  and  make-up  artist. 

Beforehand 

First  things  first.  A  "before"  shot  was 
taken  of  each  of  the  girls.  Then  they  were 


Juliette  adapted  her  palette  to  suit  each 
of  the  models.  A  different  colour  scheme 
was  used  for  each  of  them  and  we  decided  on 
a  slightly  sophisticated  look  using  this 
season's  shades.  Colours  were  bold  and 
clear,  but  at  the  same  time  warm  and  natural 
looking  —  totally  in  keeping  with  the  natural 
'90s.  "It's  been  great  fun,  all  of  these  girls 
have  wonderful  faces  to  work  on, "  said 
Juliette. 

Once  the  "looks"  were  created,  it  was 
back  in  front  of  the  camera  for  the  "after' ' 
shots,  and  as  the  girls  posed  for  Mike,  our 
photographer,  they  really  did  look  knock-out 
—  totally  different  from  the  three  girls  that 
walked  into  the  studio  that  morning. 

But  how  did  our  models  feel  about  their 


Three  model  assistants  in  the  hot  seat 


ell,  we  did  it!  We  finally  chose  three 
nners  out  of  the  heap  of  entries  for  our 
odel  assistant  competition.  It  wasn't  an 
sy  task.  Thanks  to  all  of  you  who  made  a 
?mendous  effort  with  your  photographs.  If 
>u  didn't  win,  don't  give  up.  Next  year  it 
uld  be  you! 


elanie  Dalziel  (centre)  and  Tony  Lamb  sort 
?  entries  watched  by  Max  Factor 's  public 
lations  manager  Andrea  Witty 


It  took  an  entire  morning  to  sift  through 
e  piles  of  shots  you  sent  to  us.  There  were 
ltries  from  all  over  the  country  and  photos 
nging  from  passport  size  snapshots  to  full 
ze  portraits.  Judges  Melanie  Dalziel,  Max 
ictor  brand  manager,  and  our  art  editor 
ony  Lamb  finally  came  up  with  the  three 
inners:  Jayne  Round  from  Lloyds  Chemist 
Wednesbury,  West  Midlands;  Lorraine 
hornley  from  A.  Butterworth  Pharmacy, 
enton,  Manchester  and  Elizabeth 
eaumont  from  Middleton  Pharmacy, 
arrow-upon-Soar  in  Leicestershire. 


was  a  difficult  decision  and  a  lot  of  thought 
id  discussion  went  into  the  choice.  "It  is 
icouraging  to  see  the  amount  of 
ithusiasm  that  this  competition  has 
aerated.  Everyone  has  made  a 
emendous  effort  with  their  photographs, ' ' 
dd  Melanie. 

Several  factors  influenced  the  judges' 
loice  —  of  paramount  importance  was  the 
lality  of  the  photographs:  "Obviously  we 
?eded  to  have  a  good,  clear  idea  of  the 
rls '  features,  some  entrants  were  sadly  let 
)wn  because  their  shots  were  out  of 
cus , "  said  Tony .  Also  important  were 
>od,  clear  eyes,  a  good  complexion  and 
rong  features.  "We  were  not  necessarily 
oking  for  conventional  beauty,  rather 
atures  we  could  work  with,"  said  Tony. 

'You  must  be  joking' 

'e  decided  to  inform  the  winners  by 
^lephone  as  soon  as  we  had  made  our 
visions  and  were  faced  with  the  same 
iaction  from  all  of  them  —  they  couldn't 
slieve  it!  Jayne  was  so  convinced  someone 
as  playing  a  practical  joke  on  her,  that  she 
'lephoned  our  office  the  following  day  to 


whisked  off  to  the  hairdressers  for  the  first 
stage  in  their  transformation.  Our  models 
were  treated  to  a  cut  and  blow  dry  at  the 
Glemby  hair  salon  in  Nasons.  The  stylists 
set  to  work,  taking  into  account  the  shape  of 
the  winners'  faces,  their  hair  type  and  the 
condition  of  their  locks.  The  results  were 
superb  and  at  that  stage  it  was  obvious  we 
were  on  line  for  some  striking  results  at  the 
end  of  the  day. 

After  the  hairdressers  it  was  a  mad  dash 
back  to  the  car  through  howling  wind  and 
rain  with  our  models  desperately  hanging  on 
to  their  crowning  glories.  Fortunately  we 
made  it  back  to  the  studio  intact  and  in  time 
for  lunch.  By  this  time  our  make-up  artist 
Juliette  was  itching  to  get  to  work  with  her 
box  of  tricks!  "I've  got  so  many  ideas  and  I 
can't  wait  to  put  them  into  action,"  she 
enthused. 

Let's  make-up 

Not  wishing  to  keep  her  waiting,  we  popped 
Elizabeth  straight  into  the  hot  seat.  She  was 
followed  by  Jayne  and  then  Lorraine.  The 
results  were  startling.  "It's  amazing  what  a 
bit  of  make-up  can  do, ' '  said  Lorraine! 


new  looks?  Elizabeth  couldn't  get  over  the 
amount  of  volume  we'd  created  with  her 
hair.  "I  love  my  make-up,  too.  It's  subtle 
but  distinctive  and  I'd  feel  comfortable 
walking  around  wearing  it, "  she  added. 

Jayne  was  speechless  about  her  new 
look.  "It  just  doesn't  look  like  me  at  all.  I  get 
a  shock  each  time  I  look  in  the  mirror.  I  hope 
I  can  do  my  own  make-up  like  this;  I  will 
certainly  try,"  she  said. 

Finally,  Lorraine:  "I  love  my  new  look,  I 
can't  wait  to  see  the  photographs! " 

And  final!} 

We  finally  left  the  studio  at  five-o'clock  after 
a  hectic,  but  very  rewarding  day.  We  were 
delighted  with  the  results  and  were  even 
more  delighted  to  find  out  that  our  winners 
felt  "totally  comfortable"  with  their  looks  — 
comfortable  enough,  in  fact,  to  travel  home 
with  make-up  intact!  "I  feel  all  set  for  a  night 
out,  it's  such  a  shame  we  have  to  go  home, " 
were  Lorraine's  parting  words. 

All  in  all,  the  day  was  a  tremendous 
success.  Turn  over  to  see  Elizabeth's  new 
look.  And  watch  out  next  month  for  Jayne, 
and  Lorraine  in  the  New  Year! 
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Elizabeth 
Beaumont 


Our  first  model,  Elizabeth  Beaumont,  is  still 
at  school  studying  for  her  A  levels.  She 
works  in  her  aunt's  pharmacy  in  Quorn  two 
nights  a  week  after  school  as  well  as  on 
Saturdays.  She  sent  off  her  photograph  a 
day  before  the  closing  date  after  being 
hounded  by  her  aunt,  Mrs  Lillian  Middleton. 
"  I  kept  putting  it  off  and  it  was  my  aunt  who 
finally  forced  me  to  get  organised.  I  just 
didn't  think  I  stood  a  chance,"  she  said. 

Elizabeth's  classic  good  looks  made  her  a 
very  satisfying  model  to  work  with.  Her 
blonde  hair  and  slightly  olive  complexion 
meant  that  she  was  particularly  suitable  for 
this  season's  natural  look. 

When  she  arrived,  Elizabeth  had  her 
blonde,  naturally  curly  hair  pulled  back  from 
her  face  and  wasn't  wearing  any  make-up  at 
all  except  for  a  slick  of  lipstick. 

All  in  the  took 

We  decided  to  aim  for  a  natural,  earthy  but 
slightly  sophisticated  look  for  Elizabeth,  to 
match  her  out-going  personality  and  varied 
lifestyle. 

Her  long  hair  was  in  pretty  good  shape 
and  we  only  needed  to  trim  off  a  few  dry 
ends.  It  had  a  natural  wave  to  it  which  we 
decided  she  wasn't  making  the  most  of.  And 
so  to  work! 

After  conditioning  and  combing  the  hair 
through,  the  salon  stylist  gently  layered 
Elizabeth's  hair,  following  its  existing  long 
layers.  Trimming  off  the  ends  gave  a  slightly 
blunter  look  and  also  got  rid  of  the  straggly 
ends  that  often  occur  with  long  hair. 


With  the  help  of  a  little  moulding  cream,  the 
hair  was  dried  upside  down.  The  sheer 
length  and  weight  of  Elizabeth's  hair  means 
that  only  a  certain  amount  of  volume  could 
be  created.  The  emphasis  here  was 
certainly  on  soft,  large  curls.  "I just  wish  I 
could  get  this  amount  of  volume  myself, ' ' 
said  Elizabeth.  We  suggested  she  continue 
to  use  a  moulding  cream  to  create  her  own 
volume.  We  also  advised  her  to  invest  in  a 
diffuser  for  extra  scrunch. 


( 5t*tk) 
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Winners  of  Max  Factor  make-up  kits 


Our  three  winners,  plus  the  22  runners  up 
listed  below,  win  a  make-up  kit,  generously 
donated  by  Max  Factor 
Runners-up 

Helen  Auckland  CD.  Bayes,  81  North  Road,  Kiruburton, 
Huddersfield 

Sarah  Basey  B  New  Chemist.  8  Station  Street, 
Kibworth  Beauchamp,  Leicester 
Vivienne  Conkn  Cranshaw  Chemist,  24  Park  Road, 
Bingley,  West  Yorkshire 

Helen  Cowdon  Butterworth's  Chemist,  677  Manchester 
Road ,  Denton ,  Manchester 
Trace*  Davis  Briggs  Chemist.  2  Station  Lane, 
Featherstone,  Wakefield 

C  J  Dunstan  Inns  and  Taylor,  115  Killigmaw  Street. 
Falmouth,  Cornwall 

Irene  Eastwood  Wigham  Pharmacy,  Main  Street, 

Aviemore,  Inveraessshire 

Been  Homer  J  V  Primrose.  40  Rashee  Road.  Ballyclare, 

co  Antrim,  Northern  Ireland 

S  Malik  Land  Chemist,  272  Stamford  HI,  London N16 

Marian  May  B  S  Birk  MPS,  168  Windermere  Avenue, 

Miilbrook ,  Southampton 


Diana  Merrill  Dodds  Chemist,  130  Northgate  Street, 
Chester 

lynne  Pride  Church  Pharmacy,  99  Queens  Road, 
Weybridge,  Surrey 

Sultana  Qureshi  Brook  Pharmacy,  236  Queens  Road, 
Halifax 

Christine  Redfern  National  Co-operative  Chemists,  52 
Rhasmaen  Street,  Llandeilo.  Dyfed 
Amanda  Shaw  P  Williams  Chemist,  35  Hospital  Street, 
Nantwieh,  Cheshire 

francie  Stratton  Tony  Stratton,  132  High  Street,  Ryde, 
Isle  of  Wight 

Marian  Taylor  Co-op  Chemist,  102  High  Street,  Arbroath 
lane  Thomas  Haltons  Chemist,  11  The  Common, 
Parbold,  NrWigan,  Lancashire 
Maureen  Thomas  The  Cross  Pharmacy,  8  High  Street, 
Inverkeitliing,  Fife 

E  WhKlaker  United  Co-op  Chemists,  17  Church  Street, 
pQuito'ri-le-Fykte,  Lancashire 
Nicola  Williams  NCC  Penygraig,  59  Tylacelyn  Road, 
Penygraig,  Rhundda,  Mid  Glamorgan 
Sharon  Worsley  Peter  Hollyman,  16  Penlan  Street, 
Pwllheli ,  Gwvnedd 


With  long  hair,  condition  is  crucial  so  we 
showed  Elizabeth  the  importance  of  a  good 
conditioning  regime  to  keep  her  curls  in 
bouncing  order. 


saaf|  naturally 


Elizabeth's  colouring  made  her  a  perfect 
choice  for  this  Autumn's  earthy  shades.  We 
favoured  a  palette  put  together  by  Max 
Factor,  with  an  emphasis  on  warm,  natural 
shades.  Nouveau  beige  Sheer  Genius 
foundation  was  used  to  warm  her 
complexion  and  complement  its  golden  hue. 
Her  face  was  then  dusted  with  a  powder. 
We  used  Max  Factor  Face  Maker  in 
translucent. 

Bright  eyes 

Elizabeth's  blue/green  eyes  meant  they 
were  suitable  for  a  number  of  eye  colours. 
We  opted  for  the  Max  Factor  Autumn 
Leaves  quartette,  a  collection  of  four  warm, 
bright,  autumnal  colours.  First  of  all,  we 
covered  the  eye  in  a  sandy  highlighter.  A 
shade  of  gold  was  then  used  on  the  lid  to 
brighten  Elizabeth's  eyes.  A  moss  green 
was  taken  into  the  socket  and  then 
continued  under  the  eye  lashes  to  open  up 
the  eyes.  A  touch  of  the  same  shade  in  the 
outside  corner  of  the  eyes  gave  them  more 
depth.  We  then  used  a  brown  kohl  pencil 
close  to  the  top  lashes  for  extra  definition. 
Three  coats  of  2000  Calorie  Mascara  in 
Barely  Black  completed  the  eyes  and 
lengthened  and  thickened  the  lashes. 

Cheeky  shades 

We  used  a  Rosewood  shade  of  Max  Factor 
blusher  to  give  Elizabeth's  cheeks  a  natural 
glow.  The  blusher  was  applied  with  a  huge 
brush  in  sweeping  strokes  out  to  the 
temple.  We  were  looking  to  create  a  gentle 
blush  rather  than  strong  cheek  definition. 


Jpsmacking  shade 
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Elizabeth's  full  lips  were  ideal  for  a  bright, 
vibrant  colour.  Although  the  look  for  her 
was  natural  but  sophisticated,  we  were  also  I 
keen  to  use  strong  colours.  We  chose  Max  | 
Factor's  Lasting  Colour  lipstick  in  Poppy  —  I 
an  orange  red  shade  which  completed  her  I 
overall  look  and  made  the  most  of  her  mouth! 
—  one  of  her  best  features.  The  same  shade! 
of  nail  polish  was  used  to  match  nails  and 
lips. 

Elizabeth's  verdict  on  the  overall  look?  1 
"I  love  it,  it's  a  total  transformation  and  I'm  I 
delighted.  I  have  picked  up  some  very  useful 
tips  and  I'm  dying  to  experiment!" 
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PALMOLIVE  SHAVE  PREPARATIONS 
DOMINANT  IN  RESURGENT  MARKET 


The  total  shave  preparation  market  is 
now  worth  £24.9  million,  according  to 
latest  A.G.B.  figures.  A  close  study  of  the 
market  shews  it  is  experiencing  definite 
shifts  in  product  preference. 

AEROSOL'S  SHARE  OF  TOTAL 
SHAVE  PREPARATIONS  MARKET 
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The  current  growth  in  aerosols  is 
being  fuelled  by  shave  gel  the  first 
significant  new  product  format  since 
ioam  was  launched  in  the  1950s. 

Research  shows  that  men  are  loyal 
to  the  types  ot  product  they  use  when 
they  first  start  shaving.  Younger  con- 
sumers are  choosing  shave  gel.  So  while 
shave  cream  and  stick  products  remain 
popular  among  older  users  eventually 
their  place  in  the  market  will  be  taken 
by  aerosol  product  users. 

The  shift  in  consumer  preference 
has  directly  benefited  Palmolive,  who 
offer  the  only  lull  products  to  suit  all 
consumer  needs 

According  to  Alastair  Richards, 
Palmolive  Business  Sector  Manager, 
Chemists  and  Drugstores:  "In  the 
Chemist  Sector  (excluding  Boots) 
Palmolive  aerosols  have  increased  brand 
share  from  7  to  1 7%  since  December 
1988.  Lor  gel,  Palmolive  dominates  with 
a  64%  share  of  the  market." 

The  'gel  revolution' 

Why  are  young  men  choosing  gels  more 
than  an)'  other  product  type?  Palmolive 
Gel's  success  can  be  attributed  to  two 
factors: 

•  Extra  lubricants  and  emollients  giving 
a  significantly  better  shave 

•  A  contemporary  image  reflected  in 
both  packaging  and  in  the  variants 
offered  e.g.  Sensitive  as  well  as  Regular. 


Why  stock  Palmolive  Gel? 

Because  it  makes  sound  business  sense, 
benefiting  the  retailer  and  the  consumer: 

•  gel  commands  higher  retail  prices  and 
hence  provides  higher  cash  margins 
e.g.  Palmolive  foam  is  99  pence  while 
gel  is  £1.49 

•  the  higher  r.s.p.  combined  with  a  faster 
use-up  rate  potentially  trebles  the  sales 
value  versus  foam 

•  the  consumer  enjoys  a  better  shave! 

Importance  of  stocking  a 
range  of  products 

Each  shave  preparation  product  — 
whether  aerosols,  creams  or  sticks  —  is 
designed  to  appeal  to  a  certain  segment 
ol  the  market.  When  deciding  which 
products  to  stock  a  chemist  must  make 
a  close  examination  of  his  customer  base. 

Research  shows  people  of  all  ages 
and  social  background  are  customers 
ol  chemists.  Each  one  expects  the 
product  best  suited  to  his  needs  to  be 
available.  Therefore,  the  stocking  of  an 
entire  range  is  necessary  to  maintain 
customer  loyalty. 

Alastair  Richards  commented:  "A 
range  policy  to  match  the  demographic 
profile  ot  independent  chemists  is 
essential.  By  stocking  Palmolive  the 
chemist  can  offer  gels  for  new/young 
shavers,  foam  for  what  is  still  the  mass 
market  and  sticks/creams  for  the  older 
more  traditional  user." 

The  Palmolive  success  story 

Palmolive  products  are  showing 
(especially  in  the  Chemist  sector)  clear 
leadership  against  their  competitors. 
Palmolive's  product  range  is  proving 
highly  successful.  Palmolive  is  the 
number  1  gel  in  the  C&D  sector,  while 
Palmolive  creams/sticks  and  Palmolive 
foam  are  number  1  and  2  respectively 
on  a  national  scale. 

Palmolive  -  appealing  to  the  '90s  man 

Consumer  research  shows  increased 
male  concern  for  skin  care.  Not  only  do 
men  account  for  10%  of  all  female  skin 
products  sold,  they  increasingly  choose 
shaving  variants  for  sensitive  skin. 


Since  1988,  there  has  been  a  400% 
increase  in  sales  of  Palmolive's  sensitive 
variants. 


Palmolive  aerosols  —  taking  the  market  forward 


"This  is  where  Palmolive's  strength 
lies.  When  consumers  purchase 
Palmolive  shave  products  they  expect 
ones  which  are  pure,  mild,  caring  and 
trustworthy.  Our  competitors  are  unable 
to  match  our  heritage  and  as  a  result  are 
out  of  tune  with  current  consumer  trends." 

Alastair  concluded:  "Pharmacies 
will  benefit  from  the  changes  in  attitude. 
People  choose  chemists  because  they 
expect  a  level  of  service  which  includes 
advice,  care  and  consideration  —  not  dis- 
similar to  the  expectation  of  Palmolive." 

TAKE  ADVANTAGE  OF  THE 
PALMOLIVE  SPECIAL  OFFER 

Palmolive  has  always  shared  its  success 
by  offering  the  chemist  good  margins 
and  regular  promotions. 

To  end  1990  Palmolive  are  offering 
price  discounts  on  the  entire  shave 
preparation  range  through  individual 
wholesalers. 

The  promotion  lasts  through 
November  and  December.  Take 
advantage  now  while  stocks  last. 

All  references  to  market  information  are  baseu  on  A.G.B. 
figures. 


Palmolive 


A  Success  with  Every  Generation 
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Palmolive  Gel 

Mo.  1  brand  in  C&D  sector m 

Contemporary  packaging  to 
attract  younger  users 

High  cash  margins 

Segment  expected  to  double 
over  next  2  years 


Palmolive  Foam 

Mo.  2  brand  in  largest 
market  segment (l) 

Palmolive  Creams/Sticks 

Mo.  1  brand  in  segment  " 
Must  stock  for  older 
consumers 


Take  Advantage  of  the  Palmolive  Success  Story... 

...NOW 


Price  discounts  on  all  Palmolive  shave  products  at  Unichem, 
SOT  and  Numark  in  November,  and  MM  in  December. 


( I)  All  liqmeb based  on  A.O.B.  research  6  m/e  June  1 990 


C&D/Ames  course 

Further  information  on  this 
seminar  in  the  C&D  series  can  be 
obtained  from  the  Editor,  Chemist 
&  Druggist,  Benn  Retail 
Publications  Ltd,  Sovereign  Way, 


The  following  courses  are  for  pharmacy  assistants 


November 


6 

Coventry 

Self-medication/Headache/Cystitis 

Sterling 

Health 

6 

Ipswich 

Success  in  Selling 

NPA 

7 

Ipswich 

Merchandising 

NPA 

8 

Ipswich 

Advanced  Selling 

NPA 

27 

Manchester 

Self-medication/Headache/Cystitis 

Sterling 

Health 

Organisers  of  courses  for  assistants  can  be  featured  in  this  column  by  sending  details  to  Over  the  Counter,  Chemist  & 
Druggist,  Benn  House,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 
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Protect  your 
family  and  pets 


Toxocara 
(dog  and  cat 
roundworm)  can 
cause  human 
blindness 

It  is  spread  in 
the  faeces  of 
infected  dogs 
and  cats 


wormwatch 


9xo car a 


don' t  turn  a  blind  eye! 


bag  it  and  bin  it! 


V  is.\  i 


National  Worm  Out  Days 


all  dogs  ami  <  als  should  he  H  ealed  for  roundworm  on 


c|1990  wofmwalch  /  Community  Hyg.ene  Concern    Fo<  I 


October  31:  Hallowe'en? 
No,  worm-out  day! 


Did  you  know  that  hundreds  of 
new  cases  of  human  eye  disease 
caused  by  Toxocara  worms  are 
diagnosed  in  the  UK  each  year? 
The  disease  is  called  toxocariasis 
and  people  catch  it  by  swallowing 
Toxocara  eggs  which  hatch  in  the 
intestine  and  burrow  through  the 
body.  One  Toxocara  larva  in  the 
eye  can  cause  permanent 
blindness. 

And  where  does  Toxocara 
come  from?  From  the  faeces  of 
infected  cats  and  dogs  —  its  other 
name  is  dog  and  cat  roundworm. 
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Now  Community  Hygiene 
Concern  are  launching  a  major 
initiative  on  the  basis  that 
informed,  responsible  pet 
ownership  could  eradicate 
toxocariasis.  A  Wormwatch 
poster  features  easy  ways  to  clear 
up  after  dogs  and  also  advertises 
four  national  "worm  out"  days 
starting  at  Hallowe'en  (October 
3D  which  serve  to  remind  dog  and 
cat  owners  that  they  should  give 
their  pets  precautionary 
treatment  for  roundworm  every 
three  months  (the  other  worm  cut 


days  are  January  31 ,  April  30  and 
July  3D. 

Toddlers  are  considered  to  be 
especially  at  risk  because  they 
play  on  the  ground  and  tend  to  put 
their  fingers  and  playthings  in  their 
mouths,  and  a  Wormwatch  leaflet 
gives  useful  advice  on  the 
precautions  parents  of  toddlers 
and  pets  can  take  to  prevent 
transmission  of  the  disease, 
including  a  description  of  a  luxury 
clear  up  method  —  '  'bag  it  and  bin 
it"  —  for  dealing  with  dog  faeces 
using  disposable  nappy  sacks  as 
"roomy  mittens". 

Community  Hygiene  Concern 
hope  to  get  a  copy  of  their  poster 
onto  the  wall  of  every  pre-school 
facility  in  the  UK  and  are  also 
hoping  that  pharmacies  will  find 
space  to  display  it.  Copies  should 
be  available  through  local 
environmental  health 
departments  or  direct  from 
Community  Hygiene  Concern,  32 
Crane  Avenue,  Isleworth, 
Middlesex  TW7  7JL.  Other 
information  packages  include  10 
Wormwatch  leaflets  for  50p 


Tonbridge,  Kent  TN9  IRW.  Tel: 
0732364422. 

NPA  courses 

Details  and  booking  forms  for  all 
courses  are  available  from  the 
training  department  of  the 
National  Pharmaceutical 
Association,  Mallinson  House,  40 
St  Peter's  Street,  St  Albans,  Herts 
All  3NP.  Tel:  072732161. 

Sterling  Health  courses 

Further  information  on  the  1990 
programme  of  the  Sterling  Health 
Educare  Roadshow  is  available 
from  Les  A'Boe,  operational 
manager,  Sterling  Health,  1 
Onslow  Street,  Guildford,  Surrey 
GU14YS.  Tel:  0483  65599. 


(including  P&P)  and  an  18-page 
Toxocara  information  pack  for  £5 
non-members  or  £1.53  CHC 
members  (payment  with  orders). 

The  charity  is  also  launching  an 
appeal  for  research  funding  into 
the  protection  of  people  and  pets, 
to  make  prevention  easier.  People 
and  Pets  Against  Toxoplasma 
(PPAT)  hopes  to  raise  £100,000 
by  Christmas  to  fund  first  stage 
investigations.  The  appeal  is 
presided  over  by  Gyles 
Brandreth.  Donations  should  be 
addressed  to  him  at  the  CHC 
address  above. 


Who  needs  a  flu  jab? 


Yes,  it's  that  time  of  year  again. 
The  flu  vaccines  are  out  and  now's 
the  time  those  most  at  risk  should 
be  getting  this  year's  jab.  An 
estimated  26,000  people  died  of 
flu  in  last  year's  epidemic;  there's 
no  guessing  what  the  figure  might 
have  been  without  a  vaccine 
programme. 

One  group  who  do  make  a 
guess  each  year,  albeit  an 
educated  one,  are  the  flu  boffins  at 
the  World  Health  Organisation, 
who  try  to  predict  what  strains  of 
the  flu  virus  are  going  to  be 
causing  problems  in  the  coming 
year.  The  decision  is  made  in  the 
early  Spring,  which  gives  the 
manufacturers  just  a  few  months 
to  produce ,  in  the  case  of  the  UK , 
3.5  million  doses  of  vaccine.  (In 
fact,  last  year's  epidemic  was 
threatening  to  be  so  severe,  that 
extra  stocks  were  pulled  in  by 
manufacturers  from  the  USA  to 


cope  with  the  demand.) 

While  most  vaccine  is  directly 
given  by  GPs,  the  National 
Pharmaceutical  Association  says 
that  as  pharmacists  and  their 
assistants  have  more  day-to-day 
contact  with  members  of  the 
public  than  any  other  health} 
professional,  you  can  be  of  help  by  j 
reminding  "at  risk ' '  customers  to 
talk  to  their  doctor  about  the  jab. 

One  school  of  thought! 
suggests  that  everyone  over  the  ji 
age  of  65  should  be  vaccinated,, 
but  the  Department  of  Health's) 
guidelines  remain  that  only  those 
in  specific  "at  risk"  categories 
should  be  vaccinated.  These 
categories  are:  people  suffering 
from  chronic  heart,  lung  or  kidney 
disease,  or  diabetes;  people  with 
low  resistance  to  infection;  and 
the  elderly  living  in  residential 
homes  or  other  long  stay 
accommodation. 
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My  father-in-law  has  just  been  diagnosed  as  suffering  from 
Parkinson 's  disease.  As  he 's  recently  retired  from  a  high-powered  job, 
we  're  wondering  if  it  could  be  caused  by  stress. 
People  with  Parkinson's  disease  often  report  that  a  stressful  event  brought  on  their 
disease,  but  research  has  so  far  not  shown  this  to  be  so.  Stress  seems  not  so  much 
a  cause  but  something  which  aggravates  the  symptoms.  You  can  obtain  further 
advice  and  information  by  contacting  The  Parkinson's  Disease  Society:  36  Portland 
Place,  London  W1L  3DG.  Tel:  071  323  1174 

My  daughter  is  about  to  start  her  course  of  whooping  cough 
immunisation.  Does  this  immunisation  give  complete  protection 
against  whooping  cough? 

About  four  out  of  five  children  who  have  the  course  of  three  injections  get  complete 
protection  from  whooping  cough,  and  the  children  who  do  get  the  disease  even  after 
being  immunised  usually  only  get  a  mild  attack.  A  new  campaign  has  recently  been 
launched  to  encourage  parents  to  have  their  children  vaccinated  against  the  main 
childhood  diseases.  Your  doctor  will  be  able  to  advise  you  and  answer  any  questions 
you  might  have  about  immunisation. 

My  husband  has  been  advised  to  cut  down  on  the  amount  of  alcohol  he 
drinks.  He  'd  like  to  try  some  low-alcohol  drinks ,  but  we  're  confused  by 
the  different  types  available.  Can  you  advise? 
There  are  a  growing  number  of  low/no  alcohol  beers  and  wines  on  sale.  Alcohol-free 
products  must  contain  less  than  0.05  per  cent  alcohol.  So  if,  for  instance,  there  is 
a  medical  reason  why  you  should  avoid  alcohol  completely,  you  may  even  need  to 
avoid  "alcohol-free"  drinks.  Low-alcohol  on  a  label  can  be  rather  confusing.  It  simply 
means  that  the  product  has  an  alcohol  content  lower  than  normal.  In  fact,  low-alcohol 
wine  may  actually  be  as  strong  as  ordinary  strength  lager.  Further  information  and 
advice  on  safe  drinking  can  be  obtained  from:  Alcohol  Concern,  305  Gray's  Inn  Road, 
London  WC1X8QF.  Tel:  071  833  3471. 

My  grandson  is  off  sick  from  school.  The  doctor  says  he  is  suffering  from 
otitis  media.  I've  never  heard  of  this  ailment,  what  is  it? 
This  is  inflammation  and  infection  of  the  middle  ear  —  the  part  of  the  ear  behind  the 
eardrum.  A  common  symptom  is  earache,  but  many  children  may  only  complain  of 
tummy  ache  or  sickness.  There  may  also  be  a  certain  amount  of  temporary  loss  of 
hearing.  There  might  be  a  discharge  from  the  ear,  and  sometimes  the  child  is  feverish 
and  otherwise  off-colour.  The  doctor  may  have  prescribed  an  antibiotic  mixture  to 
take.  Your  grandson  should  complete  the  whole  course.  If  the  doctor  has  also 
prescribed  eardrops,  your  pharmacist  can  advise  on  how  best  to  use  them. 


Last  month's  answers 

Wordsearch 

Owing  to  a  checking  error,  there 
was  no  missing  word  "C"  in  the 
passage.  Entries  which  ignored 
the  "C"  answer  space,  or  who 
printed  the  answers  in  the  correct 
prder,  were  placed  in  the  draw  for 
Ithe  winning  entries. 

The  correct  answers  were: 

Last  month's  winners 

Match  Up 

yi rs  E.  Mason  Phillip  Goodman  Ltd, 
)7  Norton  Way  North, 
.etchworth,  Herts 
'.  Pearce  James  of  Rotherhithe  Ltd, 
.82/184  Lower  Rd,  Rotherhithe 
'Hiss  Linda  Beckwith  Boots  The 
hemistsLtd,  177-185  High  Rd, 
ilford,  Essex 
' oira  Palmer  II. 
8  The  Rise, 
'ale,  Gwent 
liss  W.Sadler  P. 


diarrhoea;  worse;  medicines; 
kaolin  &  morphine;  oral 
rehydration;  sachets;  dehydrated; 
diarrhoea. 


Match  Up 


Shackleton  &  Co, 
Beaufort,  Ebbw 

).  James,  30  Town 


>treet,  Duffield  Derby 


The  correct  pairs  were:  Allen  & 
Hanburys;  Chemist  &  Druggist; 
Kaolin  &  Morphine;  May  & 
Baker;  Pestle  &  Mortar;  Potter  & 
Moore;  Richards  &  Appleby; 
Smith  &  Nephew;  Soft  &  Gentle; 
Soft  &  Pure. 

Wordsearch 

Mrs  E.  Barrier  Clay  fields,  305B 
Gregson  Lane,  Houghton, 
Preston,  Lanes 

Catherine  Edwards  Westerns  Ltd,  6-7 
Coombe  Terrace,  Lewes  Road, 
Brighton 

Anne  Marie  Briggs  Ralph  Cuthbert 
(Stockport)  Ltd,  Heaton  Norris 
Health  Centre,  Cheviot  Close, 
Stockport 

Paula  Egan  S.  Darke  Ltd,  5  Sea 
Road,  Fullwell,  Sunderland  Tyne 
&  Wear 

Mrs  J.A.  Woods  Orchards  Pharmacy, 
18  Orchards  Shopping  Centre, 
Haywards  Heath,  West  Sussex 


0TC  PRODUCT  LISTI 


Colds  and  flu  symptoms 

The  treatment  of  colds  and  flu  symptoms  is  discussed  in  an  article 
beginning  on  page  4  of  this  issue  of  Over  the  Counter.  Many  of  the 
analgesics  featured  in  part  seven  of  our  OTC  listing  in  July  are  also 
indicated  for  cold  symptoms.  The  listing  below  contains  products 
specifically  indicated  for  colds.  Cough  products  will  be  featured  next 
month.  There  is,  inevitably,  some  crossover  between  the  two  lists. 


Actifed  Tablets 


® 


Wellcome 


White,  scored  tablets  each  containing 
triprolidine  2.5mgand  pseudoephedrine 
60mg 

Decongestant  for  cold  symptoms 
Adults  and  children  over  12:  One  tablet 
three  times  a  dav 
12  £1.45 

Actifed  Syrup  (P) 

Clear,  yellow  syrup  containing 
triprolidine  1.25mgand 
pseudoephedrine  30mg  in  5ml 
Adults  and  children  over  12: 10ml  612: 5ml 
2-5:  2.5ml;  all  three  times  a  dav 
100ml  £1.89 


Afrazine 


Schering-Plough 


Clear  isotonic  drops  or  solution 
containing oxymetazolinc  0. 05%. 
Nasal  congestion  associated  with  colds 
and  allergic  rhinitis 
Adults  and  children  over  5: 2-3  drops  or 
spray  into  each  nostril  in  the  morning 
and  at  bedtime 

Spray  15ml  £1.39  I  )rops  15ml  £1.39 


(P)  denotes  that  a  product  is 
Pnaraacy  only  and  can  only  be 
|  supplied  under  the  supervision 
of  a  pharmacist. 


Aller-eze  Tablets 


clemastine  1 .34  nig 

Allergic  rhinitis  including  hayfever, 

perenial  rhinitis 

Adults  and  children  over  12:  One  tabid  nighl 
and  morning  7-12:  Half  to  one  tablet 
night  and  morning  3-6: 1  lalf  a  tablet 
night  and  morning 
10  £1.79  30  £4.25 

Aller-eze  Elixir  (P) 

Clear,  peach-flavoured  sugar-  free  liquid 
containing  clemastine  0.67mgin  each 
5ml 

Adults  and  children  over  12: 10ml  night  and 
morning  7-12:  7.5ml  before  breakfast 
and  at  bedtime  3-6: 5ml  before 
breakfast  and  bedtime 
lOOml  £1.85 

Aller-eze  Plus  (P) 

White  tablets  each  containing 

clemastine  0. 67mg  a  nd 

phenylpropanolamine  25mg 

Nasal  and  sinus  congestion,  hayfever, 

and  allergy  symptoms 

Adults:  One  tablet  every  six  hours.  Max 

four  a  dav 

12  £1.85  24  £3.09  3(.  £4.45 


Beecham  Hot  Lemon    some  (V) 

SmithKline  Beecham 

Lemon-flavoured  powders,  each 
containing  paracetamol  600mg  and 
vitamin  C  40mg 
Colds  and  flu 

Adults  and  children  over  12:  One  sachet 
every  4  hours,  up  to  six  sachets  in  24 
hours.  Not  for  children  under  12 
except  on  medical  advice 
5  £1.25, 10  £1.99, 20  £3.40,  single  £0.29 

Beecham  Hot  Blackcurrant 


Intercare 


White  tablets  each  containing 


Beecham  Hot  Honey  &  Lemon 

Flavoured  powders,  same  ingredients  as 
Hot  Lemon 

5  £1.25, 10  £1.99.  single  £0.29 


There  is  no  specific  cure  for  a  viral  infection  like  a  cold.  Cold  remedies 
relieve  symptoms  like  headache,  pain,  high  temperature,  nasal 
congestion,  sore  throat  etc 

Patients  with  sore  throats  may  find  swallowing  tablets  difficult,  and 
dispersible  or  soluble  products  may  be  preferred 

Decongestant  drops  and  tablets  should  be  used  in  the  short-term 
only,  as  prolonged  use  may  lead  to  a  rebound  congestion 

Many  of  the  cold  products  in  the  list  can  cause  drowsiness.  Patients' 
attention  should  be  drawn  to  the  warning,  which  says  that  alcohol 
should  be  avoided,  and  driving  skills  may  be  impaired 

Earache  associated  with  colds  should  not  be  treated  using  eardrops. 
Patients  complaining  of  earache  should  see  a  doctor.  Ask  your 
pharmacist  if  you  are  unsure 

Ask  patients  if  any  other  medicines  are  being  taken.  The  ingredients 
of  many  cold  remedies  interact  with  some  prescription  medicines. 
If  a  customer  says  they  are  taking  medicines  prescribed  by  their 
doctor,  ask  your  pharmacist  to  have  a  word 

Aspirin  products  should  not  be  taken  by  children  under  12 
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OTC  PRODUCT  LISTIN 


Cold  and  flu 
symptoms 
continued 


Beecham's  Powders  some© 

SmithKline  Beecham 

White  cinnamon-flavoured  powders, 
each  containing  aspirin  600mg,  caffeine 
50mg 

Colds,  flu  and  headaches 

Adults:  Mix  a  powder  with  a  little  water 

and  stir  before  drinking.  At  the  first 

symptoms  take  one  powder.  Repeat 

every  three  to  four  hours  as 

necessary. 

Caution:  I  >o  not  exceed  six  doses  in  24 
hours 

x  £1.07  20  (P)  £1.95 
Beecham's  Powders  Capsules 

Capsules  each  containing  paracetamol 
300mg,  caffeine  25mg and 
phenylephrine  5mg 

Colds  and  flu  with  added  decongestant 
for  catarrh 

Take  at  the  first  signs  of  a  cold  or  chill. 
Adults  and  children  over  12:  Two  every  3-4 
hours,  not  exceeding  12  in  24  hours. 
6T2:  One  very  .3-4  hours,  not 
exceeding  six  in  24  hours. 
10  £1.12.  2(1  £1.89 


Beecham's  Powder  Tablets 

Tablets,  each  containing  aspirin  300mg 
and  caffeine  25mg 

Adults:  At  the  first  signs  of  colds  and  flu, 
take  two.  Repeat  every  3-4  hours  as 
necessary 

Caution:  See  Beecham's  Powders  above 
1 8  £1.22. 36  ©  £1.84 


Benylin  Day  &  Night 


© 


Warner-Lambert 


Yellow  daytime  tablets  (15)  each 
containing  paracetamol  500mgand 
phenylpropanolamine  25mg,  and  blue 
nightime  tablets  (5)  each  containing 
paracetamol  500mg  and 
diphenhydramine  25mg 
Colds  and  fin 

Adults:  ( )ne  yellow  tablet  morining, 
midday  and  afternoon,  and  one  blue 
tablet  at  night. 

Caution:  Overdose  is  dangerous  —  seek 
medical  attention  immediately. 
20  £2.35 


Catarrh-Ex 


© 


Thompson  Medical 

Tablets  each  containing  paracetamol 
SOOmgand pseudoephedrine  60mg 
Congestion  ,isso<  lated  with  pain  and 
fever 

Dose  three  times  a  day.  Adults  and 
children  over  12:  One  tablet  6-12:  Haifa 
tablet 
10  £1.69 


Coldrex 


Sterling  Health 


( )range  and  white  tablets  eai  h 
i  ontaining parat  etamol  500mg, 
phenylephrine  5mg,  caffeine  25mg, 
terpin  hydrate  20mg  and  vitamin  C 
30mg 

Colds  and  flu 

Adults:  Two  tablets  up  to  four  times  a 


day .  Children  612:  ( )ne  tablet  up  to  four 

times  a  day 

12  £1.30, 24  £2.10 

Coldrex  Powders 

Blackcurrant  or  lemon-flavoured 
granules  containg,  in  each  5g  sachet, 
paracetamol  WOOmg,  phenylephrine 
Wmgand  vitamin  C  60mg 
Adults:  One  sachet  up  to  four  times  a  day 
5  £1.30 


Congesteze 


Schering-Plough 


Clear,  colourless  to  light  yellow  syrup, 
containing azatadine  lmgand 
pseudoephedrine  3(lmg  in  5ml 
Relief  of  symptoms  of  blocked  up, 
runny  nose  and  catarrh 
Children  aged  6-12: 2.5-5ml  twice  a  day. 
Caution:  May  cause  drowsiness 
120ml  £1.99  

Congesteze  Paediatric  Syrup  © 

Clear,  colourless  to  light  yellow  syrup 
containing  azatadine  0.25mgand 
pseudoephedrine  7,5mgand  5ml 
Children  aged  1-6: 5ml  twice  a  day. 
12()ml  £1.99 


Contac  400 


© 


SmithKline  Beecham 

Capsules  each  containing 
phenylpropanolamine  50mg  and 
chlorpheniramine  4mg 
Colds 

One  capsule  each  morning  and  one  at 
bedtime.  Not  recommended  for 
children  under  12 

Caution:  Do  not  chew  or  crush  the  "time 
pills"  as  this  will  interfere  with  the  12 
hour  action. 
(S  £1.85  12  £2.95  24  £3.99 


Copal  Baby  Chest  Rub 


© 


Cupal 


Clear  ointment  containing  camphor 
5%,  oil  of  turpentine  5%,  menthol  2%, 
oil  of  eucalyptus  2%,  in  a  base  of 
cedarwood,  nutmeg  and  thyme 
Bronchial  congestion  and  catarrh  in 
babies  and  children.  Apply  to  the  chest, 
throat  and  back  morning  and  night 
Caution:  I  )o  not  apply  directly  to  the 
nostils.  Keep  awav  from  the  eves 
28g£1.15 


Day  Nurse  Capsules  © 

SmithKline  Beecham 

Orange-yellow  capsules,  each 
containing  paracetamol  500mg, 
phenylpropanolamine  12.5mgand 
dextromethorphan  7.5mg 
Day-time  cold  remedy 
Adults  and  children  over  12:  Two  capsules 
every  1  hours  as  required,  but  not 
more  than  eight  in  24  hours,  or  no 
more  than  six  if  Night  Nurse  is  being 
taken  before  bed-time  6-12:  One 
capsule  every  4  hours  as  required,  up 
to  four  in  24  hours,  or  three  if  Night 
Nurse  is  being  given. 
20  £2.49 


Day  Nurse  Liquid 

( h-ange  liquid  containing,  in  10ml,  the 
same  ingredients  as  one  capsule 
Adults  and  children  over  12:  20ml  6-12: 10ml 
160ml  £2.80 


Dimotapp  Lfl  Tablets 


Robins 


Maroon  tablets,  each  containing 
brompheniramine  12mg,  phenylephrine 
I5mgand  phenylpropanolamine  15mg 
Nasal  congestion 

Adults:  <  me  tablet  night  and  morning 
6  £1.15, 12  £1.99, 30  £3.99 


sodium  salicylate  250mg  in  5ml 
Symptomatic  relief  of  influenza, 
(P)      feverish  colds 

 '     20ml  every  4  hours  with  equal 

quantities  of  water.  No  more  than  four 
doses  in  24  hours 
200ml  £1.38 


Dimotapp  Elixir 

Sugar-free  liquid  containing 
brompheniramine  4nig,  phenylephrine 
5mgand phenylpropanolamine  5mg  in 
5ml 

Adults:  5  10ml  three  times  a  day  Children 

6-12:  5ml  three  times  a  day.  The 
interval  between  doses  should  not  be 
less  than  4  hours 
100ml  £1.89 


^    Flurex  Bedtime  Cold  Remedy  © 


Dimotapp  Paediatric  Elixir 


© 


Sugar-free  liquid  containing  bromphen- 
iramine ling,  phenylephrine  2. 5mg and 
phenylpropanolamine  2.5mg  in  5ml 
Children  612: 10ml  three  times  a  day  2-6: 
5ml  three  times  a  day 
100ml  £1.79 


Dristan  Spray 


Whitehall 


Liquid  containg  oxymetazoline  0. 05% 
camphor,  menthol  and  eucalyptus 
Catarrh  and  nasal  congestion  due  to 
head  colds,  hayfever 
Spray  once  or  twice  into  both  nostrils, 
and  repeat  every  8  to  10  hours  as 
necessarv 
15ml  £1.63 


Dristan  Tablets  (P) 

Yellow  and  white  tablets  each 
containing  phenylephrine  5mg, 
chlorpheniramine  2mg,  aspirin  325mg 
and  caffeine  16.2mg 
Adults:  Two  tablets  every  four  4  hours, 
not  to  exceed  eight  in  24  hours 
Caution:  Mav  cause  drowsiness 
12  £1.15  24  £1.95 


(P)  denotes  that  a  product  is 
Pharmacy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist. 


Eskornade  Spansuie 


© 


Smith,  Kline  &  French 

Clear,  sustained-release  capsules,  grey 

capped  and  filled  with  red,  grey  and 

white  pellets,  and  each  containing 

phenylpropanolamine  50mg  and 

diphenylpyraline  5mg 

Congestion  association  with  colds,  flu 

and  allergic  rhinitis 

One  capsule  every  12  hours 

Caution:  Mav  cause  drowsiness 

12  £2.28  30  £4.00 


Eskornade  Syrup  © 

Pale  green,  greengage-flavoured  syrup 
containing  phenylpropanolamine 
hydrochloride  12.5mgand 
diphenylpyraline  1.5mgin  each  5ml 
Adults  and  children  over  12: 1 0ml  up  to  four 
times  a  day  6-12:  5ml  up  to  four  times  a 
day  2-5: 2.5ml  up  to  four  times  a  day 
150ml  £4.12 


Fennings  Lemon  Mixture 


Fennings 


Cupal 


Clear,  green  liquid  containing 
paracetamol  500mg,  diphenhydramine 
lOmg,  ephedrine  Wmgand  codeine 
phosphate  KJmgin  each  5ml 
Flu  and  colds  at  night 
Adults  and  children  over  12: 20ml  at  bedtime 
Caution:  Asthmatics  should  consult  their 
doctor.  Mav  cause  drowsiness 
140ml  £2.15  

Flurex  Hot  Lemon  Concentrate  © 

Clear ,  yellow  liquid  containing  codeine 
phosphate  5mg,  ephedrine  7.5mgand 
diphenhydramine  5mg  in  5ml 
Colds,  flu  and  associated  dry  coughs 
Adults  and  children  over  12: 10ml  spoonfuls 
three  or  four  times  a  day,  at  three  hour 
intervals 

Caution:  As  above.  Drowsiness  warning 
100ml  £2.15  

Flurex  Tablets 

Pink  tablets  each  containing 

paracetamol  400mg,  phenylephrine  5mg 

and  caffeine  30mg 

Symptomatic  relief  of  colds,  flu  and 

catarrh 

Adults  and  children  over  12:  Two  every  4 
hours  if  required  up  to  a  maximum 
eight  per  day  6-12:  One  tablet  every  4 
hours  if  required  up  to  four  per  day 
24  £1.72 


© 


Flurex  Capsules 

Red  capsules  each  containing 
paracetamol  250mgand  phenylephrine 
5mg 

Adults  and  children  over  12:  Two  every  4 
hours.  No  more  than  12  a  day  6-12:  One 
every  4  hours.  No  more  than  6  a  day 
16  £1.76  

Flurex  Decongestant  Inhalent 

Soft  gelatin  capsules  each  containing 
camphor  60mg,  menthol  25mg, 
turpentine  oil  50mgand  eucalyptus  oil 
20mg 

Nasal  congestion 

Sprinkle  contents  onto  nightwear  or 
bedlinen,  onto  a  handkerchief  or  tissue 
or  tip  into  a  pint  of  hot  water  for 
inhalation 

Caution:  Not  to  be  taken  internally. 
Avoid  contact  with  eyes,  nostrils  and 
skin 
12  £1.25 


Galpseud 


Galen 


Orange  coloured  and  flavoured  sugar 
free  linctus  containing  pseudoephedrine 
30mg  in  5ml 

Relief  of  nasal,  sinus  and  upper 
respiratory  congestion 
Adults:  10ml  three  times  a  day  Children 
aged  6-12:  5ml  three  or  four  times  a  day 
2-6:  2 .  5ml  three  or  four  times  a  day 
100ml  £1.10 


Galpseud  Tablets 


Lemon  flavoured  mixture  containing 


White  tablet  containing pseudoephedrin 
60mg 

Adults  and  children  over  12:  One  tablet 
three  times  daily 
IX  £1.29  100  £5.83 
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Karvol 


® 


Crookes  Healthcare 

Clear  capsules  filled  with  an  orange 
fluid  containing  menthol  35.9mg, 
Morbutol  30mg,  cinnamon  oil  12.3mg, 
bine  oil  85.5mg,  terpineol  67.4mgand 
thymol  3.2mg 
Nasal  congestion 

Young  children:  Snip  top  off  capsule  and 
dab  contents  onto  a  handkerchief  tied 
securely  in  the  vicinity,  but  out  of  the 
reach,  of  the  child  Older  children  and  adults: 

Dab  contents  on  to  bedding  nearby,  but 
avoid  the  possibility  of  direct  skin 
:ontent.  Alternatively,  squeeze 
:ontents  onto  a  tissue  or  into  a  pint  of 
water  and  inhale  the  vapour  freely 
Caution:  Avoid  contact  with  eyes  and 
prolonged  contact  with  skin.  Do  not 
take  internally. 
LO  £1.39  20  £2.55 

Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
latest  packs  and  prices,  see 
C&D       Price  Service. 


Lem  Plus  Capsules 


® 


Wallis 


Green/yellow  capsules  each  containign 

paracetamol  300mg,  caffeine 25mg and 

phenylephrine  5mg 

Cold  and  flu  symptoms 

Adults:  ( )ne  to  two  capsules  every  3  to  4 

hours.  Maximum  of  eight  in  24  hours 

24  £1.59 

Lem  Plus  Powders 

Sachets  of  powder contaiing paracetamol 
650mgand  ascorbic  acid  50mg 
Adults  and  children  over  12:  ( )ne  sachet 
every  4  hours  up  to  a  maximum  of  four 
in 24  hours. 

Caution:  Do  not  give  to  children  under  12 

years  old 

">  £0.89, 1(1  £1.45 


Lemsip  Cold  Relief  some© 

Reckitt  &  Colman 

Yellow  or  purple  powder  (lemon  or 
blackcurrant  flavour)  m  6.9g sachets, 
each  containing  paracetamol  650mg, 
phenylephrine  5mg,  sodium  citrate 
OOmgand  vitamin  C  Wmg 
Stuffy  nose,  body  aches  and  pains, 
headache  and  fever 
Adults  and  children  over  12:  ( )ne  sachet 
•very  4  hours 

laution:  Do  not  exceed  six  doses  in  24 
lours. 

i  £1.25, 10  £1.99, 16  (Lemon)  £2.89  (P) 


.emsip  Junior  Blackcurrant 


Purple  powder  in  sachets,  each 
containing  paracetamol  21 7mg, 
phenylephrine  1.7mg,  sodium  abate 
\67mgand  vitamin  C3.3mgin  a  base 
[ontaining  blackcurrant  and  lemon 
:hildren  3-6:  One  sachet  6-12:  Two 
achets.  Pour  contents  into  a  small 
eakerand  half  fill  (two  sachets  fill) 
ith  hot  water.  Stir  until  dissolved  and 
weeten  to  taste.  Repeat  after4  hours, 
ut  no  more  than  than  four  doses  in  24 
lours 
£0.93 


methylephedrine  I5mg,  menthol  Img, 
paracetamol  250mg,  guaiphenesin 
50mg  and  chlorpheniramine  2mg 
Catarrh  and  blocked  sinuses 
Adults:  <  die  tablet  three  of  lour  times  a 
day  as  required,  with  water.  Children 
10-15:  One  tablet  twice  daily.  5-9:  Half; 
tablet  once  or  twice  a  day 
Caution:  Mav  cause  drowsiness 
24  £1.49 


ienttielatym  Balm 


The  Mentholatum  Co 

Pale  yellow  ointment  with  greasy 

texture,  containing  menthol  1.66%, 

camphor  10%  eucalyptus  oil  0.66%, 

pumilio  pine  oil  0. 66%  and  methyl 

salicylate  0.66%. 

Colds,  catarrh  and  hayfever 

Rub  on  chest,  throat  and  back,  or  melt 

one  teaspoonful  in  hot  water  and  inhale 

vapoui 

Caution:  Keep  area  of  application 
uncovered  or  loosely  covered.  Keep 
clear  of  eyes  and  nose  and  delicate 
skin.  Do  not  use  on  children  under  one 
year  of  age 

Jar  3()g  £1.20,  lube  25g  £1.10 

Mentholatum  Nasal  Inhaler 

A  nasal  applicator  enclosing  a  wad  of 
cotton  wool  containing  a  volatile 
solution  of  menthol  40%,  camphor 
40%',  eucalyptus  oil  5%,  pumilio  pine 
oil  4%'  and  methyl  salicylate  1 1  % 
Use  as  often  as  needed 
£0.69 


Mucron  Tablets 


® 


Ciba 


Capsule-shaped  tablets  each  containing 
paracetamol  Soiling  and 
phenylpropanolamine  25mg 
Sinus  pain  and  congestion,  nasal 
congestion  and  catarrh 
One  tablet  two  to  four  times  daily,  at  4 
hourly  intervals.  Maximum  four  tablets 
in  24  hours. 

12  £1.53, 30  £2.63  

Junior  Mu-Cron  (P) 

Strawberry -flavoured  syrup  containing 
phenylpropanolamine  lOmgand 
ipecacuanha  104mgin  5ml 
Symptoms  of  catarrh,  runny  nose, 
chestiness  and  nasal  congestion 
Children  2-6  years:  2.5ml  6-12  years:  5ml 
doses  to  be  taken  up  to  five  times  a 
day,  with  at  least  four  hours  between 
doeses 
100ml  £1.95 


Night  Nurse  Capsules 


® 


~(F)     SmithKline  Beecham 


Green/ white  capules ,  each  containing 
paracetamol  500mg,  promethazine 
lOmgand  dextromethorphan  7.5mg 
Night-time  cold  remedy 
Adults  and  children  over  12:  Two  capsules 
just  before  bed-time  6-12:  One  capsule 
just  before  bed-time 
Caution:  Do  not  give  to  children  under  (i 
except  on  medical  advice.  Do  not 
exceed  the  stated  dose.  May  cause 
drowsiness.  Do  not  take  with  any  othei 
cold  or  decongestant  medication  at 
night 


i  £1.84 


flackenzies  Decongestant     ©  Ni^N;urse^uid 


ox 


)ff-white  tablets  ,  ontaining 


Green  liquid  containing,  in  10ml,  the 
same  ingredients  as  one  capsule 
Adults  and  children  over  12: 20ml6-12: 10ml 
160ml  £2.80 


Remember 


There  is  no  specific  cure  for  a  viral  infection  like  a  cold.  Cold  remedies 
relieve  symptoms  like  headache,  pain,  high  temperature,  nasal 
congestion,  sore  throat  etc 

Patients  with  sore  throats  may  find  swallowing  tablets  difficult ,  and 
dispersible  or  soluble  products  may  be  preferred 

Decongestant  drops  and  tablets  should  be  used  in  the  short-term 
only,  as  prolonged  use  may  lead  to  a  rebound  congestion 

Many  of  the  cold  products  in  the  list  can  cause  drowsiness.  Patients' 
attention  should  be  drawn  to  the  warning,  which  says  that  alcohol 
should  be  avoided,  and  driving  skills  may  be  impaired 

Earache  associated  with  colds  should  not  be  treated  using  eardrops. 
Patients  complaining  of  earache  should  see  a  doctor.  Ask  your 
pharmacist  if  you  are  unsure 

Ask  patients  if  any  other  medicines  are  being  taken.  The  ingredients 
of  many  cold  remedies  interact  with  some  prescription  medicines. 
If  a  customer  says  they  are  taking  medicines  prescribed  by  their 
doctor,  ask  your  pharmacist  to  have  a  word 

Aspirin  products  should  not  be  taken  by  children  under  12 


Otnvine  Nasal  Spray 


Ciba 


Liquid  containing xylometazoline  0. 1  % 
Nasal  congestion,  perennial  and 
allergic  rhinitis  and  sinusitis 
One  application  in  each  nostril  two  or 
three  times  daily 

Caution:  I  )o  not  use  continuously  for 
more  than  seven  days 
GSL/Only  distributed  through 
pharmacies 
1  Onil  £1.35 


Otrivine  Nasal  Drops 

As  above 
10ml  £1.35 

Otrivine  Paediatric  Drops 

Liquid  containing  xylometazoline 
0.05%. 
As  above 
10ml  £1.35 


Penetrol 


Crookes  Healthcare 

Colourless  thick  liquid  containing 
menthol  17.5'/,  cajuputoil 2.5%, 
la  vendor  oil  8%,  otto  lavend  4% . 
eucalvptus  oil  7.5%  and  peppermint  oil 
0.2% 

Nasal  congestion  and  hayfever 
Sprinkle  a  few  drops  on  a  handkerchief 
and  inhale 

Caution:  Avoid  contact  with  eyes. 
Not  to  be  taken  internally 
13ml  £1.30 


Penetrol  Catarrh  Lozenges 

12  £1.15 


Potter's  Pastilles 


Booker 


Red,  aval -shaped pastilles  containing 
sylvestris  pine  oil  0.41% ,  pulmiliu pine 
oil  0.41'/,  .  eucalyptus  ail  0.02'/,  . 
creosote  0.2'', .  menthol  0.83%  .  thymol 
0.029, .  aqueous  extract  marshmallow 
0.5% 


Colds,  coughs  and  hayfever 
Suck  one  as  often  as  required  and 
breathe  through  nose 
45g£1.09 


Procol 


® 


SmithKline  Beecham 

Pink/colourless  capsules  containing 
pink  and  white  beads,  each  containing 
phenylpi  opanolamine  50mg 
Cold  symptoms 

Adults:  ( Ine  in  the  morning  and  one  at 
bedtime.  Swallow  whole  with  a  glass  of 
water 
8  £2.19 


Sine  Off 


® 


SmithKline  Beecham 

Tablets  each  containing  aspirin  325mg, 
phenypropanolamine  I2.5mgand 
chlorpheniramine  2mg 
Sinus  congestion  and  headache 
Adults:  Two  tablets  every  4  hours. 
Maximum  of  eight  in  24  hours 
Caution:  1  )rowsiness  warning 
12  £1.59  24  £2.49 


Smutab 


® 


Warner-Lambert 


Tablets  each  containing  paracetamol 
500mgand  phenylpropanolamine 
I2.5mg 

Nasal  and  sinus  congestion,  headache 
and  pam 

Adults:  Two  tablets  three  times  a  day. 
Maximum  of  six  in  24  hours  Children  612: 
One  tablet  three  times  a  day. 
Maximum  of  three  in  24  hours. 
15  £1.69  30  £2.65 


Snufflebabe 


® 


Pickels 


<  )ff-white,  semi-transparent  ointment 
containing eucalyptus  oil 2%  .  menthol 
1.5%  and  thyme  oil  o  59, 
Congestion 

Lightly  rub  onto  the  chest .  throat  and 
back.  Leave  bedi  overing  loose  so  that 
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Cold  and  flu 

symptoms 

continued 

vapours  may  be  inhaled  during  the 
night 

Caution:  I  )o  not  use  on  infant's  nostrils 
25g  £1.05 


Sudafed  Elixir 


® 


Wellcome 


Yellow  elixir  containing 

pseudoephedrine  30mg  in  5>nl 

Cold  and  flu  symptoms 

Adults  and  children  over  12: 1  Oml  three 

times  a  da\  Children  612:  5ml  three 

times  a  dav  2-5: 2.5ml  three  times  a  day 

100ml  £1.63 

Sudafed  Tablets  ~0 

Tablets  each  containing 

pseudoephedrine  60mg 

Adults  and  children  over  12:  ( hie  tablet 

three  times  a  dav 

12  £1.29 

© 


Sudafed  Co 

Tablets  each  containing  paracetamol 
500mg  and  pseudoephedrine  60mg 
Cold  and  flu  symptoms  with  aches  & 
pains 

Adults  and  children  over  12:  ( )ne  tablet 
three  times  a  day.  6-12:  Haifa  tablet 
three  times  a  dav 
11'  £1.55 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
latest  packs  and  prices,  see 
C&D       Price  Service. 


Triogesic 


Intercare 


Pink  tablets  each  containing 
paracetamol  500mg,  and 
phenylpropanolamine  12.5mg 
Nasal  and  sinus  congestion  and 
associated  pain 

Take  up  to  four  times  daily,  leaving  at 
least  4  hours  between  doses 
Adults  and  children  over  12:  ( )ne  or  two 
tablets  Children  612:  One  tablet 
12  £1.45  30  £2.55 


Triominic 


Intercare 


Yellow  tablets  each  containing 
phenylpropanolamine  25mg  and 
pheniramine  rnaleate  25mg 
Nasal  congestion  and  allergic  rhinitis 
Adults  and  children  over  12:  ( )ne  tablet 
Children  6-12:  Haifa  tablet.  Doses  to  be 
taken  up  to  four  times  a  day  leaving 
four  hours  between  doses. 
Caution:  May  cause  drowsiness 
12  £1.45  30  £2.55 


OTC  PRODUCT  LISTING 


Uniflu  with  Gegovite  C  Tablets© 


Unigreg 


Lilac  oblong  Uniflu  tablets  each 
containing  paracetamol  500mg,  codeine 
phosphate  Wmg,  diphenhydramine 
I5mg,  phenylephrine  Wmg  and  caffeine 
30mg.  Yellow  lemon-flavoured, 
chewable  Gregovite  C  tablets  containing 
vitamin  C  300mg 

Flu,  blocked-up  nose,  sinus  congestio, 
headache,  fever,  aching  limbs, 
sneezing,  sore  throat,  coughing  and 
runny  nose 

Take  as  soon  as  symptoms  start ,  and 
continue  until  they  disappear.  Adults: 
One  of  each  tablet  every  6  hours. 
Maximum  of  four  Uniflu  tablet  in  24 
hours  Children  over  12:  One  of  each  tablet 
every  8  hours.  Maximum  of  three 
Uniflu  tablets  in  24  hours 
Caution:  I  (rowsiness  warning 
6  +  6  £2.16, 12 +  12  £3.61 


Vapex 


Fisons 


Clear  liquid  containing  menthol  17.5%, 
linalyl  acetate  0.468%,  eucalyptus  oil 
4.687%.,  lavender  oil  4.687%,  bornyl 
acetate  0.416%,  essential  oil  of  camphor 
1.5%.  and  alcohol  70.742%.  (76%.v/v) 
Nasal  congestion 

Sprinkle  a  few  drops  on  a  handkerchief 
then  inhale  vapour  often  during  the  day 
14ml  £0.99 


Vicks  Cold  Care 


Procter  &  Gamble 


Capsules  each  containing  paracetamol 
325mg,  dextromethorphan  lOmgand 
phenylpropanolamine  12.5mg 
Cold  and  flu  symptoms 
Adults  and  children  over  12:  Two  capsules 
every  four  hours.  Maximum  of  eight  in 
24  hours  Children  6-12:  One  capsule 
every  4  hours.  Maximum  of  four  in  24 
hours 

10  £1.19, 20  £2.15 


Vicks  Inhaler 


Procter  &  Gamble 


Inhaler  containing  menthol  41 .5''< . 
camphor  41.5%,  methyl  salicylate 
12.3%  and  oil  of  pine  needles  4. 7% 
Nasal  congestion 

Insert  well  into  nostril,  holding  the 
other  nostril  closed.  Inhale  deeply.  Us< 
as  frequentlv  as  necessary 
0.5ml  £1.05 


Vicks  Medinite 


Procter  &  Gamble 


Green  liquid  containing,  in  each  30ml 
dose,  dextromethorphan  15mg, 


ephedrine 8mg,  doxylamine  7,5mgand 
paracetamol  lint  hug,  with  alcohol 
18.94% 

Night-time  cold  medicine 

Adults  and  children  over  12:  30ml  at  bedtime 

Children  1012:  15ml  at  bedtime 

Caution:  May  cause  drowsiness. 

Asthmatics  should  consult  their  doctor 

before  using  this  product 

180ml  £2.49 


Vicks  Sinex 


Procter  &  Gamble 


Vicks  VapoRub 


Procter  &  Gamble 


<  nntmeni  containing  menthol  2. 82%, 
camphor  5.46%,  eucalyptus  oil  1.35% 
and  turpentine  oil  4.  71% 
Children  and  adults:  Rub  liberally  into 
chest,  throat  and  back  —  especially  at 
bedtime.  Leave  mghtclothes  loose  to 
allow  vapours  to  be  inhaled  easily  Babies 
over  6  months:  Apply  lightly  to  chest  and 
back.  Rub  in  gently.  Inhalation:  Melt 
two  teaspoonsful  in  a  bowl  of  hot,  not 
boiling,  water.  Inhale  for  10-15  minutes 
Caution:  Do  not  swallow  or  place  in 
nostrils.  Do  not  reheat  mixture  after 
inhalation 
50g£1.35 


Nasal  spray  t  ontaining  oxymetazoline 
0.05H  ,  menthol  0.025'h  '.camphor 
0.015%  ,  eucalyptol  0.0075%  in 
buttered  aqueous  solution 
Decongestant  nasal  spray 
Adults  and  chilren  over  6:  One  to  two 
sprays  into  each  nostril  every  six  to 
eight  hours 
20ml  £1.79 


Wright's  Vaporizer  Fluid  (p) 


LRC 


Liquid  containing chlorocresol  10%c 
Common  colds,  coughs  and  other 
upper  respiratory  tract  infections 
For  use  in  Wright's  Vaporizer 
Caution:  Not  to  be  used  for  children 
under  2  years  except  on  medical  advice 
50ml  in  complete  kit  £11.99.  in  refill  kit 
£5.39 


Cold  sores 


Cold  sores  are  highly  contagious,  with  the  initial  infection  occurring 
during  childhood,  probably  by  kissing  an  infected  adult. 

Cold  sores  are  a  viral  infection  which  reappears  several  times  during 
the  year.  An  attack  usually  begins  with  a  tingling  sensation,  which  swells 
into  a  painful  blister  which  then  collapses  to  form  a  weeping  sore  which 
dries  to  form  a  scab. 

Treatment  involves  relief  of  pain  and  the  application  of  soothing 
products  which  help  the  sore  to  dry  up.  Products  containing  iodine  claim 
to  affect  a  cold  sore's  progress  if  used  immediately  the  "tingling"  stage 
appears.  Sufferers  should  be  advised  to  avoid  physical  contact  with 
others  and  wash  their  hands  often  during  an  attack. 
mmmmm^^^^^^^^^^^mm      acid  5 % ,  camphor  0. 1  %. ,  phenol  1  % 


Blisteze  Cream 


DDI) 


White  cream  containing  strong 
ammonia  solution  0.2%,  ammonia 
solution  aromatic  6.04%  and  liquefied 
phenol  0.494%. 

Applv  every  hour  on  first  symptoms. 
3.5g£1.12 


Irwsh  Off  Cold  Sore  Treatment 


and  menthol  0.5%. 

Apply  as  necessary,  frequently  during 

the  day  and  at  bedtime 

Caution:  Avoid  contact  with  the  eves 

5g  £1.20  

Colsor  Lotion 

Alcoholic  solution  containing  tannic 

acid  5%, ,  camphor  0. 1  % ,  phenol  0.5% 

and  menthol  0.5% 

Apply  sparingly  two  or  three  times  a 

dav 

10ml  £1.20 


Napp 


Alcoholic  solution  of  povidone  iodine 
10% 

Apply  twice  daily  to  the  affected  area 

and  allow  to  dry.  Rinse  brush 

thoroughly  after  use 

Caution:  Avoid  in  rare  cases  of  suspected 

iodine  sensitivity 

8ml  £1.79 


Cupal  Cold  Sore  Lotion 


Cupal 


Brown  alcoholic  lotion  containing 
povidone  iodine  10% 
Applv  twice  dailv  and  allow  to  dry 
6ml  £1.18 


Colsor  Cream 


Pickles 


Water-based  cream  containing  tannic 


Cupal  Cold  Sore  Ointment 

Smooth  ointment  containing  diperodon 
hydrochloride  1%-,  allantoin  1%  , 
camphor  1  %  and  zinc  oxide  5% 
Applv  five  or  six  times  a  day 
3.5g£1.18 


For  health  conscious  customers 

NATURAL  CHOICE 


Em 

Natural  and 
Toasted 


...it's  the 


Toasted 
Wheat  Germ 


John  H:  Heron  Ltd. ,145 Boothferry  Road,  Goole  DN146AX.  Tel:  (0405)  764271 


1%.,, 
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SHOWCASE 


The  Delrosa  brand  has  been  revamped  as  a  pure  concentrated  fruit  juice 
in  the  best-selling  apple  and  orange  flavour  (with  rosehip  extract)  to 
replace  all  current  varieties  (£0.89). 

Pure  concentrated  fruit  juices  in  apple,  and  apple  and  cherry  flavours, 
have  been  added  to  the  existing  range  of  ready-to-serve  pure  juices 
under  the  Robinsons  label.  The  bottles  are  packed  in  eights  and  come 
ready  for  the  counter  in  display  outers. 

All  three  products  are  preservative-free  with  no  added  sugar, 
artificial  flavours  or  sweeteners  and  offer  up  to  seven  servings.  A  feature 
likely  to  be  appreciated  by  a  cost-conscious  mum  is  that  they  can  be  kept 
in  the  fridge  for  up  to  two  weeks  after  opening.  Mums  should  also 
receive  15p-off  coupons  as  part  of  a  direct  mailing  programme. 
Colman's  of  Norwich.  Tel:  0603  660166. 


it-  . 


Warner-Lambert  help 
the  blind 

The  seven  most  commonly  used  dosage  instructions  for  medicines 
are  now  available  from  Warner  Lambert  in  large  print  or  braille  on 
labels  that  come  in  a  Benylin-flagged  outer.  Your  pharmacist  can  use 
these  to  help  the  partially  sighted  or  blind  take  their  medicines  as  per 
the  doctor's  instructions. 

To  tie  in  with  this  patient  support  package  the  company  is  running 
a  pharmacy  promotion  to  support  the  Royal  National  Institute  for  the 
Blind.  Leaflets  available  from  your  pharmacy  will  enable  customers 
to  purchase  Puffin  "kid's  story"  audio  tapes  at  specially  low  prices 
(£3.25,  down  from  £4.99).  For  every  tape  purchased  Warner-Lambert 
will  send  50p  to  the  RNIB's  Looking  Glass  Appeal  up  to  the  end  of 
March  1991. 

Warner-Lambert  Healthcare.  Tel:  0703  620500. 


iche 


Co-ordinating  colour  schemes  are  the  key  feature  in  Addis'  range  of 
Panache  cosmetic  bags  and  accessories  in  three  different  fabrics.  Pastel 
pink,  vibrant  jade,  rich  grape  and  champagne  are  the  shades  Addis  have 
chosen  to  brighten,  first  your  shelves,  then  the  homes  of  your 
customers. 

Autumn  Berries  features  four  sizes  of  bag,  a  small  vanity  box  and 
shower  cap  with  prices  ranging  from  £3.99  to  £9.29.  in  a  floral  and  berry 
design. 

Mirage,  in  lightweight,  silky  fabrics  draws  on  an  '  'eastern  tradition" 
with  prices  for  bags  ranging  from  £3.69  for  a  flat  zip  purse  to  £8.99  for  a 
holdall  —  there  are  complementary  accessories. 

The  Apple  Blossom  collection  of  vanity  box,  shower  cap,  coat  hanger 
(£3.99)  and  hot  water  bottle  (£9.29)  face  up  to  the  four  cosmetic  bags,  all 
in  floral  prints  trimmed  with  white  lace  and  a  pink  satin  bow. 

New  range  accessories  are  beautv  and  bath  sponges  (£0.42  and 
£0.69),  flannels  (£0.99),  toothbrush  holder  (£0.85)  and  soapbox  (£0.85). 
Addis  Ltd.  Tel:  0992  584221. 
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Sanatogen's  vitamin 
plan  for  children 

Fisons  have  introduced  a  vitamins  range  for  children  —  Childplan  — 
with  two  products  aimed  at  different  age  groups.  Childplan  features 
information  leaflets  in  each  pack  which  explains  the  functions  of 
vitamins  to  the  parent,  and  sets  out  how  they  are  relevant  to  the 
needs  of  children  at  different  ages. 

The  first  product  is  a  multivitamin  for  three-  to  five-year  olds,  and 
contains  vitamins  A, B1,B6,B12,  niacin,  C,D,E,  andfolic  acid.  The 
second  product  is  a  multivitamin  and  mineral  for  six-  to  12-year  olds 
with  higher  amounts  of  all  these  vitamins, plus  calcium,  iron  and 
iodine.  A  dose  of  one  a  day  of  either  of  the  chewable,  fruit  flavoured 
tablets  will  give  children  in  each  age  group  their  recommended  daily 
allowance  of  each  ingredient. 

Packs  are  36s  for  the  younger  children  (3-5  years)  and  30s  for  the 
older  group  (6-12  years)  in  a  variety  of  flavours.  Both  products  cost 
£1.99  and  will  be  supported  with  a  £500,000  advertising  campaign. 
Fisons  Consumer  Health.  Tel:  0509  611001 . 


— „r   - — a 

BR '  * '  11 

■■     ANTi:|>J.^^Ji;  TREATMENT 
HHP    FROM  SENSODYNE 

Stafford-Miller  end 
mouthrinse  Search 

Stafford-Miller  are  positioning  their  dental  rinse  Search  in  the  market 
niche  between  "cosmetic"  and  "serious"  oral  care  products.  As  part 
of  the  Search  range  it  carries  the  endorsement  of  Sensodyne. 

Mouth  rinses  are  said  to  be  seen  by  the  dental  profession  as  part  of 
the  process  of  plaque  removal  that  involves  brushing  and  flossing  —  not 
as  their  replacement. 

Search  contains  0.5%  cetyl  pyridinium  chloride  in  a  yellow  solution. 
It  can  be  used  full  strength  or  diluted  with  an  equal  quantity  of  warm 
water,  every  three  hours  or  as  often  as  desired.  It  should  not  be 
swallowed  and  is  not  recommended  for  children  under  six  years  old. 
Packed  in  200ml  bottles  it  retails  for  £1.99.  It  will  be  distributed  only  to 
pharmacies  and  dental  practices  and  is  classified  GSL. 

Promotional  support  items  are  available  to  pharmacies. 
Stafford-Miller.  Tel:  0707  331001. 


Replens  —  a  match 
for  vaginal  dryness 

Vaginal  dryness  is  a  common  condition,  particularly  in  post- 
menopausal women.  Columbia  Laboratories  have  launched  a  new 
type  of  moisturiser  to  help  deal  with  the  problem. 

Replens  delivers  its  moisture  to  the  vagina  by  means  of  a  mucin- 
like  substance  called  polycarbophil  which  has  water  molecules 
enmeshed  in  its  structure.  The  novel  feature  is  that  Replens 
polycarbophil  is  able  to  attach  itself  to  the  mucosa  of  the  vagina 
(bioadhesion) ,  when  it  can  diffuse  water  slowly  into  the  mucosal  cell. 

The  extra  moisture  delivered  by  Replens  is  said  to  be  available 
for  up  to  72  hours  providing  relief  from  symptoms  such  as  itching, 
irritation  and  discomfort,  and  allowing  spontaneous  and 
uninterrupted  sex. 

Two  packs  are  available  containing  single  use,  tamper-proof 
applicators  in  a  2 . 5g  dose  (3s  £3.45, 12s  £12.99) .  Advertising  in  major 
women's  magazines  —  and  in  the  Radio  Times  and  TV  Times  — 
breaks  now,  with  a  television  test  commercial  being  shown  in  TSW 
in  November  before  a  national  showing  in  the  New  Year. 

Columbia  have  set  up  a  helpline  on  0898  345097. 
Columbia  Laboratories  (UK).  Tel:  071-222  7881. 
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A  new  Colour 
Confidence  by  Wella 

"Gentle"  creme  formulations,  a  "no  mess"  application  system,  and 
pack  design  with  a  "cosmetic  look"  are  the  selling  points  of  the 
relaunched  Colour  Confidence  hair  colorants  from  Wella. 

The  brand's  positioning  is  that  it  can  deliver  natural,  believable 
colours,  to  coincide  with  current  consumer  trends.  And  the  12  shades 
in  the  range  come  in  a  creme  formulation  which  is  said  to  be  easier  for 
your  customer  to  distribute  evenly  through  her  hair.  Another  plus  is  that 
the  developer  is  enriched  with  herbal  ingredients  to  give  a  pleasant, 
masking  fragrance. 

Packs  are  easier  to  use,  too,  and  come  with  an  illustrated  instruction 
leaflet  as  well  as  protective  cape  and  gloves.  Finally  Wella  claim  theirs 
is  the  only  home  colorant  to  include  both  '  'after  c<  dour' '  shampoo  and 
conditioner. 

Full  POS  material  is  available  for  in-pharmacy  display. 
Wella  GB.  Tel:  0256  20202. 


Elf"      I  I 
qualiance — Vichy  s 

'youth  dew' 

^ichy  say  they  are  offering  your  customers  a  new  way  to  put  back 
noisture  lost  from  the  skin  with  Equaliance  hydra-repair  —  a  way  of 
idding  a  drop  of  morning  dew,  perhaps. 

Equaliance  contains  bio-active  liposomes  which  carry  a  hydrating 
water  adding)  and  reparative  hyaluronic  acid  into  the  epidermis.  The 
:ream  is  a  non-comedogenic  moisturiser  (eg  doesn't  block  your  pores!), 
said  to  be  suitable  for  all  ages  and  types  of  skin  and  bringing  a  long-lasting 
furface  rehydration.  It  contains  UVA  and  UVB  filters  as  well  and  has  an 
SPF  of  1,  and  comes  in  40ml  jars  (£13)  and  30ml  tubes  (£10). 

If  you've  been  on  a  Vichy  training  school  you  will  be  able  to  obtain 
esters  and  samples  for  your  pharmacy  customers.  If  not,  perhaps  there 
s  yet  time  before  the  effect  of  advertising  in  November  women's 
nagazines  bears  fruit, 
/ichy  (UK).  Tel:  0235  526747. 


Boutique  and  Regular 
refreshed  by  Kleenex 

Fresh  designs  and  colours  and  improved  tissue  quality  are  the  brand 
benefits  for  the  relaunched  Kleenex  Boutique  and  Regular  tissues. 

Both  tissues  now  have  the  softer  sheets  that  already  feature  in 
Kleenex  for  Men,  and  which  retain  the  strength  of  the  old  products. 

White  and  peach  are  the  colourways  for  Regular  while  Boutique 
gets  three  variants  —  pink  and  rose,  peach  and  cream,  and  lilac  and 
pink.  Regular's  pack  design  is  designed  to  fit  in  with  contemporary 
colour  schemes,  while  that  of  Boutique  complements  today's  trends 
in  bathroom  and  boudoir  decor! 

Customers  should  be  driven  to  your  door  by  the  Kleenex  range's 
£3m  advertisement  spend  on  TV  and  radio  and  Boutique's  campaign 
in  young  women's  magazines. 
Kimberly-Clark.  Tel:  0622  717700. 


Unichem  add  own- 
label  oral  care  range 

Giving  your  customers  value  for  money  in  oral  care  is  the  Unichem 
rationale  for  the  launch  of  their  four-product  own  label  range .  The  pre- 
brush  rinse  is  said  to  have  a  mild  cleansing  antiseptic  formulation,  packed 
in  a  250ml  bottle  with  a  dispenser  cap  (£1.25) . 

An  anti-plaque  formulation  is  claimed  for  the  post-brush  mouthwash 
which  contains  the  anti-bacterial  agent  cetyl  pyridinium  chloride  and 
sodium  fluoride.  Again  a  cap  dispenser  tops  a  500ml  bottle  which  retails 
at  £1.25. 

The  freshmint  toothpaste  is  said  to  feature  an  anti-plaque,  tartar 
control  formulation  in  a  50ml  pack  (£0.45).  And  the  denture  cleansing 
tablets  come  in  30s  (£0.59). 

Assistant  marketing  director  Tony  Foreman  says  pharmacists  and 
assistants  are  best  placed  to  advise  on  oral  care  products. 
Unichem.  Tel:  081-391  2323. 
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Wordsearch 

£125  to  be  won 

The  five  readers  submitting  the  first  correct  entries 
opened  after  the  closing  date  will  each  win  £25 

To  enter  this  Wordsearch  competition  find  the  15  cold 
remedies  listed  below  hidden  in  the  grid.  When  you  have 
discovered  all  15,  the  unused  letters  spell  out,  left  to  right,  top 
to  bottom,  four  common  cold  remedy  ingredients.  Enter 
these  names  in  the  spaces  provided,  fill  in  your  name  and 
pharmacy  address  and  send  them  off  to  the  address  below. 

Entrants  must  be  assistants  employed  in  a  registered 
pharmacy  for  a  minimum  of  6  hours  in  a  normal  week.  Only 
one  entry  is  allowed  from  any  one  person.  The  answers  and 
names  of  the  winners  will  appear  in  the  next  issue  of  Over  the 
Counter. 


flctifed 

Coldrex 

Congesteze 

Contac 

Flurex 


Karvol 
Lemsip 
Mucron 
Night  Nurse 
Sine  Off 


Sinutab 

Snufflebabe 

Sudafed 

Triogesic 

Vapex 
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The  hidden  ingredients  are: 

1  

2  

3  

4...  

Closing  date  for  entries:  Monday,  November  12 

Send  completed  answers  to  Wordsearch  No  11,  Over  the  Counter, 
Chemist  &  Druggist,  Benn  House,  Sovereign  Way,  Tonbridge,  Kent  TN9 
1RW. 

Name  

Pharmacy  

Address   


VBsmatch 


£125  to  be  won 

The  five  readers  submitting  the  first  correct  entries 
opened  after  the  closing  date  will  each  win  £25 

In  each  of  the  following  group  of  dates,  words,  names  and 
items  there  is  an  odd  man  out.  When  you've  found  these 
mismatches,  write  them  in  the  spaces  provided,  fill  in  your 
name  and  pharmacy  address  and  send  the  panel  to  the  address 
below. 

Entrants  must  be  assistants  employed  in  a  registered 
pharmacy  for  a  minimum  of  6  hours  in  a  normal  week.  Only 
one  entry  is  allowed  from  any  one  person.  The  answers  and 
names  of  the  winners  will  appear  in  the  next  issue  of  Over  the 
Counter. 


Closing  date  for  entries:  Monday,  November  12 

Send  completed  answers  to  Mismatch  No  2,  Over  the  Counter,  Chemist 
&  Druggist,  Benn  House,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 


1.  Dime,  florin,  half  crown,  farthing,  sixpence 

2.  December  26,  January  1,  May  1,  June  30 

3.  Cheese,  cream,  eggs,  butter,  margarine 

4.  Arthritis,  flu,  measles,  polio,  whooping  cough 

5.  Ascorbic  acid,  pseudoephedrine,  thiamine,  riboflavine 

6.  Euston,  Lime  Street,  Raddington,  Victoria,  Waterloo 

7.  Sean  Connery,  Timothy  Darton,  Ian  Ogilvy,  Roger  Moore 

8.  Snowdonia,  Peak  District,  Dartmoor,  Brecon  Beacons,  Wessex 

9.  Henry,  George,  William,  Peter,  Victoria,  Elizabeth 

10.  £5,  £10,  £20,  £25,  £50 


1.. 
2.. 
3.. 
4.. 
5.. 
6.. 
7.. 
8.. 
9.. 
10 


Name  

Pharmacy 
Address  ... 


34 


Over  the  Counter  November  1990  A  supplement  to  Chemist  &  Druggi 


Verity  is  a  real-life  pharmacy 
assistant  working  full-time  in  a 
pharmacy  somewhere  in  the  UK, 
writing  about  her  job  as  she  sees  it. 


As  we  turn  the  clocks  back  and  say 
good-bye  to  British  Summer  Time 
I've  noticed  that  the  sale  of  body 
scrubs  grinds  to  a  virtual  halt  as 
everyone  hastens  to  cover  up  their 
rapidly  fading  tans.  Some  parts  are  not 
so  easy  to  hide,  though,  and  we've 
had  quite  a  few  heads  of  hair,  badly 
damaged  by  the  sun  or  by  processing  of  various  types, 
brought  to  our  pharmacy  for  advice  these  past  few  weeks. 

One  lady  whose  auburn  tint,  on  already  permed  hair, 
had  faded  to  orangey  yellow,  wanted  us  to  give  her  the 
darkest  brown  we  had  in  stock  to  "tone  it  down" .  As  her 
natural  shade  was  a  mid-brown  we  were  able  (after  20 
minutes)  to  persuade  her  otherwise.  It's  strange  how 
many  customers  still  think  slapping  on  a  really  deep  shade 
will  cover  a  multitude  of  sins . 

I  bet  we  pharmacy  assistants  get  some  flak  when  the 
customer  who  cannot  be  talked  out  of  a  drastic  colour 
change  or  perm  turns  to  her  hairdresser  to  rectify  the 
damage.  "Oh,  but  the  girl  in  the  chemist  said  it  would  be 
alright". 

Have  you  noticed  how  rotas  seem  twice  as  long  when 


it's  dark  earlier?  There's  no  happy 
medium  with  them  either.  They  can 
be:  deadly  quiet,  no  customers,  stuck 
on  your  own  trying  to  find  odd  chores, 
while  the  boss  takes  it  out  on  you 
because  it's  not  busy;  or  very  busy, 
customers  impatient,  boss  getting 
flustered  doing  the  scripts  as  the 
dispensing  assistant  has  gone  home ;  or  they  can  be  more 
like  a  telephone  exchange  than  a  pharmacy  —  boss  on 
phone  chatting  to  friends  or  hasselling  reps  while  on  the 
other  line  (if,  like  us,  you  are  unfortunate  enough  to  have 
two)  constant  calls  from  customers  asking  if  the  pharmacy 
is  still  open  for  dispensing.  By  the  time  I've  answered  that 
particular  question  for  the  tenth  time  in  an  hour  I'm 
sorely  tempted  to  say:  "No,  we're  just  here  for  the  fun  of 
it". 

Rotas  must  come  pretty  near  the  top  of  the  list  of  the 
assistant's  least  favourite  duties.  Ours  are  often  rounded 
off  by  one  particular  private  patient  who  comes  in  just  as 
the  lights  are  being  switched  off,  then  proceeds  to  quibble 
about  the  cost  of  his  prescription,  never  has  any  cash  on 
him,  and  finally  writes  his  cheque  at  a  snail's  pace! 


OOO 


J  SEE  ,  IM  IUR£ 
E  CAtl  SOZT  THAT 
OUT  FOE  YOU.  gOT 
could  yd  (j  tell  me 
if  you're  oh  any 
other  medication  ^ 


Um,YES,  I  HAVE  MN  HEART 
TABLETS  BEFORE  Breakfast, 
MV  WATER  TABLETS  AFTER 
BREAKFAST,  INDIGESTION 
TABLETS  AFTER.  TEA  ANJ> 
5LE£PlfJ&  TABLETS  WITH 
COCOA  A*»A  iAXATWg 
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Whatthe  discerning  throat 
lozenge  will  be  wearing  this  winter 

Having  ensured  that  there's  a  Deqiia  lozenge  to  suit  all  of  your  customers, 
we  felt  that  there  was  only  one  improvement  left  to  make., 
We  save  them  brisht  new  packs. 
So  now  they're  even  more  tailor-made  to  make  you  a  healthy  profit. 


EVANS 


EVANS  Medical  Ltd.  Lannhursl.  Horsham.  West  Sussex  RH  12  4QD  Tel.  (0403)  41 4( 


